
 Information:

Drawer: Accounts Payable - Invoices
Vendor Number: 1184901
Vendor Name: Second City Inc
Invoice Number: 12/8 FINAL PAYMENT
Invoice Date: 10/29/18
PO Number: B0361023
Check Number: 0244673
Check Amount: $ 6,250.00
Check Date: 11/14/2018
Department ID: 11601
Reviewer Name: 
Voucher Number: V0541052
Redaction Type: None
Document Type: AP Invoice-3 Way/Pre-Approved
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t~MAILED OCT 2 9 2018 

PAYABLES BLANKET ORDER REQUEST FOR PAYMENT 

1lP \TJ~llll~Il~I) 
Payment Oat l J/f)2/ I ff!l.9tJl(tllJ~Jl'J, )JJlllJ~I{ 
Blanket Order 

Line# Line 1 

Payment Amount $ 6,250.00 

Vendor# 1184901 

Vendor Name Second City Inc. 

Documents Attached Contract 

Account# 05-60-11601-5309001 

MAC Code (for MAC use only) 60 Artist Fee TR19 2CTYDYS 

DESCRIPTION Final Payment 

Authorized Signature 

Date 



Ke4 UlSlllOil 

Cart/ Requisition V iew 

Cart/Requisition 
Number: 
Cart/Requisit ion 
Name: 
Cart/Requisition 
Justification: 

Ship To Location: 

Needed By 
(mm/dd/yyyy): 

669370 

Second City Inc, BLANKET ORDER, Artist Fee 
Second City 12/08/18, 02/16/19 
60 Artist Fee TR19_2C1YDYS $6250, 
TR19_2C1YITS $6250 

BLANKET PO 

10/30/2018 

Notes & Attachments: ,® ~ 

Vendor Name: 

Created: 

Submitted: 

Credit Card: 

Confirming Request: 

Second City Inc 

9/24/2018 12:43:56 PM 

10/24/2018 4:59: 18 PM 

N/A 

No 

Recreate Cart/Requisition 11 ~-----~ Return 

Line Product Product 
Number Number Description Qt y 

12/08/18 & 
02/16/19 

2 

Second City 
Artist Fee, 
Balance Per 
att'd 
contracts 
(more info) 
02/16/19 
Second City 
Artist Fee, 
Balance Per 
att'd 
contract 
(more info) 

Total($ ) Account # 
% 

Split $ Split 
Fiscal 
Date 

10,500.00 05-60-11601-530900 1 100 10,500.00 10/24/2018 

2,000.00 01-30-12151-5309001 100 2,000.00 10/24/2018 

Notes Next PO 
& Approver / PO Rel Deliver 

Atts St atus # Date To 

Diana 
Martinez 

N/AN/A McGowan, 
Ellen 

N/AN/A McGowan, 
Ellen 

Total: 12,500.00 

3(.Q I b z.,~ 

l <D (~v/ l i I Recreate Cart/Requisition II~ __ R_e_t_u_rn __ ~ 
All times displayed in Central Time (click to change). 

easyTouch Navigation•M - For assistance, please call Jordan Towne at 630-942-2576 or e-mail to townej@cod.edu 
© 2000 - 2018 ESM Solutions Corporation, All Rights Reserved . 

.J~ ~ p12-0-l1-vfav 

f M-1~ ~rlvn 

SIMW. · 

https:/ /www.mercurycommerce.com/ App/Requisition/RequisitionSearch.aspx? Applicatio. .. 10/24/2018 



~ ECE 
~ EastCoast Entertainment 

Enclosed please find the contract for your upcoming engagement. The following serves as both 
the confinnalion of and invoice for services provided. 

ARTIST: THE SECOND CITY TOURING COMPANY DEPOSIT DUE DATE: 07/01/2018 

PERFORMANCE DATE: SAT, DECEMBER 08, 2018 DEPOSIT DUE:$ 6,250.00 

CONTRACTNUMBER:~3~6~6~16~8._ _____ _ CONTRACT DUE DATE: 07/01/2018 

INSTRUCTIONS 

1. Please sign where indicated in the Presenter signature box and initial ALL other pages. 
2. Make your deposit check payable to EastCoast Entertainment, Inc. 

Please see contract for balance payment instructions. 
3. Write your contract number on your deposit check. 
4. Return a copy of the SIGNED contract and riders. along with your deposit check to: 

EastCoast Entertainment 
ATTN: Contract Processing 
P.O. Box 73210 
North Chesterfield. VA 23235 

(Please retain a copy for your records.) 

Overnight mail should be sent to: 
Eastcoast Entertainment 
ATTN: Contract Processing 
703 Southlake Boulevard 
North Chesterfield, VA 23236 

(We will send you a completed contract once it has been signed by the Artist.) 

The enclosed contract is a confirmation of the agreement that you have made to engage the 
performance of the named Artist for the date, time, amount and other terms shown on the 
contract. Failure to return the executed contract does not cancel your agreement to engage the 
Artlst(s) for the stated performance date(s) for the full amount set forth. 

If you have any questions regarding this contract, please don't hesitate to call. 

THANK YOU FOR DOING BUSINESS WITH EASTCOAST ENTERTAINMENT, INC. 

PLEASE DO NOT STAPLE 

·Y~,.,Jtiny )lljfo17rltf1!1'.: ·· 6.i:;urienr:eJ 

EastCoastEntertainmenl.com 

855-ECE-4FUN (323-4386) 

Asheville, NC I Atlanta, GA I Augusta, GA I Birmingham, AL I Charleston, SC j Charlotte, NC I Charloltesvllle, VA 
Columbla, SC r Hilton Head, SC I New York, NY I Philadelphia, PA i Raleigh, NC I Richmond, VA I Washington, DC 

\ .. 



0~ Not Stiple 

P.O. Bax 73210 
North Che;ierf,eld 
VA 23235 

ECE 
EastCoast Entertainment 

(N&Mi@ffili§I~ 
366188 

Office: RIC 

Agent. TSC-TONI CLINE 

This contract ("Contract~) for the personal ser.,ices of c ntartainors on the engagement deS<:flbcd below, made on OeCEUMR !, 3ll7 

between the undimigned Purchaser of Entertilinml?flt {herein ca!led •?1e.senter") ant! Jl1E SECOND CID: TOURt(G COMPANY 
(here,n caUed "Artist(s)' which term i, to include the named individual, the named individual's group, the named group as we!I 
as the named group's Individual membe~; and for talent booking seniicu and contr.icts botwaQn Artist(sl~. the Artist(s)' leac'er 
man;;gar, or representative I the "Artist(s}' Roprcsentativej, and EastCoast Entertainment, Inc. ("'ECE" or MEastCoast"). ihe 
Artlst(s) are engaged Jointly and severally (as a group i>l"ld ondivi~l:y) on the terms and c=ditions set forth herein. The Artlst(s)' 
Representative reprasen~ that the Artist(s) has/have agreed to be bound by the tenns and cood1t1ons set forth herein. The 
Artist(s) as .an individual, .as i group or as ;;n lndiv:dua1 member of the group may enforce this C0n1ract. The Artist(s) individually 
and logitthcr agree lo be bound by the terms of this Contl"ilcl and lo render services under the undersigned Artists(s)' 
Represen~tive . The rider(s) that follow are hereby incorpot.ited into this Contr1d . The Performance Location, Date & Trme of 
Performanc11 below ill8 collectively referred to a s the "Services." 

[
-'!!::~:·:::':;R• ] 

1l~ EAY/£11 DP1-'I EV/18D 

-~□;t;EN;;a;t~r;tt;';';'~®;';s;::============:.... 

SIJ DEC;JdBEB DI am 
6 ft.I AHO 9 PIJ SHOIIIIU>IE 

Type: 

Gross Price Agraed Upon: S 12 500 00 

DEPOSIT DUE: !.§.2-5~0-0_0 __ _ CEPOSITTO: 

Fee lodvda one worbhop 

PRESENTER AGREES THAT lHE TERMS OF THE ATTACHED ARTIST RIDER ARE 
INCORPORATED INTO THIS ~EEMENT AHO ARE HER.EBY PART Of TH,S CONTRACT. 
Pieenllu agieu ID p,oride llcll raquiltmenll and a hOC me~I lor Ille c;ist 

Alllsb w,1 s-farm 1M, holday WWI e,cn show !s lwo~S rnim.e IOI 111M a , , m:'!)!11r,ti~~~~"":,,,. 

