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E-MAILED OCT 2 572018

PAYABLES BLANKET ORDER REQUEST FOR PAYMENT

SECOND CI C 10/29/2018 14:23
AP VERIFIED
Paymentaty ] 1/02/18ROBERT MAREK

Blanket Order 361023
Line # Line 1
Payment Amount S 6,250.00
Vendor # 1184901
Vendor Name Second City Inc.
Documents Attached Contract
Account # 05-60-11601-5309001
MAC Code (for MAC use only) 60 Artist Fee TR19_2CTYDYS
DESCRIPTION Final Payment
& /
Authorized Signature Z’,Q;LJ //,i/i) %%%Jﬁw

Date /fx’l/\g Cfs//g



Kequisiion SELtOop Lot \-1 rage 1 of 1

BLAMMKET oD EA  pee Shao

Cart/Requisition View ;uo
Cart/Requisition ; " .

NuPbers 669370 Vendor Name Second City Inc
Cart/Requisition Second City Inc, BLANKET ORDER, Artist Fee . .
Name: Second City 12/08/18, 02/16/19 Created: 9/26/2018 12:43:56 PM
Cart/Requisition 60 Artist Fee TR19_2CTYDYS $6250, o i
Justification: TR19_2CTYITS $6250 Submitted: 10[24/20134:59:16. P
Ship To Location: BLANKET PO Credit Card: N/A

Needed By : .

(mm/dd/yyyy): 10/30/2018 Confirming Request: No

Notes & Attachments: £Z3 H

E Recreate Cart/Requisition H Return

Notes Next PO
Line Product Product %o Fiscal & Approver / PO Rel Deliver

Number Number Description Qty Total {$) Account # Split $ Split Date Atts Status # Date To
12/08/18 &
02/16/19
Second City
Artist Fee,
Balance Per
att'd
contracts
{more info)
02/16/19
Second City
Artist Fee, Dian McG
2 Balance Per 1 2,000.0001-30-12151-5309001 100 2,000.00 10/24/2018 e N/AN/A  LCoOowan,

att'd Martinez Ellen

contract

{more info)

Diana
Martinez

McGowan,
Ellen

1 10,500.0005-60-11601-5309001 100 10,500.0010/24/2018 N/AN/A

3l 02>

Total: 12,500.00

9
e
l'b(&hf“h
Recreate Cart/Requisition ‘ ‘ Return ‘
All times displayed in Central Time (click to change).

easyTouch Navigation™ - For assistance, please call Jordan Towne at 630-942-2576 or e-mail to townei@cod.edu
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, »-Za EastCoast Entertainment

Enclosed please find the contract for your upcoming engagement. The following serves as both
the confirmation of and invoice for services provided.

“Artist Information™

ARTIST: THE SECOND CITY TQURING COMPANY  DEPOSIT DUE DATE: 07/01/2018 ___

PERFORMANCE DATE: SAT, DECEMBER 08,2018 DEPOSIT DUE:$ 6.250.00

CONTRACT NUMBER: 366188 CONTRACT DUE DATE: 07/01/2018

INSTRUCTIONS

1. Please sign where indicated in the Presenter signature box and initial ALL other pages.
2. Make your deposit check payable to EastCoast Entertainment, Inc.
Please see contract for balance payment instructions.
3. Write your contract number on your deposit check.
4. Return a copy of the SIGNED contract and riders, along with your deposit check to:

EastCoast Entertainment Overnight mail should be sent ta:

5 Eastcoast Entertainment
ggNB Co;a:;rza% Pracessing ATTN. Contract Processing
s 703 Southlake Boulevard
North Chesterﬁeid, VA 23235 North Chesterfield. VA 23238

(Please retain a copy for your records.)
(We will send you a completed contract ance it has been signed by the Artist.)

The enclosed contract is a canfirmation of the agreement that you have made to engage the
performance of the named Artist for the date, time, amount and other terms shown on the
contract. Failure to return the executed contract does not cancel your agreement to engage the
Artist(s) for the stated performance date(s) for the full amount set forth.

If you have any questions regarding this contract, please don't hesitate to call.
THANK YOU FOR DOING BUSINESS WITH EASTCOAST ENTERTAINMENT, INC.

PLEASE DO NOT STAPLE

.'__Gr‘rw fr'ﬂy. -?@'o rj’ﬂ‘z'n e él,ﬂ eriencel
EaslCoaslEntertainment.com
855-ECE-4FUN (323-4386)

Asheville, NC | Atlanta, GA | Augusta, GA | Birmingham, AL | Charlestan, SC | Charlotte, NC | Charollesville, VA
Columbia, SC t Hilton Head, SC | New York, NY | Philadelphia, PA | Raleigh, NC | Richmond, VA | Washington, DC



Do Not Staple

EC E 366168

-z EastCoast Entertainment Office: RIC
Agent. TSC-TONI CLINE

PO. Bax 73210
North Chesterfield
VA 23235

This contract ("Contract”} for the parsonal services of entertainars on the engagemant descrnibed below, made on QECEMBER 82017
between the undarsigned Purchaser of Entertainment {herein called “Prasenter”) and

(herain called “Anist(s) ' which tarm is to include the nomed individual, the named individual's group, tha named as viell

as the named group's individual members); and for talent booking services and contracts botwaon Artist{s)s, the Artist(s)' leacer
managar, or representative { the "Astist(s)’ Representative™), and EastCoast Entertainment, Inc., {“ECE” or "EastCoast”). The

Artisifs) are engaged Jaintly and severally {as a group and individual'y) on tha terms and conditions set forth herein. The Artist(sy’
Representative represents that the Artist{s) has/have agread to be bound by the terms and conditions set forth kersin. The

Artistls) as an individual, as 3 group or as an individual member of the group may enforze this Contract. The Artist(s) individually

and tagether agree to be bound by the 1erms of this Contract and to render services under the undersigned Artists(s}'

Representativa. The rider(s} that fellow are hereby incorporated inta this Contract. The Perfarmance Location, Date & Time of
Perormance below are collectively mferred to as the “Services.”

P i lomance Loration |

MCANINCH ARTS CENTER
AZ3FAYELL AOUIEVARD

CLEHELLYN BUINOIS
AN

L eyt T

Gross Price Agreed Upon: $ 12 500 00

Pate & Time of Perfermance

DEPOSIT DUE: § 6,250.00 DEPOSIT TO: EastCoast Entertainment, Inc. o

Jthe

FEDIO 1541024823 pes budgert approva
BALANCE DUE:S 6,250 00 BALANCE TO: g 3
EHLE #R ACH A AT, 5 Ri, . A
k gm -
= L
Other Terms and Conditions X
Fae lnciudes one workshop

PRESENTER AGREES THAT THE TERMS OF THE ATTACHED ARTIST RIDER ARE
INCORPORATED INTO THIS AGREEMENT AND ARE HEREBY PART OF TH'S CONTRACT.
Presenies sgrees o provide tech requisemenia and a hot maal lor the casl

Anhls will parform two holdey shows  Each show is lwo45 mimse acts with a 15 mb
“Tha S ] City's Hen5 e mbmeabCr sl Shon™

Cap20, T s32348 DYSFUNCTION AL KOLIpAY ASVYE

\.

S

Artist(s)

T 5 y T
SIS (Lo fapy [y
'nu:é miazmmam e “";k%t@e%@% iDate

Further terms and conditions appear on the following paga(s} and are incofp!

