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From: junokasm@cod.edu 
Sent: Tue Aug 07 09:58:09 CDT 2018 
To: junokasm@cod.edu,invoicing@cod.edu 
CC: 
Subject: Scanned from a Xerox Multifunction Devi.Ce 

Please open the attached document. It was scanned and sent to you using a Xerox Multifunction Device. 
Attachment File Type: pdf, Multi-Page Multifunction Printer Location: AR201 WC7835 Device Name: 
PRN303 

[attachment: Scanned from a Xerox Multifunction Printer.pdf] 



PAYABLES BLANKET ORDER REQUEST FOR PAYMENT 

8/6/2018 17:52 

E- MAILED AUG O 7 2018 

Payment Date 8/17/2018 ACH 

Blanket Order# 

Line# Line 2 Only 

Payment Amount $ 6,250.00 

Vendor# 1082165 

Vendor Name East Coast Entertainment, Inc. 

Documents Attached Cont ract 

Account# 05-60-11601-5309001 

MAC Code (for MAC use only) 

a, 
60 Artist Fee TRl-i 2CTY21TSNO PLooL,;, t r 

1111 \ TJ~llll~Il~I) 
()11/()7 / 111 - )l1llll1l Zl~lllllJl)f) 

Authorized Signature 

Date 





Do Not Staple 

P.O Box 73210 
North Chosterfield 
VA 23235 

~ ECE 
~ EastCoast Entertainment Olfic:;e: RIC 

Agent: TSC-TONI CLINE 

This contract ("Contract") for the personul services of entet1i1iners on the engagement described below, made on DEtEMDEll a. ~•7 
between the undersigned Purchaser of Entertainment (herein called "Presenter") and THE SEC ONO CITY TOURING COMPANY 
(herein called "Artist(s)" which term is to include the named individual, the named Individual's group, the named group as well 
as tho named group's individual members); and for talent booking services and contracts between Artist(s)s, the Artist(5)' leader, 
manilger, or representative ( Che "Artist(s)' Representative"), and Eas\Coast Entertilinment, Inc. ("ECE" or HEastCoast"). The 
Artist(s) are engaged Jointly and severally (as a group and individually) on the terms and conditions set forth herein. The Artist(s)' 
Representative represents that the Artist(s) has/have agn!ed to be bound by the terms and conditions set fonh herein. The 
Artist(s) as an ind,vidual, as a group or as an :nd,vidual member of the group may enforce lhi, Contract. The Artist{s) individually 
and together agm• to be bound by the terms of this Contract and to render services under the undersigned Artists(s)' 
Repll?sentative. The rider(s) that follow .ire hereby incorporated into this Contract. The Perform.ince Location, Date & Time of 
Performance below are collectively referred 10 as the "Services." 

IJCANfNCH ARTS CElfiEB SAT FEBRUARY 11! 2019 

.42lit-Wfl I HQIII fYABD I! PM AND i PM SHQWTif~E 

Type: 

Gross Pric• Agreed Upon: $...12..50.0..0.0 ___ _ 

DEPOSIT DUE:$ 6.250,00 
Includes total monies thi!t Presenter wilt pay for SeNic:es 

DEPOSIT TO: EastCoast Entertainment, Inc:. on AUGUST 1, 2018 
FED 10 I . 54•1024623 

BALANCE DUE:$ 6,250.00 BALANCE TO: 
(~t;i. ct ... Actt hWIII Ci,Jr..r 

Fee Includes cne woll<shop 

PRESENTER AGREES THAT THE TERMS OF THE ATTACHED ARTIST RIDER ARE 

INCORPORATED INTO THIS AGREEMENT /\NO ARE HEREBY PART OF THIS CONTRACT. 

PIMenle< 11911e.s lo pmwi. tech requlfemenls •nd • llOI 11\HI 10, 1h11 c.ist 

Mlsls will pcrfam, t;,c shows. Each show Is ~S minute acb wllll a t 5 mlnul• lnlermisslon 
irs Not Yav. 1r, !I.e. Toe S«a\d City" 

Cap· 820, lix S32..C& 

Furthtt term.s i nd conditions ;,ppear on Iha following page/s) ;,nd ar. ioco,pOQtod into this Coninct by reforcrice - VERY IMPORTANT - READ/ 

:?!:S?0< 6/.:t(.,/J t 
Title:~!~ iD•t,,J x ___________ _ 

P•rsct1 11gtiin9 •bovt h .. •lltho,ity lg &19n 011 bchorf of 1he fHrJOn oodlor 
"'!l•niulion named b<tlow. If no~ indn,ld.,al •g11n 10 bt port0na/:y /lob/1. 

!KIM MIGIW:L t!~ 4f(JIIN CAPWV 
MCANINCH ARTS CENTER 

MCANINCH ARTS CENTER AT 
COLLEGE OF DUPAGE 
a2s FAWELL BOULEVARD 

GlEN EU YN. ll t10l37~S99 

PANY 

/Dotti 

Por,on s911in9 obovr ;, · · g or, his/her own ~h•II 
hti>t(J) Jnd Artlst(J/ l!apre,en1.>tJve.,.. Joint/1 and u,ve~n, li1blo. 
s .. Furth~, term, In Par,9r:1ph I 

COllfGE OF DUPAGE 

DIANA M>J\TIHEZ 

(ilO)•!>Q= 

( CHI· 

~md.1du 

Pr,uentcr to ,::11' and 1<1111m 011 copies of Cont~~!_- FAXED ANO EMAILED COPIES OF THIS DCJ<:t!~ENT (AND E•SlvNATURES)ARE BINDING 366187 

(j71'{1fi11y llijf,lfJ•'l/11(,/~ { 'i"••t(l'l/rl'J 

EastCoastEntertalnment.com 

855-ECE-4FUN (323-4386) 

Asheville, NC I AUanta, GA I Augusta, GA I Birmingham. AL I Charleston, SC I Charlolle, NC I Chatloltesvllle. VA 
Columbia, SC I Hilton Head, SC I New York. NV f Phnadelphia, PA I Raleigh, NC I Richmond, VA I Washington. DC 



~ ECE 
~ EastCoast Entertainment 

Enclosed please find the contract for your upcoming engagement. The following serves as both 
the confirmation of and invoice for services provided. 