""fh&Secand Ctt/s H1111 g!fllP1'114tMi1 e:1Ctatielfflt1 &t-e,r ~-
c,,9a20. Til '32~4ll OYSf'IINCllON/1~ HOlltJI/Y AEVlle. ~ 

Funh■r terms 1nd conditions 11ppear 011 the (allowing pege(sJ ar,d ate inc 

;~-"%1/ {~2/11{ 
Title: WJA{)mt#(&T1(nll&W,l('Fa fD•cd 

X 
l'tfSIJn S'9""'9 •bo•t hu •udiorl!y I:> 1lgn on boh•lf of rJ,, parron >lld/or 
o~ni:.,cu,,s n.amod b•:Ow I( not. indMdu•f agnra:, to be pc1>0n•lly fi4bJ• 

(lll~I MiQ1"'1Ei. ~(ij IM/A/1 Or'lf!U(I) 
IACAN1NCH ARTS CENTER 
MCANINCH ARTS CENTER AT 
COI.U:<lE OF OUPAGE 
•zs FAwaL 60\ll.EV AIUl 
GI.EN Ell lN fl eu1J7-a!IVD 

COUEOI! 01' ovr.-oe 
O'NIA MAAl'N&? 

t1il'J-'1'2.;)QQ7 ... , 

I Ot• 0. 

m•11no.11dt~ad-

(0.lt) 

Prota"11tr m sign M>d 19n,m at, cop;u cf C~r,~ -!AXED ANO EMAILED COPIES OF THIS fJOCUMENT /AND f-SIGNA.TURES) ARE BINDING 366185 

Ashevlne, NC 
Columbia, SC 

r,,,'llfi11y 1/ifl;IIJt'(fll/,'r,. ( .11/11'tir11r ,,; 

EastCoastEntertainment.com 

855-ECE-4FUN (323-4386) 

AUanta, GA I Augusta, GA I Birmingham, AL ! Charleston. SC I Charlotte, NC I Charlottuville, VA 
Hilton Head, SC I New York, NY I Phlladelphla, PA ! Raleigh, NC t Rlclvnond, VA I Washington. OC 



Do Not Staple 

P.O. Box 73210 
North Chosterfield 
VA 23235 e ECE 

EastCoast Entertainment 

(
M\MMUllft!J•IJJ A ) 

...... _3_66_1_B_a _____ __,. 

Office: RIC 

Agent: TSC-TONI CLINE 

1 The Pre1C'flf~r •rd•~• Pf''°" l:"!J""''J t::i, UW Pr•1•n1c, •• inc!rvidu.al11 a7o1f\tfylJ!bl• lor lhe Gfou P,ic,. The .,.,.,.'dU •rd lh• N'bst!sl ff•P""'MnDsiv1t .,_ ~.':c:lu,:t, •ni:J JC~~•• for ~:':a~ "1:i::-~~ ~~~~~~~ ~;~•~,:j ::,~~[;KJ':C:u!~.'::i:. ~ ~~on. Comp;1n1, Co,po,a,c~ Pattn,r~p c,.. 1ny 1Mtit-, cthtt ~ • n • ~d\UI. th. 

2 The '-e:w•,\t'f _iht:t .tf 111 itmc', ~'f'C"roe~1rien..bft 11.~i\QJ'I. d1e:tiQri. er,d .~Jd o"•' the, wMCtt ol Mrr.!l) on ihi1 eng.t091".enL 11.,,, AR'll(,IN..,. net bttn d'lct.n~ sJg"li"9 of 1h11 ;:,~~;r~ "1~(1!',"~=:;i ,!' ~~ ':.~~-:: ~:~:;~~~~l. h:r, 1i,ch F•~n1 ~rwj l"1 f■pt.J:anfoU ., .-11 •~1.iftd. The e1,enul ~n:ir, c t.~ Mir.(~ Ha "°~d 

l The M ir.!J and}cr •u U"..d~d N t11ta;- Kf pl'l&at'!Ut),..._ (.rdvid1J.l lt •"':f on b,,ru:I of 1"·• Att.:..:U,'!), 19!'10 ~t N 0t-po1l1 '1 to~ p,1ld 1a EuiCca,1. ~,d:-pn,i,1,i M end ~ttll• ~ it. 
O,poi;t d-1.- s;»:Jf+td ~ .\'C Ttie ~,t •~' " s 1ti1 t ~TC:oai_i fNI)' rei.. n ;i. ?'.,..;°"'.:, .a~d upon'-• rbnC01u Fe,·J cv. cf N Oa-pc»,it The- P,esc-n:., 1s 1t1b:e ~ ~,.,,, oJ o,. C>t,=,os, 
to b1tCc1a: 1td .3")'u4p.a;cfi,,n;,,un1 of Ctipnt Mt ,=atd 1Mt,-.11t r.... CS) d•'f'I of th• d..ai ct..1,h •~t.,ff"t ta at.u ~ af 1 S ~ant pc, fflOnlh \H'd p.1,-:.ct, pfU'I RalOl\lbl• 1ng,ncy"1 lee, ..... ,:s 
•• ll'ly o.lht, <ttltC1Son 'cu 1,d eaiu Ir.~ fof ~°"'-'" d\C ..... t'H h O.pot.t i, ~ le v-.. J.rticc.. blu., or Al,;11(sJ, IO P"'I I.ht E.utCo~• h• '"'he" due gr.fl UnC011t 1n ..wnec:S,t• 
c:a\lle of,~ a~tt11 iht Ani1(1) fer the ~r!'Qlll of Lt,,. e~,tCont FH~ pu, ttthOl"II~ ITTO<~y•• fH t , aur1 m,u. H'lt..,HI •I th• nte of 1.5 pe,tc,nt per mo,nh f,cm tht dvo d.lt1 vr,\11 p.a,~. •t ,.,elf•• v.y othw• col!te";)or\ lt•1 uid cons U'lt\lfrwd. 

, . rr be'°'8 th. d..,ry of atty w,ed~ pc:rl'c,tNncc h i:s loi.trd th.at d",a P,.wnlu N.>~t perfo,r.\N:I lvt1 to '4l obli~M.ion und•r •'!Y olht, ConVX1 .... 11h ~ ~rp.,ny bt ano1hc, ~em.11, 
o, Lh.at the f.n.1nc..al cn6t c l PraMf\C.tt hH beri itr'lp.lited. i,,., ~,f.W\ ff"""J CM:e4 th.1 Centrad. In dw l'l'ff'M d'Llt ct:e PtHentar =e, not ,:wrlonn f.Jl'f al ot ht ob'gJUc,,, h ttek\, the Aflin'..M 
, 1.i1l1 h•ww th9 ?J)t.Crl to pff"g,,n o,,.fu,.,t.a ~nn ht~"ndo,· •-id en 111Lh1r •v1n11ii1 Ptcsm11tt °' IN penon tMJMVJ (c, ~o Pnun1e1.;c!nily and s.avan.:,,,. &hall be J;.ab,le to th1 Art.ids) 
, fgr th• U""au Ptf(it M'tbn.'t hct.in, FIV\ ,a~bl• .a:io,ne,·s, (..ei. cc:it..11 ccl':l,,, aodinttn:tt •·t tht: ra1ir cf\ 5 pe:"Cl'f'lt ~, m::Jll1h fn:,,n v,t du. d4t11.WlN ~id. ,H .,. .. ~ .at,y othtrr-...lce'.lcn 
l~n a,vJ co,u ,nc1.11TC"j ln• &tt:nhh ~ tV9d as• unit ind any dungu t:) the 1.l"'it ._,t,...u, 1,1,gn,ro.-itl1 aKt:t ft Anntt1r, .abit':i, to"'"' 1N Pttt•n--.et'I ,.uCIUblt ••pia:atimis ak,S c.inUi!Llt• 
,\.ri,tt'..iJ' del.11.J11t.d kirfti:.i.if'I rJ .,,, p,,ymrr.1 W\der lM tr,m, ol 1h.i1 A9,.clT'd~t r Ani:tWO.bu:,•) fa 1t'I!' a.fflt GI Arti~lt O.ftc.ih_ ttlt t-rewl'l1er sJ-aU a:\Q.,. ~ . .ntCo•n 10 p,7,;d,, rulef\ltle 
~~1,~j~ ::~ ~\~ u.l'd~ If,.- .. ,... \C'ffflS tnd c;:;a,d.1 on, o, 1h11 Contn;t rs\.ltst.Med Stnicc,·, ¥id PtcMnter wt' be fi~ t'.I ~,form, Sub1\it".lttod Se,..;tH V"'dif,,-N ttno!'fll 