Parson sgning above hat suthority 1o sign on behalf of the parton and/ar Perzon 1gning sbave iz Sgning 4ff hishar own behalf

arganization namad ba'aw W not, indrvidual agrees to be prrsonally Fable Arsift) and Antistit) Reprsentatiye are jointly and severally lable
SRS BRAN CAPUTO Sen furthat terms in Para
MCANINGH ARTS CENTER - #
PACANINCH ARTS CENTER AT SERLFOC O BUrAGE
COLLEGE OF DUPAGE D'ANA HARTNGZ
425 FAWELL BOULEVARD (63919422007 rkar
GLEN ELLYN IL 80137-B340 1 Ok O-

\_ ) maoerdS g cad ey

Proconar to xign and retum 3l copias of Contract - FAXED AND EMAILED COPIES OF THIS DOCUMENT (AND E-SIGNATURES) ARE BINDING 356183

(rwr n}rj' J’ﬁ.:/}: {3‘ rera !{'Y:— (‘ l'/) Crrrne el
EastCoastEntertainment.com
B55-ECE-4FUN (323-4386)

Asheville, NC | Allanta, GA | Augusta, GA | Birmingham, AL | Charlaston, SC | Charlotle, NC | Charlotesvills, VA
Coluenbia, SC 1 Hilton Head, SC | New York, NY | Philadalphla, PA | Ralelgh, NC | Richmand, VA | Washinglon. DC



" Contract Nuomber: =1

Do Not Staple

ECE 366188

P.O. Box 73210

‘\

North Chesterfield - EastCoast Entertainment Office: RIC
VA 23235
Agent: TSC-TONI CLINE

| The Pretenter and ibs persan vgrang Lar the Presenter arw incnidusily and jointly Sable for the Grots Py The Aruita) and the Arnatls] Repanenoy mckvidualy snd gintty fiatle I
parformance under Ih-l-‘:'mnll‘l?llgwl W the :nhl.[;L of the a:ﬂnmj'm‘, : e an A i . Company, Cosporab . Par me".-f;'mgﬁr';mﬂ"" ndu:!,‘gn
Feron pgning lof the Artisria) agrtes 1o be By, feintly and ty fiate for the 1erma of this Corsract
2 The Presastzs shall a1 alf times have reascnable wpenison, disction, snd commd ovar the 1ervices of &ind) o thisa ~ent If any Arbally have not been cheren Hgning of thiy
Centraer, Lhe Zrustlyl’ Reprzsentstive, 3 agint lor the Prasentar and under his [nsinctons, hire wuch gersent and any upiﬂ:?ma ® an qu.l.ir:d. The wasencal idennry a; the l.:%ur:a 3wl
thafl 3t be ahened by miner changes in pencnnel or in the ruma ol the «nte s et wel
1 The Aainad andicr i undergned Arustls}’ Repe santadve Gocividua Ty and on beha!l af ke An:asis), 2gmwes that the Owpout i1 1o be paid 12 Ea11Caan. Thia drpesta due and papsble cnthe
Dtg:‘ﬁt dim specified above Tha At agiwes that EasrCount may reta n Hy pravioutly agreed faw ["EasCCanut Fan ] our of the Depost The Presentar iy kable for nt el the Depos i
1o EasrCaam and ny upaid amount af Cepost nat paid within fve (5) deys of the doa date is um o s latx of 1.5 carsant per month wtd paid, glua mmmm-. ferz gy wmal
as any cther colBection feat and cons ieoumred for en. in the evant e Depost is pard 1o the Lovgl, faduow of At 1o pay the EastCoast Fre when due gives E3stCoatt an immediate

cause of action agalnt the Anirdy) lor the amount of the EanCont Fae, plus reasonabie anoemay's fees, eaurt costs, intarat al the rate of 1.5 pergent par monh from the dud date ntl pad. »:
wa a1 3y other cotecon faes and cora incutrod. i Y : parentae ! * B

4.1 bafare the datw of sy scheduled performance it is kgund thal B Presentes has nat paromed to i3 obligution under any other Contac with soy other for angther engagement
o that the faanc.al credt cl Pmuﬂluﬂbltn inpaired, the Anistals may cancel tha Contmact. In v"ﬁ’.m N!%i Py e 3 ot perlorn 4 :ln;un it/ hirein, the Amnisl

1 318! have the opton to peromm or refuse to perlarm hersunder, and i miher gvent the Presenter or lhn?enun ugning fer the Prewsnter, joind mnﬂ? shal bar liable to the Arirds

3 bar the Grots Poce st snth herein, plus renionable snormeys lres, cou cors, and interent ol the e af 1 5 percant per month from the dus ‘-Lu wnnl paid,

fees and covts ncurred Thae Arz stith arw hrd a3 3 wnit and 3ny changea to the urit which fcantly afect the mn[ﬁ; ablsy w3 mast the Pretenters 7

Anuntla)' delacdt ard forleiture of any peyment under the Lrims of tha Agreemesr - Aniis) Oelnill’) |n the ment of Artistia) Dataott, the Presemtar skali allor EaurCoant 1o prrdde 3 mascnatle
u:snamt; ‘gwisfluifr the Senvces under the 1ma term snd candit ans of this Cantrast [Subsututad Services'] and Preseniar shal’ ba lable o pay for the Subtttuted Sendces uder the termn
a condiions o o8 Contract

3 AraibF Repressntathe thall enforce dziphu? mastures fof el caute, and carry oul instnctions a3 to salections snd manner ol perdformanca Cn behalf of the Piesenter, the Acintl)
Rep iva will disinbule the smowet received om the Presanter 12 the Aristh), of in place thereel penido a 3ep dur 10 she P ut ar before the cornemgrcement of the
Service Inchcating Lhe propef dnb 1 1 each indrdhual Arutiy.

&. Nedher the Presanter nor the Arisihy] tha? have the sight 1o concal its abligations under the Cantract exzapr av atharwite provided in this Coniract, o unkers otherwise agraed 13 in o whling
uigned by the Presentar Amini. and EsstCoast. b the Cluation aliere thers 1s an uvent which [3 tnforrsesable. una.oicdyble and exigrnal tweh fut i makes ereaman of the Sons undet
this Cenpeet imposable, i’lz?l, cr estremely naddutle, the kellowing thall apgly An aveni {*Evans™) which is unf bla, unavorcable and eaterral must be in the nutum of a0 3t of God
{ssh 31, but not britad 1o, fews, explosions, eanhasates, dmu?h &' waves and fload, war, horlities, rebeilion, muolubon, cival war, net sca ef il o Fronal
vaucomaton bl ties, ef proven senous dness ef the Ay Tl uxh an Event cesun, the Presanter, Anittli), o¢ EanCoant may Inisate caseeTlabon of this Contracs Furtuant o th sarsgrach by
praviding mritien natce withn reasonsble tene to each of the Presanter, Antistlal, and EaviConst. a3 speticable 1f canceiat:on is initiased uncler thi paragraph, snd the Frewantee, Arsstls] 3ng Eas
Coastal agres thut 'rh'?mpuph apphies, tien Lhe Deposit, and if paid, tha Halance shall b rehunded 1o Presantsr aacept that whare tha Artisds) was ady, wilkng #nd able ta parform, and (he
wikwmance it canceled or imponble. shall mimbucss Aristhd for Atinlshs eutal-pocket inal np l d i dkng at the lccatien of the p i

ol e et e e Mot syl e At e st b
Al ] armount 13 el STTLRNCE 1) CAY 1] mant wea’ r. T & nvael ma (=0 < uanl
M--:?I;lm.un}uuﬂaudmvmﬁmnmlan'ndn:v:vmlmbnmeltd y P

8 Orce signed by bath panies. this Contract comntutey the 102 camplete and bind ng Soatmact betwsen Lo Arust{t) nd the Presenter E33tCoast 3t only 33 3gant ar comiudtant snd ssiumes
na perionil reponsk sy of Rablity 31 between the Presaniar and Artgds).