ARTIST: THE SECOND CITY TOURING COMPANY DEPOSIT DUE DATE: 08/01/2018 

PERFORMANCE DATE: SAT, FEBRUARY 16, 2019 DEPOSIT DUE: __ S_..6...,,2""'50...,,0...,0c.-__ _ 

CONTRACT NUMBER:_.3..,66""-'-'18._.7 ______ _ CONTRACT DUE DATE: 07/01/2016 

INSTRUCTIONS 

1. Please sign where indicated in the Presenter signature box and initial ALL other pages. 
2. Make your deposit check payable to EastCoast Entertainment, Inc. 

Please see contract for balance payment instructions. 
3. Write your contract number on your deposit check. 
4. Return a copy of the SIGNED contract and riders, along with your deposit check to: 

EastCoast Entertainment 
ATTN: Contract Processing 
P.O. Box 73210 
North Chesterfield, VA 23235 

(Please retain a copy for your records.} 

Overnight mail should be sent to: 
Eastcoast Entertainment 
ATTN: Contract Processing 
703 Southlake Boulevard 
North Chesterfield, VA 23236 

(We will send you a completed contract once it has been signed by the Artist.) 

The enclosed contract is a confirmation of the agreement that you have made to engage lhe 

performance of the named Artist for the date, time, amount and other terms shown on the 
contract. Failure to return the executed contract does not cancel your agreement to engage the 
Artist(s) for the stated performance date(s) for the full amount set forth. 

If you have any questions regarding this contract, please don't hesitate to call. 

THANK YOU FOR DOING BUSINESS WITH EASTCOAST ENTERTAINMENT, INC. 

PLEASE DO NOT STAPLE 

r:§~e,rlinf ,·l.lifl,n:;tttal.~ ,,.if>.i:;urit11cl!J 

EastCoastEnlertalnmenlccm 

855-ECE-4FUN (323-4386) 

AshevUle, NC I AUanla, GA I Augusta. GA l Birmingham, AL I Chatleston, SC I Charlolle, NC t Chartotlesville, VA 
Columbia, SC I HUion Head. SC I New Yo,k, NY I Philadelphia, PA I Raleigh, NC I Rictvnond, VA I Washington, DC 



Do Not Staple 

P.O. Bo,. 73210 
North Chesterfield 
VA 23235 

~ ECE 
~ EastCoast Entertainment 

(
&/ri,UrrfiiH4i-E ) 

~. _366_1_8_7 _____ _ 

Office: RIC 

Agent: TSC-TONI CLINE 

t lh• Presanftir f"'4 tht pc,a,o,, Jl9"'Ml9 fo, U'lrt r1ne-,,1., .IT l~dv.6h,-aid ~1 lt.abl• lo,, hi! O,ou Frict. TN Anistfsl tnd the> AnwfV ~wa.n1-1t;...... ~,. ~11tllr and JOW,ll)' t 1bl• ·~ :=~~ W,:~~~:1c1f;!t£bt~'!~. ~~~~,.°J~~•~J.'J::,:':.~~j :,'fu~~ion. Co,,.p;any, Capo~n. fl ,,.mpot r.ny 9'tti t)I a~ \h.in ~~JI, ~ 

2. The P11t1e1Ut sl-.aH r. .rl limn~ 1eJIO<Ub.t1t ~~Cft, C11Ktio,n. and CDrtwiovc, .,-.. ..,./CH of M ist(i) on thh ~rr.m1nt U an, ""1is1:~1 h.avw rot bun UIOi.n r.:;)Cn "~g ol lhii 
Convac,., lb• Anh(t)" ftc~1-11:w. ,u aS'(r,t ro, tht f'rne:rue, a..1d ~ r hi, H'l1tru;tion1. t-ir• kdl p,,son, and~ rapltc,smen\l a,: 11te ~rod Th« .-IMl'twl ~"li1-, or ft- Mntt) H •1-nit 
,~B f'OC br &t~,.d by""f"CI W,,g,t, .n pcnon,...1 01 off th-, n.,"'• of V.. cn1~t u"-4, 

l . fhe A,t.tt(.t,J lnd.'et i:s undt'n.lg"td .lltis('1' Rcp,ncne-tfac r.,,d"Tidul:1 ar,J ctt bthi1H of the Annt{JJ, .1:grau th.Ji 11,e Otpelil h u b a pa!:f 10 E.&t1C0Ht. n., d.-po, ti, ch:• .1nd ~ y.ibfe on~ 
Otp01-s eta~ ,pra ted a·.• TKe Artiu J9e.-i lha1 E.Jn'""--:a1 rNf ,wi.ioiu P."!'~, •IJ!ttd ~n lu rEa~an FH1 c,,;t cf 1.h• o,poi,L thl ,,.,.r.1.-r,1 liabl, bl P.)'f'ft■-nl ol ~ C.po,11 
IO E.anC.oau aid,,,,., l.llp.ai:t amc1,1nt ol 0.palit ":l:i;tJ IM:htn f,.,,r CS) deyt c,f tht dJe d•t•t• 1wt,j1e1 to, r...,. ~ 1.S P'i'Ul"\1 pi,, ~,ff\h U11:.ai pai,,d. plu.1 r1 .. uor.abf• , uon'-Jt rni ■s ..,...i; 