' ,2,,-.,,1br R~JW''"""QM •NI .,,,OA'U d~ ffitttutea la.t '""' av1•. and Cl".f'Y OUI iflnn.c,io/\S ,, ID M~(ma efld ffi.f,Mf( oJ ~,fDftnanc;• Or1 b.¾,..lf gJ U.. ,,,.,.,Wf". tfl:e .ar.;rtW' 
k;:w•M'l\l.Jl.i.,. 1'1161\llbvl• U--• •~ '9i~.dlrom 1t'I-. P1ewn1e, IC dte ~. at ln ~ \hunl.p,trvtdo • 'ffp.tf'IIC IN'rtl~ i:n the- P,w~me, at o, bofore 1-mnv,,trc:ffl'lettl of 1hr 
S.MCes tNka~ I.he p,ope, ~• 10 • ~h ind"f¥0ol..S An.1*~-

~;;:t:.; :P.: ;,,::::.:s~.~~::C:.~ 'Z 1!:!~:~u:.~~=::~~~i!~~~-~;~~:~~~-:e.:::=:i~~~-= 
~c:~~~;:r~;1•!.(~,~-~~e~e~r.ir.-,~~~~l':'t!~~~~~~{:~.:,n~1;~~~~:'J~~~~~!~~~!c~\·"~\~":tt~J~lr.;,,ac:o:f~ 
nUP;=rurO, f.a:i-ttfl. ~ p-u,-c11 .,_11a.n ,A!"'eu cf SN Arbnhl ll tuth a.11 f,...nt cx:::v,, the '1•Mtnte-r, I.tuts{\). tU EanCon1 m,lt Wi:I~ U,'\CCTb!>Oft ct IN1 Cannc: ~~It'll to ttis ?4'119'1~ b-1 
~~11\9 Rar1t11n f\01.r~t ,-iY'l!n ~,on~o ~ ro e-tc.11 ol lhc Pn:,.n,cr. MJt~j tn~ EA11Coo:. u epptiabl4 If U>'Q~ton ,1 itvd.a3d Uftl:U, Ltu ~QP"I .. and tht Ftn.t:tte«. Atttrt(tJ M4 hn 
Coan ~t J~H d-.Jl thi1p.a~g~h ~"• &."\e11 lh. 0.~l 1n;:f ii pa.id, IN a.a,.an,c• ,>t,aJI bt N~ to P191,1nlgt •.ac.-p1 th.u •Nrt the~ •·U tQ~. ~9 end .C:.t \0 ~"°""· and th 
f'.,lot~nt• it, UftC'itfe-d or itnpo,ribl4. "-1..rnl:ef' shd ~ J.r,i,tb> fot A:tinhJ1eu1-of,poc:1te1 1ta..-l .-.pen141 l'tleutndH'\ art1"4,ng It \he koticn of u... p.ff:l'l'm1nn. 

7 Notwithu.~nd""S' ~vis,Qtl af pan~•• f0< ouldoot V,C11t1, i.nles:, P,a,:,ntirr h.41,.n .tlh:111.4\Na' i,,d:,a, lou1ion «"Ce~t• to ffl, Attk1hJ. Pr.ten1C'f r.1um1:, .U we.nhcr..-.11,ledri" 111d 
~~ ;n!'!!~:.., ,."::t,!,f ~a::.."":: ~'7:Jo': ~:~~~~,al,d 1M IO lndc ..... , -•th.•. Th. onlr dmo.,. ~-··'NJ bo C>ACc!led p,_...,,, _, po,,g,~6 

I 01"'.ct ti9"'ird by both ~rtJ••· ~, COl"~ct a>m~.J.1tal I.he 10.1 ar,o:ple!:it and bofld ng COMtxt be~cn '-'=-• AttiiJ.(al .v,d th, P1911f1tar EJ.Jtc:mn xu only :is .>g-,n.t o, consJun1 .n:.t ,s1~:1 
na pe,s..,,ul ,.~~Ct-q, ot Rabky .a, b.twNn V\8 f'rffan1ar Md :.,,,,-::I). 

9 ':h1 , .11,-.!er is,.~, b r.:."9 ~ Form u:;n if •~r:. 0:1 ,; p.,ytr4nb ~• to lh, A#ii,~ u,d.r ~, Canttaa.. ,-gar:leu of ,..h(th.t, t:.ch p.aymcn:1 ~o ,n.)d,. D E,a,!j..a,.,, a, ro 
the Mtr:11 Ctf•cdt 

tO, n. P1eMt1t•t dt.>R be m;,c:i,,..blc b ~ .-,d Ml 1dd.1i,.:,r..al a,)U or UJ:1Cfll,,e1 (o'lhtt thart the J>J~I ol fcdt>ral c, mt• I~ lPira ""hd, IN)' iM ei~d b 1 Ans.(!) u Ea1~s.rJ 
1u.xi-1t.d wilh o, ,,,~'4d lo M C:0,,.vaa 0# for lh4 ptrf~•rNIIC9 of o~N,u un6tt lho, CDnn.ct. indudng_ ~• no, lim.1•d 10 f) Cl.ku, IHI ~cthe-r HMumcnu lft,:,,c:Kd b1 lt'IJ go,.c-l'l'Vnt,vl 
o, ~-:..U~ 11.,thothy. ~I.her fQA tN P-lf"""t of t.deral c, N\.t' «0ft"lt u.,., _..,d, rNy t>t o-....d bv M1t{~ i-- E.Hte.o.1\l. {-) feti. ■1141'1naftta or~ 0\1'9f'1 or re-qulrwmc,m (venue­
rn.i~i.J f 1}9i.t'l9, ~-.,;SZJ.,a tosb. ~ COtb, • rtd/01 Mid,lionatcorts alMd br uno0ft•Y41rrw C:l,UKU) tff\POt.fd bf lht ~,n,nn "'-"'•· ~} in~t ,..':J,.lifl'IT'lffltl and ~led 
P'~"""' .. q:..ired bJ th• F-9dorm.ntevtffue, .at1d ~l ,....,, anct\l'f'l•MI orod,et charge, O' ~rwmenu lt!tociat•d -~ \he petf.>trNnce of ,oF')'nri.ed IJIIQf\.a. ~-~:;~~~,.~, ~ ~~=11

;:~~ t~::t,~!~n~"!~;=t::~;Zt~':l,i~n;:;; !::~~:, ~0 c~~r,~ ;~'%'!::::;!!; ~!,J~~.c:itcn:1,ng 
1Z rn ~C"Q')on cl lti• xr-.,.::i ~l'l:'d ~ bttCo.au. in..,~, lhj:1 boo.IA-, ~rd o~, g::,oct 1ncf ~1blt ~chr2dcn. ~ctip: of ~~ch i1 aclnowled~ hr d'lc Mrtl~ .aNi the- .1t'\iii(,; 
~lpr1!14f\Ulli-e. L:,. M,i::-1111\d the "'11Ju.W' ;lrp,w:1,1n1.1nve,j0fil'Tll1, 1id-.idu1t, ~ M•tritly, •9111• co boola 11 booll"'il ~ ~-lbo4 ?rucnltf (o, . penal rt,f"'~ Cfl tht d.,1• ttlld' ifl ~ 
,n:r,dwo,ry F,l"lgt~.r)\ ~, Ub• Cc.,,nc,, :and C'~ ""~~ ~VI' a.a, n,QflthJ .tt., th. pcrtc..m.wc• dMt .... OUI aco._... Lhn;)vgf, hr.C::)n, rF\11"~ a~,. tt i1 fvnt-.ir, a-::rttd &hat the M ,t{J] 
c, .lttin{t)' Aep-euttaU\t ""'"" ~ ,1 ~t fH tqw.l to 20l, of the 9ton ptic• •9"ftd ~"· fcs Fu....._ OQC1ltng1 and 11t11f r1f..-all .n~ bl F....n.ict 9.ool.incJs kw lite i'n!Mm., to E.anC0,.11,1 
ft •• lyr\h.•r ~9rnd U'l1t "'1 Fuu-. Boe:•~ bac;i"ng Mi:urcd re, lh• M11l(t) Of A,tiM(1r ~,~. ~ti ... by" 011' Of ..,;n■n Cantr.-ct horn uG ,~~ftf fof vwh.(h E.n:CO,u booll thr 
Mis~I). ~ .. A,\11,W ,.;J ,, .. i;...c,.,,. _, C>OvM rislhl 10 •CP,,Mn1 M,tt,1-, ,hot "''"'""'-ct lo, th.Ip...,.,. .. b a,,...,., oltwwnr,,b .. a~)mondi, """'"'" pcrlo,.,.,nco dJIII Ml OUI 
>bovo E.t,tCc.,, .,,._1 h entif,d to .anl,,j,r,olo,, 10 1nfco,1 It> 1,at,u i..,r,odorond 10 ,.,...;n.,., ol 111. •"""-nt.....<! .....,,i,c,,1,od x-.s 199>.ong cumpo6no "'"' r.,,.ec,,,L 