31 Th‘:‘r'u-;m::’\ mipcnsite lor fiing WS Form 1699 f spplicacie, 9087 payments made 1o the Aiitistundar this Contract, mgardent of whether such paymens wa made 3 EneZoas, or o
w Aty ciwcdy

10. The Prasenter thad be m';-? vhie for any and alt addiionl couts of ea 1 (gther than the payment ol lederal os st irgama tanes wheh may be aed by Aruir's) er EassCaang
aurscytad with or 1glatad to Cis Conuact o for tha parfzimance ol ouégam.mdn s Coniret. -\dudn%buu nat bmited 1o iLt:: 3, [eas or ather pesessments impeied by any gonemmental
tl

of egdatnry suthorlty. father tan the payment of fedenl or stata income tases whith may be owed by Artisi{y) or EastCoatl, @) 1, assvesements or other charges of requiniments fvenue
m;'gnd rggng, nl‘.:hvﬁwd cou, e couty, and/or sddiuonal cots caused by uian-qulp 3 posed by the perl vanue, fa} inturance equmements and related
premivmi reqpaited by the pedonnance venue, and (v] fees, ssctuments or other charges o sated vath the perf; ol copynghtad worka.

11. The Prrsantar shall be respensbie for a0y dimage which ocowet ta the Adindy) equi during the g H wld damags is cuted by eithes the Presenier or r3anial anending
tha sngagerrent vither it n ;ﬁ; ot nmrhc{ ngumu-m al EasrCoset are u}:m res and urersticted dtzen 1o the l2caton of the Co nnbg perfermance dunng nsztr:oﬂﬂ'&l

12 In zonuiceraton of the serazes rendered by EantCount. in setusing ihis booting ard other good and vakisbis comideratien, recept of which is l?lnu-lndgod by the Amniy and the Anin{s}
Aepratentaiine, Ut Arsit) and the A Lo} Aep , joamly, individual’y snd Hy. sgres 1o book lﬂl»ohm::mmﬂm.n?m:enm or & penied starung on the datw 1tted »n the
mnd-mrk'pwm‘_a this Centract and ending twenty faur R;; rmanths ket the perlcimance date sl cut sbave, EsniCoam ["Futoe B;oﬁng"l. (i1 furthier 3 that the An sifa)
ef Artstla)' Repraizanitve wil pay 3 placament fes aqual to 20% of the gro1s price sgrred wpon, for Fubse Backsngt and wif refer al inguines B Funue Bookings bos the Fresentar io EanrCosst
ftis Furthar agreed that say Funre Bockwngs bock'ng sacured for the Anisil) af Aitisfil’ Represerdative, whethar Ly ofad o0 wiiien Contract from taid Presenter S which E33:Casst books the
Anistia), the Anlsa) wil give EaptCoast an eaclusve right 10 ieprasznt Artist(s) dn that account ot Tor that Presenier for & paricd of twmiy-low 24} months from the perimance date st oul
above EastComi thal s entiffed to an injunctian t enfore its rights hetaundar and to resiran soy of the 4l e # J acts regarding ting with EastCoast,

13. aeduanatly, itis Fyrhar agrved that neither tha Artianz), of the Artistls) Repr iva, wil nal withar indvduadly, formtly, ar 4 Ty, rer thvaugh angther agemt or manager atampt ta boak
cthar Artiiu o-rum:mm:tgnt any type 1o taud Presenter lor a period of twenty-lour menthy aker the perdfermance E.”Ji this Cantract If said Arpals), of the Arals) Representative breachas
the Contrazy, thay shall be joindy and trveraly Sable for Lgwdated damages 1?# 9 20% of the grons amaunt paid 1o ary, ATl or entersinment of any kind, who is bocked or parfarmed for
& Presermter in branach of the cvananis conined in this Cantract plos ressonable anomey’s feet, roun can and legal interest dated 1 the callecsion darec!

14, Anintis]s 3w ergaged by Prusanter 31 an ndependam Contracier with reipect 13 the Servens hersin

15, Arsatls} undersiencls snd sg-ees that they sow hable (o Prrsenter for Ariiads owo acts of wikfd misconduct ar
.

grois negligent
14 Thi Conmract s | ard delvared in the it w ancl shall ba d and unlarced In sccordsnce veth tha fswa of such stale withind regard 1o the choce f
praazions thantin, The partus consent 1o werus i sither the Fdersl - - or tha Cimut Count w5 ik ared wach
il e Teprpanialan At STATE OF ILUANS, sée AC RIDER £ /] —

17 The panies may esecute thy Contract i any oumoer TIEIAL Ary COURLEFESIT of compatiie of countamafs eascuted by ont or more parses shafl be acrmastie in an

eeang a1 !-9:1 proof of the earcuting paruey’ Contact and intent ta be lagally beynd. M’_me‘:"? wsecute snd deliver 3 countepant of thy Contass (o -nzl.'-at.runy wia Elesrone
E:“M{ which inclucket (] » telephome Licwmde, () 47 o'econ caly scanned DgATaR inermain | =gy of the Contact of () an emrail or ther wrnm Facieaic common,
clearly evidencing sccepansy acd intent o ke b bound The G panyT 7 hall ave 1he same ksrce and effect 3127 erginal phywea! dgnature on 8 gl

cusierpant delivered to the other pany

18 Exch signatary w this Contact marrants and rapretents that he or the is sutherired 1o 3ign on behall of and 10 bind the party or pactics on whoe bakall be or she #gns, and tha he
& murior hat kgl capaaity 1o contract

17, No hecfing that any prosisicn harain i nvaled or unenfarceable for ammy meason shall affect the valdity or enlorcaatulity of the smaining providons herein
20 Any waiver by EastCzast of any torm or ﬁh“ of this Centract berefiting EastCoast thall nat be comydered amfnrulm mhx:gun( breach ar breazhes ol any term or g3 dren by
P of the P

sad Anisth]. the Astlal R A wa v by ary party of any breach o default hemeundur NGt congtitute 3 war et of any suhsequent breach or delault
O
OTEHE )
o . .

an cesenter fniials

. \\ o ’/

6 Fargr ff".i‘.fy‘ }fff‘f/\;l l_!/!'ffﬂ' {.‘l(:' (r.l'/.f "7 I‘Fﬂ el
EastCoastEntertainment.com
855-ECE-4FUN (323-4386)

Asheville, NC | Aflanta, GA | Augusia, GA | Birmingham, AL | Charleston, SC | Charlotie, NC | Charlotlesvilla, VA
Columbla, SC | Hilton Head, SC } New York, NY | Phitadelphia, PA | Raleigh, NC | Richmond, VA | Washington, DC



m’waq SIGN & RETURN

CONTRACT RIDER

For /R "d’f‘-a?.ﬂ/?
(date)

This rider regarding The Sacond City (hereafter referred to as Artist) is herein made a part of the attached
contract. Please read carefully prior to signing contract or rider.

« Presenter agrees to provide the following items and/or services in the manner specified.

= Please distribute a copy of this rider to all staff involved in sald technical set up.

REREARSAL
The parformance space must be technically prepared and avallabla excluslvely to Artist for a technical

check and dress rehearsal for a length of two hours, beginning at least three hours prior to the time of the
contracted performance.

All tachnlical set-up must be completed before Artist arrives on site. Sufficient personnel shall be present to assist In
the technical check and, If needed, make adjustments. Sald personne! must remaln presant on the premises until the
technical rehearsal has been completed.

HOSPITALITY

Dressing Raoms: In addition to the backstage area Prasenter shall provide a greenroom and two (2) safe, clean,
lockable dressing rooms with bathroom facllities. Presenter agrees to be solely responsible for the security of all items
In the dressing room area and shall keep all unauthorized personne! from entering the area. Dressing rooms need to
be In Immediate vicinity of the stage. If dressing rooms ara not lockable, Presenter must provide a staff
member to secura the room(s) whenaver Artists are not In them.

An Iron and/or steamer shall be available to the Artists in the dressing reom area.

Refreshments: Upon Artist arrival Presenter shall have available in quantity sufficlent for eight (8):
Minimum 24 bottles of water !
Assorted soft drinks (Sprite, Coke, Diet Coke, etc)
Assorted juices (l.e.: orange, cranberry, apple, etc)
Assorted energy drinks (Red Bull, Monster, etc)
Fresh fruit, vegetables
Fresh coffee with creamer, sweetener, sugar

Presenter to provide a hot meal for elght including vegetarian, vegan and/or gluten-free cholce (when requested).
Advance this detall with Company Manager.