::=!:.~.~~~•=~~~~I cf lhc:1~:'ct.~V:;:t~~~,r.:~~t.';~~~~::i.Vl:•~:11:~~-e:,~~t~~~t~~~~:~11 ,,.,,J 11 • ,-., olNf trJCfflACt\ ~H •J'td e;0111 ,l'l(~r•d 

, U bekn tht ~!• of any ac.t.d.Jed pr1btNr,:;• il 1, r.lUJ'd di.at d-• ,,.scnt•r kn net' o,,fc:inud ½ ~ iu ot-113,., tion l.'ftdc, •~ olhe, CotrtDc, -Mlh ,,,.,, o~r ~ b, , :.oNr • "Ol!Pf'Nl'N 
o, thlt Int' fnindat md-t of ,,..,.r,,., kit b."' 1m~. tkt A"1i11!t:1 l'N'f Qntcl 1:t::is Cc~e1. t,, ~ t1ytflt ~ lha P,,r..,,..._.,dc:•1 not perlom, !"!1' :.'I DI~ ofRatons h..,.;n. it,., Artr.f,J 

! t'°lhs~ro~ P,:;o;r.m~:: ~~.!~~':t~~r•!~~~~;:.:1~!:1:1~ :::r:~~~~ 'r~tJ~ tti .. ~;:1.·11 .,.t::-~~o::~~~ 
Ice, Mldcosu inane-ct,.._ -111it1{1h .,. ""-du a UN1 •nd •"'r than~• \0 lhti unit wl,i<.h ~ ,c1n1I:, aff.ct INt Altlst&l\ aSlit) IO 1nt•t d~ r,ncn1.,., rntonabfe •.pa~ l.~I conSl1tV1e 
Antu(ar d,rb,,11 1<1d fD,1""" of •"1 _.,, IA!., 1111 ,,.,,,. cl 11>11 ,J.g,••-n1 i Mlu(~..it•t. In ,,._ - •• ol Mstt,I' 0.1...i,, u,. "'"""'"' ,l,ol allow E..,C.,ar rop,ooldo o,.no<»bl, 
:~~~:. tn~ic:as under lN...,,. ••rms and cordltOl\1 ol ll'lrl Cow,ct r Nt1d s.r.ice,; and PreNn1,, sha)I be W~• to P.1 Jo, the s..d,uitvad ~• undtr t... ,~ 

~~~~~u:'!:~=:n~·=::;;,r;:~':..~~c:'::t~,'tw;;u.:, ~~.'::,~~~.=:U~~•r;>~:_r;-i~ :tt,!:.~~~, af tt.. SoMt..,~11,e~,,,s;_,,.,.,,.,. ,K!, ;nd,...,_,.,r Anht(,). 

6 NtatM, thie ~ "°" lhe AniUW ....... ha.,. h 119ht ta ~•l iu abli'gatDI\S Urtdtr \he Ccnc.•·u.1 c.-ctp1 11othenrd,e ~wiMd in thit Cc;:,,,trKt. o, uiiecs oth.rM1e •~ 10 in~ ..-ritAg 
~d br N l'f'aUI\Qr, AtlliruJ. 1.tW:S br.Cc,Ht. kt th• s..tualio,. ""htrw thCf8 n.,. ... ht ,.h.(h 1, ~se-uble. ,,,,a.oed~• 1-,d c,•tt:m.11 Sldw t:h.11 h rr~ll•1 oecv.\on of l!'I• o~~la'l1 lll'\Oltr 
,~. Carltnct lmposablt , illep,', Of htramtlr ln.,1d~•. IN fololoOling ihaa •PP't-A.-. 9'\~f'I! rMrirJ v.hcl, 11 u,,M,uab:■, l.ftll~bl. aftd .... ,.,.. nvM:b. W\ h 1\11\\r-w of-, XI ol Q-od 
~ .. ,. t-ut natwnlttd '°• Int, e,plo&ion1.. •.11"1hq.ialitw1. ~ucht. tid:aJ .,,....,. • .vet flood)). w.1t, hcalifrU.s. ,.t;.lJ.on. ~"· d""' •11. ,,OL K'ls of cNTONr.1, 0.111.1:ltr~ orin&.fn,plilon ol 
tu,,"P.',..j\tol\ fddfl, =it pre,.--.n Mri~ • ~"of""' Matld. Tf sl.C!, a:, ~.,,, O('CW1, '" p,..k nlt', Airunhl. Ot ~stCQua m,y fnj!j,J\9' arc•K&tSo."'1,af lf'j1 Contra:, p.:n....,., 101:nt pi!.a..)'f'd1 by E,o.,c~ ...,;et.n l'IQti:, '""'ttj:") rw:uGNt:i,. un. to ~th ti tti.1 f'1utnt1r. Mi1'!:{,l., 1ndEt1tCG1tl as ~pi,c.,1:1' • • ff aral11il,n 11 Jnitiat.d ~ d-:11 ~tgaph, 111d IN "'-stnttt, Mnh) trd &11 

P~!!a:Z-i: ~~~,~~"~•~~==,Ut~-::~:.d .tr~ e !::~~ =~t~~,: :;;.~~'; :~ ~'~~•~~~~"t~:i:~,!~e ~ p.tfofm. ~ ,~ 
:h~t=~:.~r:::r.a:ri..:ic~-n~=:~~•~~~-:=';!~:==.~~~~~"•=•=~~:~fcd•;::~:t:';.~~,~6 
h.1...-. is if the..,..,~, ,..t,:rd n1\ ""°"Id ~M • \H'f\i:a, INbcl 1¥9nt co b9 Ql'ICe:t.u 

I. On:• ~ b, boVI p,t1iif 1. d-tis Concrac.1 e1:»na1ltuin lhe soft. mft'P•m -.nd bindng ContrJ.tt b.tM■'ft 1h.a- Anift(t) and 1he , ,..1t'tltt-r bu~n ltctl onJy 11 1;en1 e, ccnk,h61'1t M'ld ,,"""4, 
no pe-,,,otlal IW1f>O"s.iblt.y or ••bilhy •• bwlMen me f"reMntt, .,.,a MuW. 