IJ. "-edtidn••r. ti it f-Jme, •~rttd \tut nailnr VI« Anit(s). et th1 .lrt:rru> R,;n .. nu~ve. """':I not ei\N, ~"•1,-, prrtJ1I o, levCQ:1/, P'O' ttvovgn ,nolhcr a,gon o, mlt\lget" att1mpt &o boo., 
elf:.., Miu o, 1nteruM'Wnt ol an, t-,pt to s,a,d "1w1~n.ier ro, • pt!fiodcf twef'lf)'•klV-f mon:.h, Jh•, lJt.e p,,,!on,,llnc:e d.aw o Dk• C.annct. tf u.d Ntistul. o, thi A1h1tW ftcprucntali-. .. b-c.lD'llt, 
tt-, Conn:,, tht-y a.'u!J !:c fC)rd, 11"1d r.avrnif, t able fao tq,;C,:.td d.am1gt1 •cwf c:, 20li of th• g,~u, a.-n;a,,n\ p,id tD II"), Ntl:W. o, •n~n\of ~, ,kid. "'ho is boc~ed 01 pttf:l~=J fO' 
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CONTRACT RIDER 

For I~ -tJr--.P/K' 
(date) 

SIGN & RETURN 

This rider regarding The Second City (hereafter referred to as Artist) Is herein made a part of the attached 
contract. Please read carefully prior to ■lgnlng contract or rider. 
• Presenter agrees to provide the following Items and/or services In the manner spedHed. 
• Please distribute a copy of this rider to all staff Involved In said technical set up. 

REHEARSAL 
The padormance space must be technically prepared and avallabla excluslvely tu Artist for a technical 
check and dren rehearsal for a length or two hours, beginning at least three hours prior to the time or the 
contracted performance. 

All technical set•up must be completed before Artist arrives on site. Sufficient personnel shall be present to assist In 
the technical check and, If needed, make adjustments. Said personnel must remali, present on the premises until the 
technical rehearsal has been completed. 

HOSPITALITY 
Dressing Rooms: In addition to the back.stage area Presenter shall provide a greenroom and two (2) safe, dean, 
lockable dressing rooms with bathroom fadlltles. Presenter agrees to be solely responslble for the security of all Items 
In the dressing room area and shall keep all unauthorized persoMel from entering the area. Dressing rooms need to 
be In Immediate vicinity of the stage. If dressing rooms are not lockable, Presenter must provide • 5taff 
membes- to secure the room(•) whenever Artists are not In them. 
An Iron and/or steamer shall be available to the Artists In the dressing room area. 

Refreshments: Upon Artist arrival Presenter shall have JVallable In quantity suffldent for eight (8): 
Minimum 24 bottles of water · 
Assorted soft drinks (Sprite, Coke, Diet Coke, etc) 
Assorted Juices (I.e.: orange, cranberry, apple, etc) 
Assorted energy drinks (Red Bull, Monster, etc) 
Fresh fruit, vegetables 
Fresh cortee with aeamer, sweetener, sugar 

Presenter to provide a hot meal for eight Including vegetarian, vegan and/or gluten-free choice (when requested), 
Adv~nce this detail with Company Manager. 

1,0dqlng: Housing Is subject to Artist approval. lf appllcable, Presenter to provide lodging to indude 8 single rooms In 
a clean, nonsmoking, safe, flrst-class hotel (NOT motel), Ideally within walking d1$tance or a 15-mlnute drive from the 
venue. If housing must be ~mote, please contact Artist company Manager to determine best focatlon In order to 
facllltate routing. Per union restrictions, housing shall have doors leading to an Inside hallway, rather than directly to 
the outdoors, unless housing Is In a condominium or resort. Advance details with Artist Company Manager. (Hotels 
that rate 3 stars or better on Hotels.com, TrtpAdvlsor.com, or with trlple-AAA are preferred, and we recommend 
researching your hotel at begbugreglstry.com) An addltlonal hotel buyout should be negotiated If Artist approval Is not 
granted within two weeks of travel. 

TICKETS 
Presenter agrees to make ten (10) complimentary tickets available per show to Artist or Its Agency. our stage 
manager will provide a 11st of how the tickets are to be assigned no less than 2 hours prior to the performance. The 
unused portion f!18Y be placed on sale following receipt of that llst, 

Presenter agrees to give out no more than 2% of the house In complimentary tickets without prior written consent 
from Artist or Agency. 

Presenter will not change ticket prices without prior consent of Agency. 

front of House 
Unless otherwise indicated on the face of the contract, the performance consists of two (2) acts, each approximately 
45 minutes long, with an Intermission. For late seating, please consult our stage manager at the end of tech to 
determine the best pollcy. 



Content Advisory: Please note that the Second City Is known for nearly 60 ye11rs of polltlail and soda! 
satire, some of It relating to Issues and situations more appropriate for an audience aged 1? and older. We would 
recommend that your marketing of this show Include a notification along the lines of •may contain Adult or 
Mature Content,• even If you've requested II profanity-free performance. 

Audience Advisory: As our show Is audience Interactive, you may want to Include language In your program and/or 
venue slgnage 1) to keep the aisles dear for actor traffic, 2) to encourage 11udlence participation when It Is requested 
by the cast, and 3} to ask that audience suggestions be In llne with your house rules. 

MISCELLANEOUS 
Travel: If providing travellng accommodations, contact Company Manager to confirm detlllls. 
Percentage dates: lhppllcable, Presenter agrees to have on hand at the end of eng11gement ticket manifest, 
unsaid tickets and receipts for expenses for verification by Artist representative. In perc:entaga situations when 
seating Is more that 500 per night or over run of show, Presenter wlll supply to representative a detailed 11st of 
expenses, copies of receipts for expenses, and a copy of the ticket manifest within one week of the completion of 
engagement. 
Merchandise: Our company does not travel with or sell merchandise. 

CODE OF CONDUCT 
Harassment of any kind, lndudlng sexual harassment, Is prohibited and will not be tolerated. The Second OtY wlll not 
tolerate harassment of any kind by anyone, lndudlng dlent employus, vendors, co-workers, visitors or guests of the 
Second City. 

TECH 
filia 
A stage of at least eighteen feet (181 In width, by sixteen feat (161 In depth by two feet (21 high. Steps/stairs stage 
right &. stage left are required to enter and exit stage frcm backstage le~ and right. Steps/stairs must also be 
provided from the stage to the house In order to ensure ean of travel for audience members to the mge 
as needed. 

f@M 
A piano, downstage left, tuned to A-440 pitch and mllced, If the piano Is raised for transport, an adjustable bench 
should be provided. Plano may be moved slightly during rehearsal. May substitute with an BB-key weighted keyboard 
with a sustain pedal. (If keyboard, see Noted. under •sound" below regarding Direct Input.) 

.52Yrul 
A professional quaHty sound ampllflcatlon system that Is adequate for a theatrical performance for the size of your 
space. Sound equipment should be prepared and avallable before reheam,ls commence. We will defer to your sound 
technician's opinion on which of the ampllflcatlon options wlll result In our show best being heard by your 11udlence. 

a. Entire stage should be amplified. We request one of the following: 
I. Floor microphones that do not Impede the 11udlence view. Microphones on str.ilght st.nds .,. not 

acceptable. We recommend hypen:ardold floor mounted mlO"Ophonas (example: Crown PCC160) OR 
pressure zone mlaophones (example: Shure MX393/0 Mlaonex Boundary Microphone). If avalfable, 
hanging microphones wlll work well. 