Lodaing: Housing Is subject to Artist approval. If applicable, Presenter to provide lodging to include 8 single roams In
a clean, nonsmaoking, safe, first-class hotel (NOT motel), [deally within walking distance or a 15-minute drive from the
venue, If housing must be remote, please contact Artist Company Manager to determine best locatian in order to
facllitate routing. Per union restrictions, housing shall have doors leading to an Inslde hallway, rather than directly to
the outdaors, unless housing I8 in a candominium or resort. Advance details with Artist Company Manager. (Hotels
that rate 3 stars or better on Hotels.com, TripAdvisor.com, or with triple-AAA are preferred, and we recommend
researching your hotel at begbugregistry.com) An additional hotel buyout should be negotlated If Artist approval is not
granted within two weeks of travel.

TICKETS

Presanter agrees to make ten (10) complimentary tickets avallable per show to Artist or Its Agency. Our stage
manager will provide a list of how the tickets are to be assigned no less than 2 hours prior to the performance. The
unused portion may be placed on sale followlng recelpt of that list,

Presenter agrees to give out no more than 2% of the house In complimentary tickets without prior written consent
fram Artist or Agency.

Prasenter will not change ticket prices without prior consent of Agency.
Front of House
Unless otherwise indicated on the face of the contract, the performance consists of two (2) acts, each approximately

45 minutes long, with an Intermission. For late seating, please consult our stage manager at the end of tech to
determine the best pollicy.



Content Advisory: Please note that the Secand City Is known for nearly 60 years of political and soclal

satire, somae of [t relating to Issues and situations more appropriate for an audience aged 17 and older. We would
recommend that your marketing of this show Include a notification along the lines of “"may contain Adult or
Mature Content,” even If you've requested a profanity-free performance.

Audlence Advisory: As our show Is audlence interactive, you may want to Include language In your program and/or
venue signage 1) to keep the aisles clear for actor traffic, 2) to encourage audlence participation when i Is ragquested
by the cast, and 3) to ask that audience suggestions be In ling with your house rules.

MISCELLANEOUS

Travel: If providing traveling accommodations, cantact Campany Manager to confirm detalls,

Percantage dates: If applicable, Presenter agrees to have on hand at the end of engagement ticket manifast,
unsold tickets and recelpts for expenses for verification by Artist representative, In percentage situatlons when
seating is more that 500 per night or over run of show, Presenter will supply to representative a detalled list of
expenses, coples of recelpts for expenses, and a copy of the ticket manlifest within one week of the completion of
engagement.

Merchandise: Our company does not travel with or sell merchandise.

CODE OF CONDUCT

Harassment of any kind, including sexual harassment, is prohibited and will not be tolerated. The Second City will not
tolerate harassment of any kind by anyone, induding client employees, vendars, co-workers, visitors or guests of the
Second City.

TECH

Stage

A stage of at least eighteen feet (18°) in width, by sixteen feat (16') in depth by two faeet (2°) high. Steps/stalrs stage
right & stage left are required to enter and exit stage from backstage left and right. Steps/stalrs must also be
provided from the stage to the house In order to ensure ease of travel for audianca members to the stage
as neaded.

Plano

A piano, downstage left, tuned to A-440 pltch and miked. If the piano Is raised for transport, an adjustable bench
should be provided. Plano may be maved slightly during rehearsal. May substitute with an B8-key welghted keyboard
with a sustain pedal. (If keyboard, see Note d. under "Sound” below regarding Direct Input.)

Sound

A professional quality sound amplification system that Is adequate for a theatrical performance for the size of your
space. Sound equipment should be prepared and avallable before rehearsals commence. We will defer to your sound
techniclan’s opinlon on which of the amplification options will result In our shaw best being heard by your audlence.

a. Entire stage should be amplified. We request one of the following:

I.  Floor microphones that do not impede the audienca view. Microphones on straight stands sre not
acceptable. We recommend hypercardold floor mounted microphones (example: Crown PCC160) OR
pressure zone microphones (example: Shure MX393/0 Microflex Boundary Microphone). If avallable,
hanging microphones will wark well.

il. SIX (6) wireless lavalier body microphones (example: Sennhelser EW112-G@ -or- Shure PGX14/93)
OR over-the-ear mics (example: Countryman Isomax E6) to avold inadequate sound coverage.
{Please see note In b. regarding handhelds If this opticn Is used.)

b. TWO (2) microphones on straight stands placed backstage left and right with enaugh cable to maove the
stands downstage center plus an additional six feet. When possible, wireless handheld microphones are
preferred (example: Shure SLX24/SM58). If the cast wlil be wearing wiraless mies, two wireless
handhelds will be requirad for audlance particlpation needs. -

c. A single microphone to amplify the plane.

d. ONE (1) Stareo Diract Input-Box (or TWO (2) single-channel DI boxes) by the plano for our mixer to be
patched directly Into the house system (All of the plano player's equipment and the show's sound cues will run
thru our mixer). NOTE: An additional DI Input will be required for your keyboard, If being used.

e. A standard power strip by the plano. (Additionally, a small table is required for the Musical Director's
equipment, large enough to fit a laptop & mixer~unless these can be safely placed atop the plano.)



f. A monitor must be provided on stage left and stage right to enable actors to hear each other during the
performance. Another monitor must be provided onstage for the Music Director located downstage left and
preferably on a separate mix.

g. In the event that the venue does not have an adequate house spesker system that can provide loud and
c!ear amplification, alternate speakers must be provided in order to ensure that the entire audience Is capable
of hearing the performance well.

Lighting
Unless the Presenter is in an JATSE house, the Artist's Stage Manager will run the light board for the duration of the
show. All lighting should be focused as downstage as possible. Six (6) submasters should be programmed exactly as
follows and prepared and available before rehearsals commence:

a. A full neutral, or no color fropt wash of the entire stage (white or light amber R03 or R33)

b. A full blue wash of the entira staga - moderate to low density (RB1 for example)

c. A full red wash of the entire stage - moderate to low density (R26 for example)

d. A stage right area® - neutral or non color

e. A stage canter area* - neutral or non color

f. A stage left area* - neutral or non color

g. When avallable; a stage left, center, and stage right, sharply focused, no color tight front special.
*The areas should be front light - down light may be used to supplement the areas. Down or back light for the no
color areas and wash is not acceptable. The Instruments used for the three areas can be cross-patched to supplement
the full neutral wash, If instrument Inventory Is fow. The system must allow at least the following:

a. The abllity to flluminate the entire stage

b. The abllity to darken the house (seating area) to full black

c. The abllity to produce slow fades and rapid blackouts

In venues that utilize lighting trees, trusses, or rigging systems; in order to provide adequata coverage these systems
must shoot from no more than a 45 degree angle.

Booth: House lights, stage lights, and sound should all be contralled from ona location, by Artist Stage Manager on
site. If this Is not possible adequate personnel and communications must be provided (i.e.: clear-com). This location
must have a direct sight line to the stage as well as the ability to hear the sound mix. We require a “god” mic located
by the lighting console for aur stage manager to communicate with the cast during the technical rehearsal.

Crossgver: Actors must be able to quickly cross fram stage left to stage right without belng seen by the audlence. The
width of the crossover should be at least five feat (57 and run the length of the stage. Ample running light must be
provided through out the backstage crossover, and wing area.

Wing Area: Fadlities that do not have a standard theatrical setting are required to provide curtains offstage left and
right In order far the actors to enter and exit the stage without being visible to the audience. Wing areas should be
large enough for six actors to make costume changes and store props.

Backstage: The backstage area should provide the following: two six foot (6°) tables for prop storage (placed In the
wings with adequate lighting), one coat rack with hangers, two full length mirrors, (placed backstage right and
backstage left) and adequate running lights for the actors to move safely backstage during blackouts. Any obstacles
and potential dangers should be removed from the backstage and wing areas prior to our technical rehearsal. Any
cable runs should be carpeted over and taped down.