9 Tl-.~ .. - k re,po,u,'IH lo, f,l;"(J tflS fo"" ,c ;?, ii •;pl,a:,l¾, On ,a po,,,,..,u made to ,,,_ ,.,,;,,w unde, d•• Con"'<'. 119,<d!o IS°'"""""' tud, .,.,.... .... .,. IN<l, IO e .. .co. ... ,_ lo 
"1o Mbr(II cr-,,., 
10. The f'nl'wnr,r ,h,ll l,e 10-.,llbl. lo, •"f ,nd all od6oONI a,,u o, -•-• (other INn I~, J>Orme"I ol fodoul o, lt>le -• .,._, ..t.l<h WJY be awed by Ar.a.-,! o, f.,.CO.,O 
anocJ.u.d •II or,.l,lcd 10 "'91 COl'C'9c;t or lo< the ~rf0f'JTl¥Q of ot;Ji.~Loru under MCan••:1.. il"rldng bit.II noc Smli.d IO fl ~••i. , .. , 01 odia1 •a.tt""'nlJ f.nipt,•d by any P'fmrMA\11 
.,.,.'lll• ""Y •U!hori1r,k:th1<than\l,ep.,f"""'oll\:dorolc,o,.1a&r,a,n,o .,..,..1-i<.hmaybeo.-lt:,yAnbi{tlo,Ei.,C,,.,\).j,)/e• .. •unlffllntsc,ot...,di,,geso,~,.,,.,,,,.,,..., • . 
""'cL\c'dngg'!'9, aui:Sc)...;w.ai eotu, 1ll'C1r<IT co,u. andJor 1:t:ition~ 0111 uuwd byu,_oi,...,ff!U4 ~cb) l~Mdt,y thit ~tfo,m.nn~~ r;i,) lnfuQnce re~mcnu -,dtdated 
pi-tmums ,.~rid by ti':• W-onnanu " '.,.• ttd c;..t '-n, ~uttUmaMJ or other CN,~1 o, -.,i""11'm,11u Ht.Odtttd ,..;tti :fM pufonr..anc. of c:~"9httd-c,\-L 

I 1 Tl,o , ,.,..,,_, oh,I ~, ,.,po,,,;bl, fa,>"( d,..,.go •""1oo:on ID 1/w M"'1)' .,_u:;,monl d<.ftfWJ "'- •"9•-• ii N!d01N91! Is o"'od t:,yeitt,.- .,_ f'r.Mnlff o, •"J penon(al •n•,ef,"9 
th. •~•9"ment .;lh., ... .a 9"""" o, IT'4f!'lbff'. R•p,t wnott~ of UstC.c.en , ,. au1.1rid fre... , net wN•tvic.tr.f kUU 1.11 st.. lc:iuticn ~, t-.e Cantrxt perform,rc■ dl#ing 11id ~rlomiata-. 

12 In ~~ten of~• wt\.ic:el Nt1d•,wd_bv &r.co,u, in ae.~9 t!"'i~ boo\.:rig ,nd othet ~ , ,.d 'ltl.'wb!e cor,~dtntion, ,.a,pi of ,.)lid, is a:Ul~~~d by .w .tlltst[t) Ind di. "-11,:(l)" '-•!""""""'"'· "'• Anillltl and !ht Mlabl>l ~,p,,~nt>M, 1°'0"1. -y •od ,.,.,.._"y, •~• lo boo~ al bocl1n.g11,c.., th~ tbcM "'1:vn,., !or t ponod r-""'!9°" i,,, dor, .:.1nl "'11,, 
lnttod...:c,"t p,,•~ ollhi1 Ccn1J1::, l<'<I tnd,ng ""'"'r fair 04lrncnlhs 1hff 11>e ,,..iorm•••:o d>te111°"1 -. wout>hE>nCo..1 r Futn ""'1,iftv,"). lt!olutd1<r ,,..,,odoh,r 11-. .;.,..;,,:,1 
or .\nutW' JI'~ .. ~~.,_., p.1r a plaeen".en1 f.ti ~ IO 2C1.of tha r,:u pn<• • SJ"ttd '4)0tt. lor Fv,'" luQ•'"a• 1nd J rafu d ;nqi.alt~ lot F\!Qn Booki~ for tN ,fflt.n1• r tt1 E,uCa.a'-\ 
11 i1 ~ ~ lh,t '"1 F1.1.1.1t-. D~"9t booll"9 M :\l'9d for It• ~ o, Ani 1tbr ~pn,1oen.i.ttiwe, .J,•lhtr b, c,ql QI wrin■n Con tr.act fr.>m SW Pr•wntu fo, "he\ Ea ,reo.uc boc b 1t. 
Art stW. 1hr Mir.(,) .ai"W E,1:CC:.,11 ,,1n ~ ~t 10 ,.p,ti.em ..ltlit(I) In tht •~tor lot that P~ri.tlff for a P•i.te af ,,,.,-.nty•lour Q,1) montha '-om lhl' pe~tn1ftC• d.11 w:loul 
1bo,e, !HCGIS'I sh .. bi eni,kd ID • " ini,.ir:c,icw, •o•NOrc::e .U rights hl'fWf'IOlf aNI to ,.w»in Mf'f of th• .aloren\l'nto'led u:'\luthor.nd KU r.g.a~9Q)Mptting-..ith EanC:out. 

U . klc!i...,,...,. h ii htmer •11••d dut ffo'.thor ,. .. A,\is~il. c,, N l.tti1'(,I ~,,,...,. • .,.,., .,;n nol .;,1,o, ...i;,:.iuo11,, loin<lylor ., .. ,.IIJ. nor lhr,,u<fa """"'"'ag•nc Ot ,...,..!)O, •tt""I" 10 -
olh.f .llta1t1 or~• ol 1n~ to t.ald Pr-.unt■r fol • ~ of t-.en.iy.~, "'°'11h11kt, tNt porlg,1NK.e cJ,11 o \Ht Conv-xt H said~-or the Mi1,1.(~ Rtp.t,1n\.W~ b•"'-'•1 