II. SIX (6) wireless !availer body microphones (example: Sennhelser EW112-GO •or· Shure PGX14/93) 
OR over-the-ear mies {example: Countryman Isomax E6) to avoid Inadequate sound coverage. 
(Please see note In b. regarding handhelds If this option Is used.) 

b. TWO (2) mlaophones on straight stands placed backstage left and right with enough cable to move the 
stands downstage center plus an additional six feet. When possible, wireless handheld microphones are 
prererred (example: Shure SLX24/SMS8), If the cast wlll be wearing wireless mies, two wireless 
handholds wlll be required for audience participation needs. 

c. A single microphone to amplify the piano. 

d. ONE (1) Stereo Direct Input-Box (or TWO (2) single-channel DI boxes) by the piano for our mixer to be 
patched dlrectly Into the house system (All of the piano player's equipment and the show's sound cues wlll run 
thru our mixer). NOTE: An additional DI Input wlll be required for your keyboard, If being used. 

e. A standard power strip by the piano. (Addltlonally, a small table Is requlrt!d for the Musical Director's 
equipment, large enough to flt a laptop a mixer-unless these can be safely placed atop the piano.) 



Ughtlng 

f. A monitor must be provided on stage left and stage right to enable actors to hear each other during the 
perfcnnance. Another monitor must be provided onstage for the Music Director located downstage left: and 
preferably on a separate mix. 

g. In the event that the venue does not have an adequate house speaker system that can provide loud and 
dear ampllflcatlon, alternate speakers must be provided In order to ensure that the entire audience ls capable 
of hearing the performance well. 

Unless the Presenter Is In an IATSE house, the Artist's Stage Manager will run the light board for the duration of the 
show. All llghtlng should be focused as downstage as possible. Six (6) submasters should be programmed exactly as 
follows and prepared and avallable before rehearsals commence: 

a. A full neutral, or no color fa2.Dt wash of the entire stage (white or light amber R03 or R33) 
b. A full blue wash of the entire stage • moderate to low density (R81 for example) 
c. A full red wash of the entire stage • moderate to low density (R26 for example) 
d. A stage right area• - neutral or non color 
e. A stage center area• - neutral or non color 
f. A stage left area• • neutral or non color 
g. When avatlable; a stage left, center, and stage right, sharply focused, no color tight front special • 

..,,.,e areas should be front light - down light may be used to supplement the areas. Down or back light for the no 
color an!Bs and wash Is not aa:eptabte. The Instruments used for the three Bl'f!J/Js can be cross-patched to supplement 
the full neutral wash, If Instrument Inventory Is low. The system must allow at: least the fol/awing: 

a. The abll/ty to Illuminate the entire stage 
b. The abll/ty to darl<en the house (seating area) to full black 
c. The 11blllty to produce slow fades and rapid blackouts 

In venues that utilize lighting trees, trusses, or rigging systems; In order to provide adequate ex>verage these systems 
must shoot Fram no more than a 45 degree engle. 

Booth: House lights, stage lights, and sound should all be controlled from one location, by Artist Stage Manager on 
sit!!. If this Is not possible adequate personnel and communications must be provided (I.e.: cleaM:am). This location 
must have a direct sight llne to the stage as well as the ablllty to hear the sound mix. We require a "god• mfc located 
by the llghtlng console for our stage manager to communicate with the cast during the tachnlcal rehearsal. 

Crossover: Actors must be able to quickly aoss from stage left to stage right without being seen by the audience. The 
width of the crossover should be at least five feet (S') and run the length of the stage. Ample running light must be 
provided through out the backstage crossover, and wing area. 

Wing Area: Fadlltles that do not have a standard theabical setting are required to provide curtains offstage left: and 
right In order for the actors to enter and exit the stage without being visible to the audience. Wing areas should be 
large enough for six actors to make costume changes and store props. 

Backstage: The backstage area should provide the following: two six foot (6') tables for prop storage (placed In the 
wings with adequate lighting), one coat rack with hangers, two full length mlrroMi, (placed backstage right and 
backstage left) and edequate running lights for the actors to move safely backstage during blackouts. Any obstades 
and potential dangers should be removed from the backstage and wing areas prior to our tl!!chnlcal rehearsal. Any 
cable runs should be carpeted over and taped down. 

Chairs: Six (6) Identical, llghtwelght chairs without arms In good condition, preferably Bentwood or some other 
lightweight construction, for use on-stage. Folding chairs are not acceptable. These chairs should be placed onstage at 
time of set rehearsal. 

Presenter agrees to contact Agenc:v regardln~ any dlfflcultles In meeting contract or rider requirements. 

Presenter ~;I:~ - Date ____ l/;_u ___ /;_'I __ 
~TlJJ rP /lb/1111//~17U1Tlfl/V 

&Oro 



Over the last six decades, The Second City has learned invaluable marketing 
lessons regarding ways to most effectively promote our performances. 

POSTERS, FLYERS & PROGRAMS 

The Second City will provide you with assets that you can use to create posters. flyers. advertisements 
and programs. 

Add show information for your specific venue to customize 

We encourage you to print posters and flyers to provide to your loca l businesses 
(coffee shops, bookstores. restaurants, bars, etc.) to post in their lobby or windows 

Second City will also provide you with a template for the program. head shots & bios a 
month prior to your show (as we may not lock which cast is doing which show until then) 

If you have other shows in your venue, be sure to stuff programs with our materials 

PRESS RELEASE 

You will be provided with a template for a basic press release which includes a description of the show and a 
brief summary of The Second City's history. We recommend you distribute the press release twice: 

4-6 weeks in advance of the performance date 

1-2 weeks prior to the show 

RADIO & PRINT INTERVIEWS 

We highly recommend taking advantage of this type of advance publicity and offer the following resources. 
Call your Second City producer to arrange for these items: 

The Second City cast, directors and producers are always available to do phone interviews 
as far in advance of the performance date as you wish. 

Radio commercial audio and/or copy 

Official Second City merchandise that can be used for radio giveaways 



GET SOCIAL 

Start promoting the show on your social media feeds at least one month prior to the performance date. 
Second City's official social media channels to connect with are: 

FACEBOOK: facebook.com/thesecondcity 
TWITTER & INSTAGRAM: @TheSecondCity 

In addition, sharable digital video content is available here: 

Download the sizzle reel for your show at secondcity.com as part of your media kit 

Use any of our "behind-the-scenes" cast interviews! 

Check out hundreds of videos from our original and archival library at 
https:/ /www.secondcity.com/network/ 

Please note, the YouTube videos may contain content that can only be used on your company's 
website, Facebook & Twitter pages. They cannot be used for paid commercial advertising. 
See below for access to ready-for-TV assets. 

Advertising on Facebook has proven to be an effective tool for our shows. Using our assets, 
you can build and post an ad easily tailored to your budget. 

If you have additional social media needs, email your requests to tourlngcornpany@secondcity.com 
and we can connect you with our social media team. 

TV & RADIO COMMERCIALS 

If you'd like to run commercials on local cable or network television or on local radio stations, The Second City 
can provide you with 15 6 30-second taggable TV & Radio spots, accessible in the marketing kit for each show, 
as well as generic Second City spots. Your team is welcome to record your own audio as well, just email us for 
copy approval before you record! 

SECOND CITY PHOTOS 

The Second City has one of the most impressive photographic libraries around. Local newspapers are 
usually very interested in running pictures of the current company as well as some of our more famous 
alumni. The Second City can provide you with photos upon request, just let us know if you have a favorite 
alumnus or type of photo when you reach out. 

GROUP SALES 

Contact groups that might in interested in buying a block of tickets: 

Student associations and clubs 

Social clubs 

Alumni associations 

Corporate groups, etc. 

Note that discounted ticket offers can also aid sales. 



SECOND CITY QUOTES 
,;Second City does the comedy of shared experience 

more quirkily and savvier than most." 
-CHICAGO TRIBUNE 

"A temple of Satire ... " 
- TIME MAGAZINE 

"The entire recent tradition of American satire can 
be summed up in three words: The Second City." 

- NEW YORK TIMES 

"The troupe that gave us SCTV and inspired Saturday 
Night Live and Whose Line is it Anyway?!" 

-CHICAGO TRIBUNE 

"Legendary" 
- THE NEW YORK TIMES 

AND FROM THE AUDIENCES OF THE BEST 
OF THE SECOND CITY IN CHICAGO: 

"I've never laughed so much in one evening. 
It was definitely the highlight of my first trip to Chicago!" 

" I couldn't stop laughing (not that I wanted to}." 