Chalrs: Six (6) Identical, lightwelght chairs without arms in good condition, preferably Bantwood or some other
lightweight construction, for use on-stage. Folding chalrs are not acceptable. These chairs should be placed onstage at
time of set rehearsal,

Presenter agrees to contact Agency regarding any difficulties In meeting contract or rider requirements.
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SELLING THE SECOND CITY

HELPFUL HINTS. TO PROMOTE THE_SHOW

Over the last six decades, The Second City has learned invaluable marketing
lessons regarding ways to most effectively promote our performances.

POSTERS, FLYERS & PROGRAMS
The Second City will pravide you with assets that you can use to create posters, flyers, advertisements
and programs.

= Add show information for your specific venue to customize

»  We encourage you to print posters and flyers to provide to your local businesses
(coffee shops, bookstores, restaurants, bars, etc.) to post in their lobby or windows

« Second City will also provide you with a template for the program, head shots & bios a
month prior to your show (as we may not lock which cast is doing which show until then)

« If you have other shows in your venue, be sure to stuff programs with our materials

PRESS RELEASE

You will be provided with a template for a basic press release which includes a description of the show and a
brief summary of The Second City's history. We recommend you distribute the press release twice:

* 4-6weeks in advance of the performance date
«  1-2 weeks prior to the show

RADIO & PRINT INTERVIEWS

We highly recommmend taking advantage of this type of advance publicity and offer the following resources.
Call your Second City producer to arrange for these items:

* The Second City cast, directors and producers are always avallable to do phone interviews
as far in advance of the performance date as you wish.

* Radio commercial audio and/or copy
+ Official Second City merchandise that can be used for radio giveaways

The§econed Gy l o1



GET SOCIAL

Start promoting the show on your social media feeds at least one month prior to the performance date.
Second City's official social media channels to connect with are:

FACEBOOK: facebook.com/thesecondcity
TWITTER & INSTAGRAM: @TheSecondCity

In addition, sharable digital video content is available here:

* Download the sizzle reel for your show at secondcity.com as part of your media kit
» Use any of our "behind-the-scenes” cast interviews!

= Check out hundreds of videos from our ariginal and archival library at
https://www.secondcity.com/network/

* Please note, the YouTube videos may contain content that can only be used on your company's
website, Facebook & Twitter pages. They cannot be used for paid commercial advertising.
See below for access ta ready-for-TV assets.

+ Advertising on Facebook has proven to be an effective tool for our shows. Using our assets,
you can build and post an ad easily tailored to your budget.

+ If you have additional social media needs, email your requests to touringcompany@secondcity.com
and we can connect you with our social media team.

TV & RADIO COMMERCIALS

If you'd like to run commercials on local cable or network television or on local radio stations, The Second City
can provide you with 15 & 30-second taggable TV & Radio spots, accessible in the marketing kit for each show,
as well as generic Second City spots. Your team is welcome to record your own audio as well, just email us for
copy approval before you record!

SECOND CITY PHOTOS

The Second City has one of the most impressive photographic libraries around. Local newspapers are
usually very interested in running pictures of the current company as well as some of our mare famous
alumni. The Second City can provide you with photos upon request, just let us know if you have a favorite
alumnus or type of photo when you reach out,

GROUP SALES
Contact groups that might in interested in buying a block of tickets:

= Student associations and clubs
« Social clubs

»  Alumni associations

+ Corporate groups, efc.

Note that discounted ticket offers can also aid sales.
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SECOND CITY QUOTES

"Second City does the comedy of shared experience
more quirkily and savvier than most.”
—CHICAGO TRIBUNE

"A temple of Satire..”
—TIME MAGAZINE

“The entire recent tradition of American satire can
be summed up in three words: The Second City."
—NEW YORK TIMES

“The troupe that gave us SCTV and inspired Saturday
Night Live and Whose Line is it Anyway?!"
~CHICAGO TRIBUNE

IILegendarvll
~THE NEW YORK TIMES

AND FROM THE AUDIENCES OF THE BEST
OF THE SECOND CITY IN CHICAGO:

“I've never laughed so much in one evening.
It was definitely the highlight of my first trip to Chicago!”

“l couldn’t stop laughing (not that | wanted to).”

“I haven't laughed this much in the last few months, | needed it.”

“So funny, | was crying from laughing! The Best
of Second City cast was utterly hilarious.”

“I knew that The Second City experience would be excellent before
I went to the show. | brought friends who usually don't see shows -
all of us were laughing so hard we were falling out of our seats.”

Feel free to contact your Second City producer with any questions, or for additional materials, ideas
or support to make your event a sold-out success!
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SAMPLE MARKETING PLAN

FOR THE SECOND CITY TOURING COMPANY

6 WEEKS IN ADVANCE OF SHOW DATE

= Send out your press release!

= Pitchlocal radio stations for interviews. Phoners can be done as far in advance as necessary.
We can also provide you with merchandise that stations can use as giveaways for radio contests
to promote the show.

»  Pitch local feature writers. Qur cast, directors and producers are available for phone interviews
whenever you need them. Just contact your Second City producer to coordinate. When appropriate,
we can let you know if a notable Second City alumni lived in your area or attended a college in the
area. This is sometimes a great hook to get writers interested: "You know, Tina Fey graduated from
the University of Virginia. She toured with Second City in the ‘90s. The touring company is where
everyone gets their start..”

= Contact groups that might be interested in attending the show. We have great luck with student
associations, alumni groups, social organizations and corporate groups. It’s also a great way to
celebrate birthdays, anniversaries, a girls' night out, etc.

« Don't forget about your lacal college ar university! If you haven't booked a Second City improv
workshap, consider checking them out, as it's a great way to build an audience, and the participants
might just end up performing with the cast soreday--or even in the improvised third act!

4 WEEKS IN ADVANCE OF SHOW DATE

= Begin running weekly ads according to your typical marketing plan.

* Hang show posters at businesses in your neighborhood and two other popular zip codes in your
database to promote the show.

= Begin posting Second City video links to your website, and social media accounts from
www.secondcity.com/network. Create a Facebook event!

* Include show infoarmation in your weekly email list

2 WEEKS IN ADVANCE OF SHOW DATE

= Post an album of Second City alumni photos on your Faceboaok page

* Begin playing The Second City's Trivia Slideshow in your lobby during your current show and before
the show begins in the theater to promote the performance

= Increase your ad size in the local mainstream and alternative newspapers
= Adbvertise on your local cable station during appropriate programming

« Begin radio contests with ticket and merchandise giveaways

*  Send reminder to your weekly email list

TWEEK IN ADVANCE OF SHOW DATE
« Send press release to assignment desks for local TV news stations
« Engage Second City's social media account (and we'li reply!)

Twitter: @TheSecondCity
Facebook: facebook.com/TheSecondCity
Instagram: @TheSecondCityComedy
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1616 Narth Welis Street
Chicago, IL 60614

) 312 664 4032
N 312 664 9837

Primary Contact

Creative & Content Questions

Workshops & Outreach

Technical & Production Logistics
Joseph Ruffner, Producer
jruffner@secondcity.com
312.799.2682

Scheduling a Talent Interview

Approval of Travel, Hotel & Hospitality

Promotional & Program Material Requests
Email touringcompany@secondcity.com

Exclusive Agency
ECE Touring, a division of East Coast Entertainment
Kris Kaminski, Managing Partner
kkaminski@ecetouring.com
800.277.6874
804.353.3407 FAX

www.secondcity.com
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PERFORMANCE INFORMATION SHEET
Please complele and retum with the signed conlract

CLIENT INFORMATION
Company_ e Al 0T (EHIEE, LOlLEGE OF Y ggomact_DIAVE MARIINEZ
Addressmtl awp Phone _é-? g ?‘?(02 ~Joo7

City/stateizip (3L 8N/ E/A/Af L bOK3T Email_Marhhezd s %@ cod. edu.