~~~~ t:>'~Z~.! ... =:z~ ... ~·~:l.,~~bt'!'~::\t.";:' =·~ ~~~·~~~~::=~t""·""" . t>oo•■do,porlom,o,j f .. 
U Ar\isr1~ ate ""V~gr.t by P,wa-,\1.« u a,.~•~"' Convx:oa- • hh r■1p«i to..,_ S.""-"c.t ~ ­

IS. M , ~,i-...nclund ogre<> rl,a, "'" .,.. ~-~ IO r,.,..,,., 1o, An,,,W. .,_ .ct> cf ...;i11u mloa,r,duc, nr 9-~·-
16 TNi.c.cr.na it &&ee.Md a:1d dtlt~lf• d i ll l.h■ _ ~ and 1hll 1:c r:onn'W'd and enfc:r.:•d in 1 ;.con:f.,rte;.'W -,In the 14.,., ol k.lC.h IU&a Ml.Mir: te~ co IN' ch-oia 

~':;~~,;:~r..,'!;::~"-"'"''r.~::;:;::~":c1 ... , - ~~-OF. i~,jo~~;~ai:c·R;P£/t :ft. ti'::>" oW1ndH~~,... 

11 ltt. ~t\icJ IN/ ■uarl9 lh,1 Cer,1ru1 in t"'(n..iff'lbt, ol r;o1.:nte~ ~ CDUl'IW,p,art or c:;,,,,,pos.ii. or mun:.part.1: Nta,'ttd by ol\S tt1 ,non plttoet INW t,,. ~tblt tit~ _fomul 
pc,:"""'i ,.,.,., P1>0l olt,• •""""'!! µ,,..,. Co,,v.ct ,nd wa•t to bt 1!'9:oJlt bol,,d. ,-,., Pf"Y INycaca,le end cc1;.,., a counr,q,.,, of lh<, C:C.,nc, 10 anoll,,r par.y ,.. EJ,c,rooic 
S.9rQiu,:n:: "'h.ich fr-d'I.CC1 A • ttle;,hanic fiai,,,.,.. (;.} 1n el.aml\i<:a,Gy ICJ.Mfd ogr.a ruw tnMl\ed ., the ef~l'WC copf ol ~ Contfllc:t. Ot (:~ .,, ~ or odtt-r wntttl\ • ,cw~ c:cn,mo,,nu 
clu,fy .-,i,der:dng: x.::a;nnce 1M .n1ent tot,. "?r bo\l\d Tt,e U',1t1""1Nng P,rt)'l EJf'Q:rCtlic S.ginatu,w NtJ h, ... .-inc U"'-bee alld 11"-:.l H an tri9n.ll ptty'IOI S.:,,U1.1iw o,,, a phyl>Ql 
c;u,~ d,ti,_,.fl:Q to !he Ol~tr patty. 

11 Each 1,,g,u&O!) ID ,:h;t Cotivict •IIDnts arJ ,. prc:,c-nu th-11he,..Jhe111uthoti.nd 1IO tign en 't,et,,M of and IC ~fld th■ p,r1) or p,,,~ en -hcY btluH' ~ o,( A 'Signs.. and N1 hirlshe it 
a mine,, and NJ ftg.11 up,10')' 10 ~n&rw~ 

1f No rirong IN1 .,,. po..idon ha,.:" it irw>\:d or ~e11fo~ for tny ,.ucn NI affect If-. v.ai;dit)- o, enforc•,b,'ity of d'tt r~n;i p,o,,dion, here-"'' 
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SJGN & RETURN 

CONTRACT RIDER 

For 0~/~~0(( 
(d le) 

This rider regarding The Second City (herea~er referred to as Artist) Is herein made a part of the attached 
contract. Please read carefully prior to signing contract or rider. 
• Presenter agrees to provide the following Items and/or services In the manner specified. 
• Please distribute a copy of this rider to all staff Involved In said technlcal set up. 

REHEARSAL 
The performance apace must be technically prepared and available excJuslvaly to Artist for a technical 
check and dress rehearsal for• length of two houns, beginning at least three hours prior to tha time of the 
contracted performance. 

All technical set-up must be completed before Artist arrives on site. Sufficient personnel shall be present to assist In 
the technical check and, If needed, make adjustments. Said personnel must remain present on the premises until the 
technical rehearsal has been completed. 

HOSPITALITY 
Dressing Rooms: In addition to the backstage area Presenter shall provide a greenroom and two (2) sare, dean, 
lockable dressing rooms with bathroom facilities. Presenter agrees to be solely responsible ror the sean1ty of all lte.ms 
In the dressing room area and shall keep all unauthorized personnel from entering the area. Dressing rooms need to 
be In Immediate vicinity of the stage. If dressing rooms are not lockable, Presenter must provide a stAff 
member to secure the room(lil) whenever Artists are not In them. 
An Iron and/or steamer shall be available to the Artists In the dressing room area. 