"I haven't laughed this much in the last few months, I needed it." 

"So funny, I was crying from laughing! The Best 
of Second City cast was utterly hilarious." 

"I knew that The Second City experience would be excellent before 
I went to the show. I brought friends who usually don't see shows -

all of us were laughing so hard we were falling out of our seats." 

Feel free to contact your Second City producer with any questions, or for additional materials, ideas 
or support to make your event a sold-out success! 



SAMPLE MARKETING PLAN 
FOR THE SECOND CITY TOURING COMPANY 

6 WEEKS IN ADVANCE OF SHOW DATE 

Send out your press release! 

Pitch local radio stations for interviews. Phoners can be done as far in advance as necessary. 
We can also provide you with merchandise that stations can use as giveaways for radio contests 
to promote the show. 

• Pitch local feature writers. Our cast, directors and producers are available for phone interviews 
wt,~never you need them. Just contact your Second City producer to coordinate. When appropriate, 
we ,can let you know if a notable Second City alumni lived in your area or attended a college in the 
are9. This is sometimes a great hook to get writers interested: "You know, Tina Fey graduated from 
the University of Virginia. She toured with Second City in the '90s. The touring company is where 
everyone gets their start..." 

Contact groups that might be interested in attending the show. We have great luck with student 
associations, alumni groups, social organizations and corporate groups. It's also a great way to 
celebrate birthdays, anniversaries, a girls' night out, etc. 

Don't forget about your local college or university! If you haven't booked a Second City improv 
workshop, consider checking them out, as it's a great way to build an audience, and the participants 
might just end up performing with the cast someday••or even in the improvised third act! 

4 WEEKS IN ADVANCE OF SHOW DATE 

Begin running weekly ads according to your typical marketing plan. 

Hang show posters at businesses in your neighborhood and two other popular zip codes in your 
database to promote the show. 

Begin posting Second City video links to your website, and social media accounts from 
www.secondcity.com/network. Create a Facebook event! 

Include show Information in your weekly email ltst 

2 WEEKS IN ADVANCE OF SHOW DATE 

Post an album of Second City alumni photos on your Facebook page 

Begin playing The Second City's Trivia Slideshow In your lobby during your current show and before 
the show begins in the theater to promote the performance 

Increase your ad size in the local mainstream and alternative newspapers 

Advertise on your local cable station during appropriate programming 

Begin radio contests with ticket and merchandise giveaways 

Send reminder to your weekly email list 

1 WEEK IN ADVANCE OF SHOW DATE 

Send press release to assignment desks for local TV news stations 

Engage Second City's social media account (and we'll reply!) 

Twitter: @TheSecondCity 
Facebook: facebook.com/TheSecondCity 
lnstagram: @TheSecondCltyComedy 



Primary Contact 

Creative & Content Questions 

Workshops & Outreach 
Technical & Production Logistics 

Joseph Ruffner, Producer 
jruffne r@secondcity.com 
312.799.2682 

Scheduling a Talent Interview 

Approval of Travel, Hotel & Hospitality 
Promotional & Program Material Requests 

Email touringcompany@secondcity.com 

Exclusive Agency 

ECE Touring, a division of East Coast Entertainment 
Kris Kaminski, Managing Partner 
kkam i nski@ecetouring.com 
800.277.6874 
804.353.3407 FAX 

1616 North Wells Street 
Chicago, IL 60614 
(I) 312 664 4032 
(I) 312 664 9837 
www.secondcity.com 



PERFORMANCE INFORMATION SHEET 
Please complelo and relum wilh the signed coolract 

CLIENT INFORMATION 

Company lhc/lzrtllt'll#Rl:f Giv7F1; /)()fj,F{j£ OF.'2t~ontact 1)/R!f/fl /i1Hl<[)l,/£Z. 
Address l/i£rlltt/£/ll/LJ//J Phone 6J0-9f~ -J007 
City/State/ZIP 6tflll .f/c4VA, It t(}f,37 

I 
Emall Ma,nhei459@oa/. f'®., 

VENUE INFORMATION (Noto· II is tho PtUSeotor's rosponwllity to provide the Technical Requirements outlined In 0111 Conlracl Rldw. Pleuso 
give a copy of lhis rider lo your Au:lioNlsual conl.JCt as soon os poss,olo (ESPECIALLY FOR HOTtLS) lo onsurv you get a timely astimal11 and ate 
not surp.1sed b-1 hidden costs.) 

Venue Name jiCIINt'¥ff IJJfnS Gft)/Jff, 
ElU!lf/ 'PP/c 11M H, 

Address ~5 F,9ulf',ll Bt.lft> 

Clly/SlaleJ21p{ilf/f/ fJ.J,YN /l 
i 

A/V Contact Jo£ f/ofeGf'-

Direct Phone t3 0 - 'lt/i:J. - d 'l( :/ 
Email l,ol'fef/@ cal. edu 

Website (to be linked at WW\Y.sccondcity.com)-=a,.._f .... fb.....,.~,/J'l'-'-'-'t}'-L.Jo<C"-.~O:::.;r.:..;'d,,_ ______________ _ 
,J 

IF WEB-BASED MAPS OR GPS ARE UNRELIABLE IN YOUR AREA, PLEASE PROVIDE DIRECTIONS TO THE 
VENUE FROM MAJOR HIGHWA VS ANO ENCLO'sl= A MAP OF THE AREA: 

PERFORMANCE INFORMATION: 

Oay of Show Contact ~a£ Hoff[/<_ 

Date(s) ol Performance(s),_h..,~~t._.o<:..x;u.µ-at-CJ.-------------------------­

Show Tlme(s) hp Ji:. ~ 
Timo of set•UP,-------,----,---,-----,--.-:-:---: Doors Open al-.-.--,,-----..,...,..--=---=,.,......,,......--:-,­
rN• ntted e,a;tustve access to Iha venuo for a length ol up to 2 hours lmmodlotoly precoding the time doors are opened for soallng. This Urrni period 
Is for a lechnical check and rehoarsal, during which wo wlll need accoss to the appropriato technical personnel.) 

Please provide an Itinerary of events for the evening: 



General make-up and mindset of the audience: 

FOR PERFORMANCES OUTSIDE THE CHJCAGQLANQ AREA: 

II lodglng Is a required part of Iha Contract, please 1111: 

1. The name, add,..,, phone number and contact for the hotel, 

2. Conllrmal/on numbers, 

3. Oire<;tions from major highways & a map. 

Is there anything else we should know? 

The Second City 

The second City Touring Company 

1616 N. Wells Street 

Chicago, IL 60614 

If you have any problems or questions, please call Producer Joe Ruffner: · 

312.664.4032 or email: Jruffner@secondclty.com 
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McAnlnch Arta Center at College of DuPage 
CONTRACT/ AGREEMENT RIDER 

This Alder, dated Friday, June 1, 2018, fs hereby made a part of the attached contract/agreement between College of 
DuPage, McAnlnch Arts Center (herein known as PURCHASER) and The Second City Touring Company. (herein 
known as ARTIST). 

Relatlonshlp / Provlslona 
1. It II acknowledged that lhe ntlaUonahlp between tha partlaa la that of Independent contrac!Ora and In no ewnt wlll lhe relallonahlp 
between Iha parties hereto be lnterp11118d or c:onallUad lo be that of employer/employee or of principal/agent. 
2. Toa provisions of 1he contract and rfdara that Incorporate Iha Constllution, By-laws, Rulu and Regutatlona of the American 
Federation of Muslclana of the United Statet and Canada and any local thanaol, Including but not llmltad to adJutlcallon of clakns, 
controvaray or dllfe,ancea Involving aervlca1 under this cont,act ahall not be blnclng on the PURCHASER. 
3, If someone signs this contract other than Iha ARTIST, the person elgnlng for Iha ARTIST ellpraaly warrants that h&'sha ls 
authorized by the ARTIST to execute this contract for the ARTIST for this engagement at the time and place &pacified forthla conlracl 
4. Thia rider when al!ached to the contract/ agraamant and l!JVld to by both paltles becomes a binding addendum to the 
perfonnance agreemenL 
6L Conlract ccnlldentlallty wll be honored lo fuDest exlant of th• law poaalble taking Into consideration FOIA rights and regulations of 
government lnstltullona. 
&b. In the event of II conlllct or tarma, lhoae atlpulallons ltalad In this Rider (Contnlet Rider of the McAnlnch Arla Canlar at the College 
of DuPage) lhall take pntcadence over and shall pravall ovar any printed, typed, or handwritten tam,a located alaevmera In Iha 
contract. fl la understood that this agreement supersedes any Artist n,qufrernent In c:onfllct wflh College of DuPage Polley. 