VENUE INFORMATION (Nota® It is the Presenter's rosponsibllity to provide the Technical Requirements outlined In our Contract Rider. Pleasa

give a copy of this rider lo your Audio/Visual contacl as soon o5 possible (ESPECIALLY FOR HOTELS) to ensure you get a limely estimate and are
nol surprised by hiddan costs.)

Venue Name ;H[{ﬂfwz‘g %l‘/ %ﬂ E :-Eglég gﬁ, ANV Contact_JOE  HOPFER
ELusSHy ORINANVCE 17

Address_{28 FRu/cll Bel/n Direct Phone 430~ 74 ~ o U7
City'Stater2ip GLEN ELLIN /L Email /J%pef@ Cod. edu

Websilla (to be linked at www.secondcily.com) db‘_‘ﬁﬂz MEQ - O ?‘

IF WEB-BASED MAPS OR GPS ARE UNRELIABLE IN YOUR AREA, PLEASE PROVIDE DIRECTIONS TO THE
VENUE FROM MAJOR HIGHWAYS AND ENCLOSE A MAP OF THE AREA:

PERFORMANCE INFORMATION:

Day of Show Contacl JDF H 0fF £ R Direct /Cell 530 --?(/X a4 ?/lj’
Date(s) of Perlormance(s) fﬂ/ﬂ & /”I?

Show Time(s) _é;a & Ip !

Time of sel-up Doors Open at
{We need exclusiva access to tha venue for a ength of up to 2 hours immodiately precoding the tima doors are opened for sealing. This time perlod
Is for a lechnical check and rehearsal, during which wo will need access to tha appropriate lechnical personnal.)

Please provide an Rtinerary of events for the evening:




General make-up and mindsat of the audlience:

SEASON XCKET & SINGLE TICKE! BnYERS

BG AGE = 48-¢o

MASORIT, FRowf WESTERN SugusS

WHERTON, GLEN ELLYN, NAPERVILE

EOR PERFORMANCES OUTSIDE THE CHICAGOLAND AREA:

It lodging Is a required pari of tha Contracl, pleasa list:
1. The name, eddress, phone number and comlact for the helal,
2. Confirmation numbars,
3. Directions from major highways & a map.

Is there anything else we should know?

The Second City

The Second City Touring Company
1616 N. Wells Street

Chicago, IL 60614

if you have any problems or questions, please call Producer Joe Ruffner: -
312.664.4032 or emall: Jruffner@secondcity.com



Farm El@ Request for Taxpayer Give Form .u_.oﬁ.
s esenbar 24 Identification Number and Certification o st
Dapartnant of the Tremary send o the IRS.
1 MName (se shown on your incom Lax retumy. Hame is rquined on this ling; do ne! tegve this fina blank,
[THE SECOND CITY, INC,
2 Business nemaderegaroed entlty rama, § Gleran from Sbave
M 3 Chack eppropeiste bax for feders! Lax elassification; check only sne of the [alicwing ssven boxes: 4 wldﬁi_.ﬂlgn&s
§ Dgcﬁnnsnl O cosponten  [J 8Copomtion [ Putnentp [ Trust/estata s!inuiﬁ.l!a.!“i# s
w (] timted Rebimy company. Enter the tax ciassiication (GG corporation, 8=8 carporation, Pepartnarship) & m.!il-sﬂ.sﬂhhilll
5 ﬁ?-éguﬂ:éﬁiigiﬁggsgf.gf mi&iintnq_, foporting
m L1 ot (se0 tnatructioms > ) i T
§ Address jumber, sirest, end apl or mita no) Recpuester's nama gnd pdchess feptiona)
W 1616 N WELLS 8T
@ Cly, staiz, tnd 0P £ode
m CHICAGO IL 60814
7 Ut account numberis) here (optiona)
EZRTH Texpayer identificetion Number (TiN)
Enter your TIN in tha sppropriata bo. The TIN provided must maich the neme given on Ine 1 1o aveld Socls! socurity manber
bacikup withhalding. For individuais, this is gensnally your socisl security numbar (S8N), Hawever, for a
resident alian, sols proprietor, or disreperdad enilly, see the Part | instructions on pege 3. For ather - -
ﬁ’:rﬁaiﬂxﬂggg if you do not heve & number, see How lo gel n
on page or _
Hate. U the gcoount fs in more than one name, seo tha instruciions for ne 1 and the chart on page 4 for Hanifisation rumber
a— Parta entet 3 3|3ls n_u_.T

o 'y
I _Cercaion
Under peradies of padury, | ceriify that:
1

Tha number shoun on this form ls sy correct taxpayer identification rumbar for | am walting for a number to ba lssued 1o me); and

2. 1am nol subject 1o backup withholding becausa: {a) | from backug 1 have not besn notified by tha intamal Revenus
m"__..___n-3n.l_!Eﬁﬁgﬁiﬁ&fﬂ.ﬁﬂugﬁégﬂﬁsc%%ig.g
na fonger subject to backup withholding: snd

3. | am = V.5, citiren ot othar U8, parsan {dafined below); and

4, Tha FATCA codefs) eniared on this form §f any) indicsting thet | am exsmpt from FATCA reporting Js comect.

Cariification instructions. You must croes out Rem 2 sbove If you have been notifisd by the IS that you s cusmently subjsct 1o backup withhokding

Eﬁggﬁilﬁiiggifgwﬂlggg»&luﬁi&ﬂqﬂﬁ

inlerest paid, scquisition or sbandonment of sacured property, cancelision of debt, contributions to sn individus] retiramant smangament and

g.%%?ii%ilﬁ%ﬁ*?ﬂggiggagi.mlnl
insiructions on puge 3. _

) am.u.?.ﬁ

General Instrudtions « Form 1088 (homs modigags intarest), 1M (shudent loan Ieresy, 1083-T
Saction relerences o e i&'ﬁ!’ﬂ Form 1099-C fcaoncated deby
Fotire devalepments, information sleciing wa 1099-A facquisition o zhondonmant of secured property)
-l T RO - H”..fas_.. # ﬂ-.:hﬁ.hg-&;a
Purpose of Form na.c:l-na.nfu_

¥ you da nol rekun Forre A9 o tha requasier with 8 TIN, you migh! be subyect
%—ﬁ“ﬁaﬁ-glﬁrg!é PR Lt ab Ay vk sear Aot o
Eﬂig%!ggg By signing the Med-out form, yous
e s et SR SO0 L Coty o Thyou gl o o i ki o e

other smeund Infermation refum. of inlormation

“r!ﬂiztgﬁ_ﬂig ——- i 2. Conlfy that you sre not subjac to backup withhokding, or
Faern 10M-INT frtarsat anned or pakd) Pgiggénﬁsisgign
Form 1099-DW idhiddands, Inchuding (1eaa from etecs or mutual unde} pracposmed s by s 7 g ksl iy gl
= Form T0BS-MISC (vastous types of Income, peices, swerds, o grees procesd) Lax on fcreign partners’ share of elfeciively connected incoms, and
« Form 1099-B (xiock or mulsl kg £2384 and Cirtzin olher Franseciions 4, Caritly that FATCA, aniored en this fom Inclicaiing fhal
brokars) " exampt fram the FATCA, rﬂnlsﬂ..usﬁtmqﬂﬂsqﬂxgﬂau-
» Foan 1098-8 fprocesds krom rasl estats baneections) pege2 tor kuther infomeation.
* Faem 1098-K {marchart card and third party network Uamsctions)




McAninch Arts Center at College of DuPage
CONTRACT / AGREEMENT RIDER

This Rider, dated Friday, June 1, 2018, is hereby made a part of the attached contract/agreement between College of
DuPags, McAninch Arts Center (hereln known as PURCHASER) and The Second Clty Touring Company. (herain
known as ARTIET).