Refreshments: Upon Artist arrival Presenter shall have available In quantity sufficient for eight (8): 
Minimum 24 bottles or water 
Assorted soft drinks (Sprite, Coke, Diet Coke, etc) 
Assorted Juices (I.e.: orange, cranberry, apple, etc) 
Assorted energy drinks (Red Bull, Monster, etc) 
Fresh fruit, vegetables 
Fresh colfee with creamer, sweetener, sugar 

Presenter to provide a hot meal for eight lncludlng vegetarian, vegan and/or gluten•fn!e choice (when requested). 
Advance this detail with Company Manager. 

Lodging: Housing Is subject to Artist approval. If applicable, Presenter to provide lodging lo lndude B single rooms In 
a dean, nonsmoking, safe, nrst-class hotel (NOT motel), Ideally within walkJng dlsblnce or a 15-mlnute drive from the 
venue. If housing must be remote, please contact Artist Company Manager to detennlne best location In order to , 
facllltate routing. Per union restrictions, housing shall have doors leading to an Inside hallway, ratfler than directly to 
the outdoors, unless housing Is In a condominium or resort. Advance details with Artist Company Manager. (Hotels 
that rate 3 stars or better on Hotels.com, TrlpAdvlsor.com, or with triple-AAA are preferred, and we n!COmmend 
researching your hotel at begbugreglstry.com) An addltlonal hotel buyout should be negotiated If Artist approval Is not 
granted within two weeks of travel. 

nCKETS 
Presenter agrees to make ten (10) complimentary tickets available per show to Artist or Its Agency. Our stage 
manager wlll provide a 11st of how the tickets are to be assigned no less than 2 hours prior to the performance. The 
unused portion may be placed on sale f'ollowlng receipt of that llsl 

Prese-nter agrees to give out no more than 2% of the house In complimentary tickets without prior written consent 
from Artist or Agency. 

Presenter wlll not change ticket prices without prior consent of Agency. 

Front of House 
Unless otherwise Indicated on the face of the contract, the performance consists of two (2) acts, each approximately 
45 minutes long, with an Intermission. For late seating, please consult our stage manager at tha end of tech to 
determine the best pollcy. 



Content Advisory: Please note that the Second City Is known for nearly 60 years of political and socfal 
satire, some of It relating to Issues and situations more appropriate ror an audience aged 17 and older. We would 
recommend that your marketing of this show Include a notification. along the tines of •may contain Adult or 
Mature Content,• even If you've requested a profanity-free performance. 

Audfance Advf1JOry: As our show Is audience Interactive, you may want to lndude language In your program and/or 
venue slgnage 1) to keep the aisles clear for actor traffic, 2) to encourage audience partldpatlon when It Is requested 
by the cast, and 3) to ask that audience suggestions be In llne with your house rules. 

MISCELLANEOUS 
Travel: If providing traveling accommodations, contact Company Manager to confirm details. 
Percentage dates: If appllcable, Presenter agrees to have on hand at the end of engagement ticket manifest, 
unsold tickets and receipts f'or expenses for verification by Artist representative. In pel'D!nblge situations when 
seating Is more that 500 per night or over run of show, Presenter wlll supply to represenl:Btlve a detailed 11st of 
expenses, coptes of recalpts f'or expenses, and a copy of the ticket manliest within one week of the completion of 
engagement. 
Merchandise: Our company does not travel with or sell merchandise. 

CODE OF CONDUCT 
Harassment of any kind, lndudlng sexual harassment, ls prohibited and will not be tolerated. The Seaind Qty wlll not 
tolerate harassment of any kind by anyone, Including dlent employees, vendors, co-workers, visitors or guests of the 
Second City. 

TECH 
~ 
A stage or at least eighteen feet (181 In width, by sixteen feet (161 In depth by two feet (2') high. Steps/stairs stage 
right&. stage felt are required to enter and exit stage from backstage left: and right. Steps/sblfrs must also ba 
provided from the stage to the house In order to ensure ease of travel for audience members to the stage 
as nHdad. 

Emn2 
A piano, downstage left, tuned to A-440 pitch and miked. If the piano Is raised ror transport, an adjustable bench 
should be provided. Plano may be moved slightly durlng rehearsal. May substitute with an 88-key weighted keyboard 
with a sustain pedal. (If keyboard, see Note d. under •sound" below regarding Direct Input.) 

S5!.Yrul 
A professional quality sound ampllflcatlon system that Is adequate for a theatrical performance ror the size of your 
space. Sound equipment should be prepared and available before rehearsals commence. We will defer to your sound 
technician's opinion on which of the ampllflcatlon options wlll result In our show best being heard by your audience. 

a. Entire stage should be amplified. We request one of the followtng: 
I. Floor microphones that do not Impede the audience view. Hlcrophonu on stnlght !ltands are not 

aa:eptllble. We recommend hypercardold floor mounted microphones (example: Crown PCC160) OR 
pressure zone microphones {example: Shure MX393/0 Mlcroffex Boundary Microphone). Ir avallable, 
hanging mlaophones wlll work well. 