Payment 
!, Payment will be In Iha form of a CoDega of DuPage check or ACH Payment. 
e. Signed ccooac1s and aD attached rfdera must be returned to College of DuPage at taut three {3) weeks prior to parfonnance date 
to Insure llauance of check by lime of performance. 
7. Cottage of DuPage will only accept electronic lnvofcea, which can be In any format. lnvoleaa must reference the COD Purchale 
Order Number. lnvoJces an, to be a-malled to lnvolclngOcod.edu. All payments are processed by check monthly or via ACH transl• 
on a IJt.weekly bull. 

Insurance/ Indemnity/ CancellaUon / Force MaJaure 
8. It la understood that ARTIST Is aaH-ernployed and carries at ARTIST'• coat and expanse any Insurance covaraga, auch u. 
W01ka111' Compenaallon, meclcal, property, llablllly and auto relatfv9 to the aarvlcea being pelfonned. ARTIST will provide 
PURCHASER with Certificate of lnaurance •• aoon aa p011fbla, naming CoDege of DuPage•• Certificate Holdlt', and lncludlng 
an Endorumant Page. The Certificate of lnaurance must provide evidence of llabilty covaraga for CLIENT In amounla not lea than 
$1,000,000.00 combined alngle lmlt for bodily Injury and property damage, v.ilh a $2,000,000.00 general aggregate. ARTIST cannot 
parfonn without this Certificate of Insurance (see attached "Contractor's Ueblty Insurance Addendum" for more delalls). 
9. The PURCHASER shall not be responsible for any Bems heretofore mtnlloned when pravenlsd from doing so due to sickness, 
riots, abfkes, epldamlca, AotB of Ood, or any other legllimata ccndltlona beyond the control of th• PURCHASER. If auch acts or 
c011cltlons occur, Iha PURCHASER la not liable for any direct or consequential damages that the ARTIST, his/her group or 
Repruantallve might Sllftar. ARTIST and ARTIST'S repraaanlatfve wlD make every attempt to reschedule any cancelled date. 
10. If for any reason. ux:ept due 10 an Act of God, lhla contract Is cancelled by the ARTIST beyond the c:ancellallon clause contained 
herein, then the ARTIST agrees to rafund any and an depoalla leaa purchased plane tlckats. Th• ARTIST wlH make avary effort to 
rnchedula the engagement at original agreed terma and faa 

Choice of Law and Forum 
11. The lawa of the State of IDlnols ehllll govern this agrvemenL Toa algna10Jy of PURCHASER, In llgnlng this contract and/or rlder(a), 
warrants that he/sha llgna as a propelfy authorized repreaanlallva of the lnslllutlon and does not assume any personal Uabllly for 
meeting the terms ot Iha contract and/or rldef{a). 

Tech/ Hospllality Rider 
12. The ARTIST or ARTISl'a representative will provide In writing to Iha PURCHASER a technical rider mutually agreed upon and 
atlached to this ~rac1/ agraemenL It will Include all tschnlcal requlramarita (aound, lghtlng, power, rigging, elc.) Arrt changes to thla 
rider aftar &lgnlng must be mutually agn,ed upon and rec:elved by PURCHASER at least lour (4) weeks prior to the engagement 
13. The PURCHASER must 1'9Caivll nolilleallon ragaJdng c:hlngaa to hospitality rider and travel Itinerary and tranlportallon datalls one 
(1) WHk prior to engagement to ensure PURCHASER can meat the ARTIST'a needs. 
14. The MAXIMUM IIOUnd pnasauf'8 level (SPL) at the FOH mix position ahall be 10S dB, C weighted. THIS IS STRICTLY ENFORCED, 
Tlckatlng 
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15. The PURCHASER wRI provide ARTIST \\4th ticket f8C81pl8 and access to the box office only In Iha event of a negotiated 
ARTIST/PURCHASER box office recelpl lpllt. In the 8Vent of an lnclullvs fee egreement PURCHASER W11 not provide any of Iha 
afon,manllontd manlfefllB or accau but wll provide at their cbcrallon box office repor111 whan requeslad by ARTIST. 
16. Tlckat policy, prices, fees, dllc:ounla, and the Issuance of compBmentary tfckats ahall b9 at the aola dlacratfon of Iha PURCHASER. 
17, The PURCHASER wlD provkla ARTIST with 10 compftmenta,y tickets for publlc performance In good locaUona lo be delarmlned by 
Iha PURCHASER. ARTIST must confirm or daim compHmentary Vckets one hour and thirty minutes prior lo performance time or forfeit 
tickets back to PURCHASER for sale. 

Ucenae / Permit& 
18. ARTIST agrees that all malenala p.e., music, Rtereturv, play aorfpta, poetry, lecture, comedy, ate.) lo ba performed at the College of 
DuPage 11111 hla/har/lhelr OVffl orlglnal work or worb for which he/lhallhey have received written permlsalon from the author to perform. 
19. PURCHASER hu a llcenM agceement Vllth BMI, ASCAP, end SEBAC. ARTIST agreoa to pay any and all olhar royallfaa (above 
and beyond Iha BMI, ASCAP, and SESAC blanket cove111ga of PURCHASER), If requlllld, to be paid on copyrlghtad metarfal, 
performanc11 tight fNS, and/or mualc rental, ff any, to lnaunt lhat PURCHASER Ill held free from all auch llabllltlea connected with Iha 
performance(a). 
20. PURCHASER confirms lhat It la Iha sale rasponalble authority for the venue. 
21. ARTIST fw1her agrees to Indemnify, defend and hold harmleu PURCHASER, Its trustees, employees, faculty, students and 
agents from and •1181nst any and all clalma, actions, damagaa, DabBitles and expenHa In connection with any law aull or olher legal 
action aaaertlng that ARTIST• use of matarials In any p1rfonnance at or sanctioned by Iha COHeg. of DuPage wu lmp,opar, llegal or 
vlolalive of any copyrighl or trademark. Thia Indemnity and hold harmlaaa lhall lncluda Indemnity against aD cocrts, expenses, and 
liabilities, lndudlng llltomay's fees, Incurred by PURCHASER In connection wilh anydalm or action hereunder. 

Tobacco/ Alcohol/ Drug Clause 
22. College of DuPage Is a tobacco-free campus. Use of tobacco and tobacco-relatad products Is prohibited on ao COiiege premlsee. 
23. Collage of DuPage poDcy prohlblta providing alcohol to any ARTIST(■) or ARTIST'a 1talf, and prohibits the poaeulon and 
consumption of alcohol, narco1lc:a or drugs by ARTIST{■) or ARTIST'• ataff on campus. 
24. ff Iha ARTIST arrives at the petformanca slle nollceably under the lnffullnce of lnlmdc1lllng beva,agee, narcotlce or drug■, Iha 
PURCHASER may cancal this contract wfth no llablllty on the part of the PURCHASER. 

Sponsorship 
25. PURCHASER may secure aponaorahJp for this evanL ARTIST lp01\80111hlp and recognition of aponaorahlp la sublect to approval 
by PURCHASER. 

Merchandising/ Conceaalona 
28. The ARTIST may have the rfght to eell recorctngs, photograph■, and olher eouvenlr ltema prior lo Iha performance, during 
lnllrmlaalon(1), and after Iha performance upon approval and arrangement of the PURCHASER. The PURCHASER ahall receive m 
of the groa of aD aouvenlr sales u a concesalon fee, payable In cash, upon the completion of aalea. If PURCHASER provides aenar, 
the concasalon fee shall be~ of the gross Ales. Souvenlraaln are to be localad at a slla, v.ilhln the pelformence hall, at the 
dlscreUon of PURCHASER. Souvenir aalea cannot lnlerfere with lk:ket aalea. other collCelSlon safes, or with the nonnal (or emergency) 
traffic pattema of the autaance. 
26&. All book nle1 must be conducted In partnanshlp with the Collage of DuPage Bookstore. A representattva from the Bookstore will 
be on alte to 181 books lor lha durallon of event. ARTIST 1haD racelve no commlsalon for any book aalea. 