Relationship / Provisions

1. [iis acknowledged that ihe relationship between the partias s that of independant contractors and in no evant will the relationship
betwesn the partles hereto be Interpreted or construed to be that of employer/employee or of principalagent.

2. The provisions of the contract and ridars that incorporats the Constiution, By-laws, Rules and Regulations of the Amarican
Federation of Musicians of the United States and Canada and any local thereo!, Including but not limited to adjudication of claims,
controversy or differences Involving services under this contract shall not be binding on the PURCHASER.

3. i somaone signs this caniract other than the ARTIST, the persan signing for the ARTIST expressly warrants that he/she ls
authorized by the ARTIST lo axecuta this conlract for the ARTIST for this engagement at the time and place specified for this contract.
4. This rider when altached to the contract/ agresmant and agrsed to by both parties becomes a binding addendum to the
performance agrasmant,

Ge. Conlract confidentiality will be honored to fullast extent of the taw possible taking Info consideration FOIA rights and regulations of
govemment Instifulions.

6b. In the event of a canflict of terms, those stipulations statad in this Rider (Contract Rider of the McAninch Aris Canter at the Collaga
of DuPagea) shall lake pracedence aver and ehall prevall over any printed, typed, or handwiitten terms located elsswhera In the
contract. It Is understood that this agreement supersedes any Artist requirement in conflict with College of DuPage Pollcy.

Payment

8. Payment will be in the form of & Collsge of DuPaga chack or ACH Payment.

6. Signed contracts and all attached rders must be retumed to College of DuPage at least thres (3) wesks prior to paformance date
1o insure issuance of chack by time of performancs.

7. College of DuPage will only accept electronic Invoices, which can be n any lormal. Invaices must refersnce the COD Purchase
Order Numbar. Invoices are to be e-malled to involcing@cad.edu. All paymenis are processed by chack monthly or via ACH transfer
on a bl-weskly basls,

Insurance / Indemnity / Cancellation / Force Majeurs

8, Itis undersiood thal ARTIST Is salf-amployed and carries at ARTIST's cost and expensa any insurance coverage, such as,
Workers' Compensation, madical, property, labifity and suto relative to tha sarvices baing parformad. ARTIST will provide
PURCHASER with Certificate of insurance as saon as possible, naming College of DuPage as Certlficate Halder, and including
an Endorsament Page. Tha Cariificate of Insurance must provide evidance of liabfitty coverage for GLIENT in amounts not less than
$1,000,000.00 combined single limit for bodily infury and proparty damage, with a $2,000,000.00 general aggregate. ARTIST cannot
perform without this Certificate of Insurance (see attached "Contractor's Liabillty Insurance Addendum” for more datalls).

8. The PURCHABER shall not ba responsible for any Rams heratofore mentioned when pravented from dolng so dus to siciness,
riats, stitkes, epldamics, Acts of God, or any other legitimate conditiona beyond the contro! of the PURCHASER. If such acts or
conditions accur, the PURCHASER is not llable for any direct or consequentlal damages thet the ARTIST, his/her group or
Representative might suffer. ARTIST and ARTIST'S represantative will make evary attempt to reschedule any cancellad dats.

10. Itfor any reason, except due 10 an Act of God, this contract is cancelled by the ARTIST beyond the canceilation clause contained
herein, then tha ARTIET agrees to refund any and all deposits Isas purchasad plane ticksts. The ARTIST will make every effart fo
raschedule the engagement at original agreed terms and {aes.

Cholce of Law and Forum

11. The laws of the State of Ilincls shall govem this agreement. The signalory of PURCHASER, In signing this contract and/or rider(s),
warants that he/she signs as a properly authorized representative of the institution and does not essume any personal liabliity for
masting the tarms of the contract and/or ridar(s).

Tech / Hospitality Rider

12. The ARTIBT or ARTIST's representative will provida in writing to the PURCHASER a technical rider mutually agresd upan and
attached to this contract/ agresment. (t will include afl technical requirements (sound, lighting, power, rigging, eic.) Any changes to this
rider aftar signing must be mutually agreed upon and received by PURGHASER at Isest four (4) wesks prior lo the engagement.

13. The PURCHASER must receive notification regarding changea to hespilality rider and travel ltinerary and transportation datalls one
(1) weak prior to engagement to ansure PURCHASER can maet the ARTIST's neads.

14. The MAXIMUM sound pressure lsvel (SPL) at the FOH mix position shall be 108 dB, C weighted. THIS IS STRICTLY ENFORCED.
Tickating

McAninch Arts Center Performance Agreement Rider Page 1 of 3



15. Tha PURCHASER will provide ARTIST with ticket recalpts and access to the box offfca only In the event of a negotiated
ARTIST/PURCHASER box office recsipt spiit. In the svent of an Inclusive fae agresmeant PURCHASER will not provide any of the
aforementioned manitests or access but will provide at thelr discretion box office reports when requastad by ARTIST.

16. Ticket policy, prices, fees, discounts, and the issuance of complimentary tickats shall be at the sols diacration of the PURCHASER.
17. The PURCHASER will provide ARTIST with 10 complimentary tickets for public parformance in good locations o ba determinad by
the PURCHASER. ARTIST must confirm or claim complimentary tickets ona hour and thiy minutes prior to performancs time or forfelt
tickats back lo PURCHASER for sale.

License / Permits

18. ARTIST agrees that all matarials (1.e., music, fiterature, play soripts, poetry, laciure, comady, atc.) lo be performed at the Collage of
DuPage ars his/erhelr own original work or works for which he/shefthey have recsived written permisalon from the author to perform.
18. PURCHASER has & licsnse agresmant with BMI, ASCAP, and SEBAC, ARTIST agrees to pay any and all other royalties (above
and beyond the BMI, ASCAP, and SESAC blanket coverage of PURCHASER),  required, to be pald on copyrightad matarial,
perfarmance right fees, and/or music rental, If any, to insure that PURCHASER Is he!d free from all such Habilities connectsd with the
performanca(s).

20. PURCHASER confirms that it Is tha sole responsible authority for the venus.

21. ARTIST further agraes to indemnify, defend and hold harmless PURCHASER, its trustees, employses, faculty, students and
agents from and against any and afl clalms, actions, damages, fiabfiiies and expenses in connection with any law suit or other legal
action assarting that ARTIST's use of materals in any performanca at or sanctioned by the College of DuPage was improper, Hlegal or
viclative of any copyright or trademark. This Indemnity and hold harmleas shall includa Indemnity agalnst all costs, expanses, and
liabliities, including atomsy's fees, incurred by PURCHASER In connection with any clalm or action hereunder.

Tobacco / Alcahol / Drug Clause

22. College of DuPage Is a tobacco-frae campus. Usa of tobacco and tobacco-related products is prohibited on all College pramisas.
23. College of DuPage palicy prohibits providing alcohol to any ARTIST(s) or ARTIST's ataff, and prohibits the possession and
consumption of alcohol, narcotics or druga by ARTIST(s) or ARTIST's staff on campus.

24. If the ARTIST arrives at the performance sfte noticeably under the Influence of Intoxicating beverages, narcotics or drugs, the
PURCHASER may cancel this conlract with no liability on the part of the PURCHASER.

Sponsorship
25. PURCHASER may secura spensorship lor this evenl. ARTIST spansarship and recognition of sponsarship is subjact to appraval
by PURACHASER,

Merchandising / Conceasions

28. The ARTIST may hava the right to sall recordings, photographs, and ather souvenir tems prior to the performancs, during
Intermisslon(s), and after the performance upon approval and arrangement of the PURCHASER. The PURCHASER shall recsive 20%
of the gross of all souvenir sales as & concession fae, payable in cash, upon the completion of sales. f PURCHASER provides seller,
the concession fee shall be 30% of the gross sales. Souvenir sales are to be localed at a slie, within the parfarmance hall, at the
discration of PURCHASER. Souvenir sales cannot inlerfere with licke! sales, other concesalon sales, or with the normal (or emergency)
traffic patiems of the audiance.