II. SIX (6) wireless lavaller body microphones (example: Sennhelser EW112·GO .gr- Shure PGX14/93) 
OR over-the-ear mies (example: Countryman Isomax E6) to avoid Inadequate sound coverage. 
(Please see note In b. regarding handhelds It this option Is used.) 

b. TWO (2) microphones on straight stands placed backstage left and right with enough cable to move the 
stands downsblge center plus an additional six feet. When possible, wireless handheld microphones are 
preferred (example: Shure SLX24/SMSB). If the cast wlll be wearing wireless mies, two wireless 
handholds will be required for audience partfdpatlon needs. 

c. A single microphone to amplify the piano. 

d. ONE (1) Stereo Direct Input-Box (or TWO (2) single-channel DI boxes) by the piano ror our mixer to be 
patthed directly Into the house system (All of the piano player's equipment and the show's sound cues wlll run 
thru our mixer). NOTE: An additional DI Input will be required ror your keyboard, If being used. 

e. A standard power strip by the piano. (Addltlonally, a small table ls required for the Musical Director's 
equipment, large enough to flt a laptop & mixer-unless these can be safely placed atop the piano.} 



Ughttng 

f. A monitor must be provided on stage left and stage right to enable actors to hear each other during the 
performance. Another monitor must be provided onstage for the Music Director located downstage left and 
preferably on a separate mix. 

g. In the event that the venue does not have an adequate house speaker system that can provide loud and 
clear ampllflcatlon, alternate speakers must be provided In order to ensure that the entire audience Is capable 
of hearing the perfonnance well. 

Unless the Presenter Is In an IATSE house, the Artist's Stage Manager wlll run the light board for the duration of the 
show. All lighting should be focused as downstage as possible. Sbc (6) submasters should be programmed exactly as 
follows and prepared and available before rehearsals commence: 

a. A full neutral, or no color fD2m wash of the entire stage (white or llght amber R03 or R33) 
b. A full blue wash of the entire stage - moderate to low density (R81 for example) 
c. A full red wash of the entire stage • moderate to low density (R26 for example) 
d. A stage right area• - neutral or non color 
e. A stage csnter area• • neutral or non color 
f . A stage left: area• • neutral or non color 
g. When available; a stage left:, center, and stage right, sharply focused, no c:olor tJght front special. 

*The areas should be front light - down light may be used to supplement the areas. Down or bade //9ht for the no 
t:0/or a~as and wash Is not acceptable. The Instruments used for the three areas can be aoss•patr:h~ to supplement 
the full neutral wash, If Instrument Inventory Is low. The system must allow at least the following: 

a. The ab/1/ty to Illuminate the entire stage 
b. The ab/1/ty to darken the house {seating area) to full black 
c. The ability tD produce slow fades and rapid bladcouts 

In venues that utilize lighting trees, trusses, or rigging systems; In order to provide adequate coverage these systems 
must shoot from no more than a 45 degree angle. 

Booth: House lights, stage lights, and sound should all be controlled from one location, by Artist Stage Manager on 
site. If this Is not possible adequate personnel and communications must be provided (I.e.: dear-com). This location 
must have a direct sight line to the stage as well as the ablllty to hear the sound mix. We require a •god• mlc located 
by the llghtlng console for our stage manager to communicate with the cast during the technical rehearsal. 

Crossover: Actors must be able to qulddy aass from stage lelt to stage right without being seen by the audience. The 
width of the crossover should be at least five feet (S') and nm the length of the stage. Ample running light must be 
provided through out the backstage crossover, and wing area. 

Wing Area: Fadlltles that do not have a standard theatrical setting are required to provide curtains offstage lelt and 
right In order fer the actors to enter and exit the stage without being visible to the audience. Wing areas should be 
large enough fer six actors to make costume changes and store props. 

Backstage: The backstage area should provide the following: two six root (6') tables for prop storage (placed In the 
wings with adequate lighting), one coat rack with hangers, two full length mirrors, (placed backstage right and 
backstage left) and adequate running lights for the actors to move nfely baclcstage during blackouts. Any obstades 
and potential dangers should be removed from the backstage and wing areas prior to our b!chnlcal rehearsal. Any 
cable runs should be carpeted over and taped down. 

Chairs: Six (6) ldentlcal, lightweight chairs without anns In good ccndltfon, preferably Bentwood or some other 
llghtwelght construction, for use on-stage. Folding chairs are not acceptable. These chairs should be placed onstage at 
time or set rehearsal. 

Presenter agreu to contact Agency regarding any dlfflc:ultles In meeting contract or rider requirements. 

Presenter,A~~..:..!:.:..:J..~~~~ Date ___ ~--~--~-~--i ..... 'l ..... x7..._ __ _ 
/,pJftN CJlPKiO, VP pf}UN1~1lot11 
kCFO 



Over the last six decades, The Second City has learned invaluable marketing 
lessons regarding ways to most effectively promote our performances. 

POSTERS, FLYERS & PROGRAMS 

The Second City will provide you with assets that you can use to create posters, flyers. advertisements 
and programs. 

• Add show information for your specific venue to customize 

• We encourage you to print posters and flyers to provide to your local businesses 
(coffee shops, bookstores, restaurants, bars. etc.) to post in their lobby or windows 

• Second City will also provide you with a template for the program, head shots & bios a 
month prior to your show (as we may not lock which cast is doing which show until then) 

If you have other shows in your venue, be sure to stuff programs with our materials 

PRESS RELEASE 

You will be provided with a template for a basic press release which includes a description of the show and a 
brief summary or The Second City's history. We recommend you distribute the press release twice; 

4-6 weeks in advance of the performance date 

• 1-2 weeks prior to the show 

RADIO & PRINT INTERVIEWS 

We highly recommend taking advantage of this type of advance publicity and offer the following resources. 
Call your Second City producer to arrange for these items: 

• The Second City cast, directors and producers are always available to do phone interviews 
as far in advance of the performance date as you wish. 

Radio commercial audio and/or copy 

Official Second City merchandise that can be used for radio giveaways 



GET SOCIAL 

Start promoting the show on your social media feeds at least one month prior to the performance date. 
Second City's official social media channels to connect with are: 

FACEBOOK: facebook.com/thesecondcity 
TWITTER & INSTAGRAM: @TheSecondCity 

In addition. sharable digital video content is available here: 

Download the sizzle reel for your show at secondcity.com as part of your media kit 

Use any of our "behind-the-scenes" cast interviews! 