Marketing/ Publlc Relation a I Programs 
27. ARTIST agrees to fuml8h PURCHASER wllh requested matkallng and public ratatlana materials upon the eiaJCIJllon of contract/ 
agreement, Including but not limited to 

a. High reaoluUon (300 dpt or higher) elec:tr0nlc pholol 
b. Presa kit lndudlng blo, reviews, phOloe 
c. No fewer than two (2) eound flies for mUllc aamp{ea on Iha PURCHASER'e web-site. 

28. Unlesa otharwlH agnied upon, the PURCHASER win provide a program tor this avenl All materials tor program must be received 
by PURC.HASER'1 Marbling Deplll1ment ftve (5) weeks prior to scheduled performance dale. 
29, If arranged for by PURCHASER, ARTIST agrees to make an appearance at a donon' eponsor 1'9Ceplion lmrnedlalely following IHI 
concart In a reception room located adjacent co bacbtage .,.._ 

3o.-Altlahrfltnolferm al elha• venuaa wlhlA a& mle radlcs of~ Genier, 88 claye E8 months) pdur to and ertes -
Performance Radlua @ 

-=;,...roiriianci. 1--
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COLLEGE OF DuPAGE 
McAnlnch Arts Center 

ARTIST/ ARTIST'S REPRESENTATIVE 

By: ; 

Diana Martinez 
. Director, McAnlnch Arts Center 

Dale: ~ IS,,;2.0r;P 

B~~H,(7~ 
BrianCaputo, VP Administration CFO 
College of DuPage 

~/4t;,hXJ Date: _________ _ 

McAnlnch Arts Center 
Contact Information 

Director- Diana Martinez 630-942-3007, martinezd690cod.edu 

Conlracts/ Payment- Ellen McGowan 630•942-3009, mcgowanOcod.edu 

MarkeUng Coordfnator-Roland Raffel 830-842-2263, raffel@cod.edu 

Box Office - Julle Elges 630-942-3017, eJgesJOcod.edu 

ProducUon Advance -Joe Hopper 630-942-2913, hopperO cod.edu 

Technical Advance - Bob Murr 630-942-4215, murnoOcod.edu 

Education Coordinator-Janey Sarther 630-842-4525, aartherOcod.edu 

Fax 

Ticket Offlce 

Web Site 

630-942-3002 

630-942-4000 

atthemac.org 
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ACORD• CERTIFICATE OF LIABILITY INSURANCE I OA TE I II 11/00/l'YYYJ 

~ 07/06/2018 

THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS 
CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES 
BELOW. THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER($), AUTHORIZED 
REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER. 

IMPORTANT: If the certificate holder 111 an ADDITIONAL INSURED, the pollcy(les) must have ADDITIONAL INSURED provisions or be endonsed. 
If SUBROGATION IS WAIVED, subject to the terms and conditions of lhe policy, certain policies may require an endol'!lemenl A statement on 
this certlfk:ate does not confer rights to the certHlcate holder In lieu of such endorsement(s). 

PRODUCER ,iA.ii/£'~ Tam Schwartz 

ALPER SERVICES LLC fr~~n C-n- (312} 642-1000 Ir~ No): (312) 944-7000 

410 North Michigan Avenue ~~'ks: tschwanz@alperservices com 

12Ih Floor INSl/RERISJ AFFOROING COVERAGE NAICf 
Chicago IL 60611 INSURER A: Hartford Fire Insurance Comp. 19682 

INSURED INSURERS: liberty Insurance Corporation 42404 

The Second City, Inc. INSURERC: Trumbull insurance Company 27120 

1616 N 011h 'Neils Street INSUR£RO : Lloyds of London 

INSURERE: 

Chicago IL 60614 !NSURERF: 

COVERAGES CERTIFICATE NUMBER· GLAuto Umb WC l iq Lia REVISION NUMBER· 
Tl-1IS IS TO CERTIFY THAT THE POLICIES OF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR 11-iE POLICY PERIOD 
INDICATED NOT'MTHSTANDING ANY REQUIREMENT, TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT WITH RESPECT TO V.,,tCH THIS 
CERTIFICATE MAY BE ISSUED OR MAY PERTAIN, THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN IS SUBJECT TO All THE TERMS, 
EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAIMS • 

INSfl TYPE OF INSURANCE LTR i111sn '"""' POLICY NUMBER 1t.000'oNWv1 . I~~) UIIITS 

~ COMMERCIAL GENERAL LIABILITY EACH OCCURRENCE s 1,000,000 

~ 
D Cl.AIMS-MAO€ [8} OCCUR PREM~'i'~~1 s 300,000 

Contractual Liability MEO EXP !Am one oor><>nl s 10,000 

A 83 UUN LN4159 07/0112018 
'-

07/0112019 PERSONAL & ADV INJURY s 1.000,000 

RN1.AGGREGATE LIMIT APPLIES PER: GENERAL AGGREGATE s 2,000.000 

□PRO- [8} PllOOUCTS • COMP/OP AGG s 2,000,000 POCICV JECT LOC 

OTHER· Employee Benefits s 1,000,000 

AUTOMOBILE LIABILITY COMBINED SINGLE UMIT S 1,000,000 
(Ea acodontl ._ 

ANYA\/TO BOOILY IN.JIJRY tPor pencn) s ._ 
~ 

A Q\',tjED SCHEDULED 83 UUN LN4159 07/01/2018 07/0112019 BOOILY INJURY (Pe< aa:!denl) s 

~ 
A\/TOSONLY 

~ 
AUTOS 

HIRED NON-OWNED PAOPERT'r DAW.GI s A\/TOSONLY AUTOS ONLY IP1ttKd<)tn1\ 

s 

~ UIIBRELUUAB 
~OCCUR EJ,CH OCCURRENCE s 25 000,000 

B EXCESSUAB CLAIMS-MADE Tli7-641-444797-016 07/01/2018 07/01/2019 AGGREGATE s 25.000,000 

OED I~ RETe1moN s 10,000 s 
WORKERS COltlPENSATION Xl~m-un; I I 0TH, 
AND EMPLOYE:RS LIABILITY ER 

Y/N s 1,000,000 
C ANY PRCPRIETORIPARTtlERIEXECUTI\IE 

~ IHA 83WECE3950 07101/2018 07/01/2019 E.L. E),CH ACCIOEIIT 
OFFICEM,JEMBER EXCLUOED? 
(Mandatory In Ntit E.L DISEASE· EA EMPLOYEE s 1,000,000 
H <tel, dosaibo lJ"tder 
DESCRIPTION OF OPERATIONS below ""l DISEASE• POLICY UMIT 5 1.000,000 

D 
Liquor Liability 

L10217638 04 07/01/201B 07101/2019 Combined Single Limit: $1,000, 000 

DESCRIPTION OF OPERATIONS I LOCATIONS/ VEHICLES (ACORO 101, Addlllonal Rom1rb Schedu4•, may be 1tt1chod II mere ,pace Is roqulnd} 

Re 12/8/2018 Performance 
·All Operations or the insured' 

Requester· Joseph Ruffner 

CERTIFICATE HOLDER CANCELLATION 

SHOULD ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE 
THE EXPIRATION DATE THEREOF, NOTICE WIU. BE DELIVERED lN 

McAntnch Arts Center at College or DuPage ACCORDANCE WITH THE POLICY PROVISIONS. 

425 Fawell Blvd 
AIJTHORIZE.D RePRESENTA Tl\lc 

Glen Ellyn IL 60137-6599 J 

I ~~ 
© 1988-2015 ACORD CORPORATION. All rights reserved. 

ACORD 25 (2016/03) The ACORD name and logo are registered marks of ACORD 



From: mcgowan@cod.edu 
Sent: Mon Oct 29 14:29:48 CDT 2018 
To: invoicing@cod.edu 
CC: 
Subject: Scanned from a Xerox Multifunction Devi.Ce 

Please open the attached document. It was scanned and sent to you using a Xerox Multifunction Device. 
Attachment File Type: pdf, Multi-Page Multifunction Printer Location: AR201 WC7835 Device Name: 
PRN303 

[attachment: Scanned from a Xerox Multifunction Printer.pdf] 



1184 901 

12/8 FINAL V0541052 12/8/18 PERFORMANCE 

PAY ONLY SIX THOUSAND TWO HUNDRED FIFTY AND 00/100 DOLLARS 

Second City Inc 
1616 N Wells 
Chicago IL 60614 

11/14/2018 0244673 

0560116015309001 6,250.00 

6,250.00 

0244673 

11/14/2018 $*****6,250.00 
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