28a. All book salas must be conducted in partnarship with the College of DuPage Bookstore. A representative from the Bookslore will
be an siie to sell books for the duration of svant. ARTIST ehall receiva no commisslon for any book salas.

Marketing / Public Relations / Programs
27. ARTIST agress to furnish PURCHASER with requasted marksting and public refations matesrials upon the exscution of centract/
agresment, Including but not imited to

a. High resolution (300 dpl or higher) electronic pholos

b. Press kit Including blo, raviews, photos

c. No fewer than two (2) sound files for music samptes on the PURCHASER's wab-sle.
28. Unless otherwisa agresd upon, the PURCHASER will provids a program for this event. All materials for program must be received
by PURCHASER's Markating Department five (5) weeks prior to scheduled performancs date.
29, If amanged for by PURCHASER, ARTIST agrees to make an appsarance al & donor/ sponsor reception immediately following the
concart in a recaplion room located adlacent to backstags area.

Performance Radius
30—Artist-witnot-pederm-at-etheryvanuss-within-36-mila-radiosof 7
<perfimance.
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COLLEGE OF DuPAGE ARTIST / ARTIST'S REPRESENTATIVE
McAninch Arts Center

|

Diana Martinez scond City[Touring Company or
. Diractor, McAninch Arts Centar Artist Reprasantativs

Date: 91/0‘-6 /5-’970/69 Date: '.\l \ l al I&

Caollege of DuPage

4/be/)8

Date:

MocAninch Aris Center

Contact Information

Director - Diana Martinez 630-842-3007, martinezd68@cod.edu
Contracts/ Payment - Ellen McGowan  630-B42-3008, mcgowan@cad.edu

Marketing Coordinator — Roland Raffel  630-842-2283, rafiel@cod.edu

Box Office - Julle Elges 630-842-3017, elges|@cod.edu
Production Advance - Joe Hopper 630-942-2813, hopper@cod.edu
Technical Advance - Bob Murr 630-842-4215, mumo@cod.edu

Education Coordinator — Janey Sarther 630-842-4525, sarther@cod,edu

Fax 630-942-3002
Ticket Office 630-842-4000
Wab Site atthemac.org
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s
ACORD’ CERTIFICATE OF LIABILITY INSURANCE PATE (AR

07/08/2018

THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS
CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES
BELOW, THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER(S), AUTHORIZED
REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER.

IMPORTANT: If the certificats holder Is an ADDITIONAL INSURED, the policy(les) must have ADDITIONAL INSURED provisions or be endorsad.
If SUBROGATION IS WAIVED, subject to the terms and conditions of the policy, certain policles may requirs an endorsement. A statementon
this certificate does not confer rights to the certificate holdsr in lisu of such endorsement(s).

PRODUCER ﬁﬁgc" Tim Schwariz
ALPER SERVICES LLC PHORE (312) 6421000 [ % ne. (312) $44.7000
410 North Michigan Avenue OUREss: lschwarlz@alperservices com
12th Floor INSURER(S] AFFORDING COVERAGE NAKC 8
Chicago IL 60811 wSURER A Hartford Fire tnsurance Comp 19682
INSURED nsurerg - Libery Insurance Corporation 42404
The Second City, Inc. msuRrerc: Trumbull Insurance Company 27120
1616 North Wells Street mnsurerp . Lloyds of London
INSURERE :
Chicago IL 60814 INSURERF :
COVERAGES CERTIFICATE NUMBER:  GLAuto Umb WC Lig Lia REVISION NUMBER:

THIS IS TO CERTIFY THAT THE POLICIES OF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOD
INDICATED MOTWITHSTANDING ANY REQUIREMENT, TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT WITH RESPECT TO WHICH THIS
CERTIFICATE MAY BE ISSUED OR MAY PERTAIN, THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN IS SUBJECT TO ALL THE TERMS,
EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAIMS,

TEH TYPE OF INSURANCE |:§§§ [vvp POLICY NUMBER (MHDBAYYY) mﬂnmuw: uMITS
<] COMMERCIAL GENERAL LIABILITY A R RENGE s 1,000,000
T DANAGE TO RENTED
] CLAIMS-MADE E OCCUR FREMISES (Es octusrrenca) s 300,000
»¢j Contractual Liability MED EXP Ay ana person) s 10,000
Al 83 UUN LN4159 07/01/2018 | 07/01/2018 | pepconar s aoviuury | s 1.000,000
| GEN'LAGGREGATE LIMIT APPLIES PER: GENERAL ASGREGATE s 2.000.000
|| rouey e Loc | PRODUCTS - coMpioPaGs | s 2,000,000
OTHER: Employee Benefils s 1,000,000
COMBINED SINGLE LIAIT
ﬂmmo&u LIABILITY E ) s 1,000000
ARY AUTO BOOILY INJURY (Per persan) | §
[~ | ownED SCHEDULED :
A || Autos ouwy AUTES 83 UUN LN4158 07/01/2018 | 07/01/2018 | BOOILY INJURY (Per acciden) | §
x HIRED NON-OWNED Eﬁﬁﬁeﬁ ii DAMAGH F
| A5} AUTOS ONLY AUTOS QNLY | (Par accident)
L 1
| <] umereLtaLiag | 3 oecyn EACH OCCURRENCE s 25000,000
B EXCESS LIAB CEAMEMADE TH7-641-444787-018 07/01/2018 | 07/01/2019 | \oecoure s 25000,000
oED § < revenmon s 10,000 s
WORKERS COMPENSATION BER ILE
AND EMPLOYERS' LIABILITY o e | |8 ——
A AR T BT NIA BIWECE3950 07/01/2018 | 07/01/2010 | EL EACHACCIDENT $ U
| (Mandatory In NH) EL DISEASE - EAEMpLovEE | 5 1,000,000
i yes, describe under e waas i 1.000,000
DESCRIPTION OF OPERATIONS below EL DISEASE - POLICY L_‘_M_‘T 5 i
Ligquar Liabifi
p ™ i LIQ217636 04 07/01/2018 | 07/01/2019 |Combined Single Limit: 51,000, 000
DESCRIPTION OF OPERATIONS | LOCATIONS / VEHICLES {ACORD 101, Additional Remarks Schedule, may ba attached If more space Is rquirad)
Re 12/8/2018 Performance
“All Operstions of the Insured”
Requestor Joseph Ruffier
CERTIFICATE HOLDER CANCELLATION
SHOULD ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE
THE EXPIRATION DATE THEREOF, NOTICE WILL BE DELIVERED IN
McAninch Arts Center at College of DuPage ACCORDANCE WITH THE POLICY PROVISIONS.
425 Fawell Bivd
ALTHORIZED REPRESENTATIVE
Glen Eliyn IL B0137.5539 ettt
; _’;wn{:-

® 1988-2015 ACORD CORPORATION. All rights reserved.
ACORD 25 (2016/03) The ACORD name and logo are registered marks of ACORD



From: megowan(@cod.edu

Sent: Mon Oct 29 14:29:48 CDT 2018

To: invoicing@cod.edu

CC;

Subject: Scanned from a Xerox Multifunction Device

Please open the attached document. It was scanned and sent to you using a Xerox Multifunction Device.
Attachment File Type: pdf, Multi-Page Multifunction Printer Location: AR201WC7835 Device Name:
PRN303

[attachment: Scanned from a Xerox Multifunction Printer.pdf]



1184901 11/14/2018 0244673

12/8 FINAL V0541052 12/8/18 PERFORMANCE 05603116015308001 6,250.00

S L Mostnom—

i1 )I®

6,250.00

0244673

PAY ONLY SIX THOUSAND TWQO HUNDRED FIFTY AND 00/100 DOLLARS

11/14/2018 $xkktxg, 250,00

Second City Inc
1616 N Wells
Chicago IL 60614
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