Check out hundreds of videos from our original and archival library at 
https://www.secondcity.com/network/ 

Please note, the YouTube videos may contain content that can only be used on your company's 
website, Facebook & Twitt er pages. They cannot be used for paid commercial advertising. 
See below for access to ready•for·TV assets. 

Advertising on Facebook has proven to be an effective tool for our shows. Using our assets, 
you can build and post an ad easily tailored to your budget. 

If you have additional social media needs, email your requests to touringcompany@secondcity.com 
and we can connect you with our social media team. 

TV & RADIO COMMERCIALS 

If you'd like to run commercials on local cable or network television or on local radio stations, The Second City 
can provide you with 15 & 30-second taggable TV & Radio spots, accessible in the marketing kit for each show, 
as well as generic Second City spots. Your team is welcome to record your own audio as well, just email us for 
copy approval before you record! 

SECOND CITY PHOTOS 

The Second City has one of the most impressive photographic libraries around. Local newspapers are 
usually very interested In running pictures of the current company as well as some of our more famous 
alumni. The Second City can provide you with photos upon request, just let us know if you have a favorite 
alumnus or type of photo when you reach out. 

GROUP SALES 

Contact groups that might in interested in buying a block of tickets: 

Student associations and clubs 

Social clubs 

Alumni associations 

Corporate groups, etc. 

Note that discounted ticket offers can also aid sales. 



SECOND CITY QUOTES 
"Second City does the comedy of shared experience 

more quirkily and savvier than most." 
- CHICAGO TRIBUNE 

"A temple of Satire ... " 
- TIME MAGAZINE 

"The entire recent tradition of American satire can 
be summed up in three words: The Second City." 

- NEW YORK TIMES 

"The troupe that gave us SCTV and inspired Saturday 
Night Live and Whose Line is it Anyway?!" 

- CHICAGO TRIBUNE 

"Legendary" 
- THE NEW YORK TIMES 

ANO FROM THE AUDIENCES OF THE BEST 
OF THE SECOND CITY IN CHICAGO: 

"I've never laughed so much in one evening. 
It was definitely the highlight of my first trip to Chicago!" 

"I couldn't stop laughing (not that I wanted to)." 

"I haven't laughed this much in the last few months, I needed it." 

"So funny, I was crying from laughing! The Best 
of Second City cast was utterly hilarious." 

"I knew that The Second City experience would be excellent before 
I went to the show. I brought friends who usually don't see shows -

all of us were laughing so hard we were falling out of our seats." · 

Feel free to contact your Second City producer with any questions, or for additional materials, ideas 
or support to make your event a sold-out success! 



SAMPLE MARKETING PLAN 
FOR THE SECOND CITY TOURING COMPANY 

6 WEEKS IN ADVANCE OF SHOW DATE 

Send out your press release! 

Pitch local radio stations for interviews. Phoners can be done as far in advance as necessary. 
We can also provide you with merchandise that stations can use as giveaways for radio contests 
to promote the show. 

Pitch local feature writers. Our cast, directors and producers are available for phone interviews 
whenever you need them. Just contact your Second City producer to coordinate. When appropriate, 
we can let you know if a notable Second City alumni lived in your area or attended a college in the 
area. This is sometimes a great hook to get writers interested: "You know, Tina Fey graduated from 
the University of Virginia. She toured with Second City in the '90s. The touring company is where 
everyone gets their start..." 

Contact groups that might be interested in attending the show. We have great luck with student 
associations. alumni groups, social organizations and corporate groups. It's also a great way to 
celebrate birthdays, anniversaries, a glrls' night out, etc. 

Don't forget about your local college or university! If you haven't booked a Second City improv 
workshop, consider checking them out, as it's a great way to build an audience, and the participants 
might just end up performing with the cast someday--or even in the improvised third act! 

4 WEEKS IN ADVANCE OF SHOW DATE 

Begin running weekly ads according to your typical marketing plan. 

Hang show posters at businesses in your neighborhood and two other popular zip codes in your 
database to promote the show. 

Begin posting Second City video links to your website, and social media accounts from 
www.secondcity.com/network. Create a Facebook event! 

Include show information in your weekly email list 

2 WEEKS IN ADVANCE OF SHOW DATE 

Post an album of Second City alumni photos on your Facebook page 

Begin playing The Second City's Trivia Slideshow In your lobby during your current show and before 
the show begins In the theater to promote the performance 

Increase your ad size in the local mainstream and alternative newspapers 

Advertise on your local cable station during appropriate programming 

Begin radio contests with ticket and merchandise giveaways 

Send reminder to your weekly email list 

1 WEEK IN ADVANCE OF SHOW DATE 

Send press release to assignment desks for local TV news stations 

Engage Second City's social media account {and we'll reply!) 

Twitter: @TheSecondClty 

Facebook: facebook.corn/TheSecondCity 
lnstagrarn: @TheSecondCityComedy 



Primary Contact 
Creative & Content Questions 

Workshops & Outreach 
Technical & Production Logistics 

Joseph Ruffner, Producer 
jruffner@secondcity.com 
312. 799.2682 

Scheduling a Talent Interview 

Approval of Travel, Hotel & Hospitality 

Promotional & Program Material Requests 

Email touringcompany@secondcity.com 

Exclusive Agency 

ECE Touring, a division of East Coast Entertainment 
Kris Kaminski, Managing Partner 
J<kaminski@ecetouring.com 
800.277.687 4 
804.353.3407 FAX 

1616 North Wells Street 
Chicago, IL 60614 
(I} 312 664 4032 
(IJ 312 664 9837 
www.secondcity.com 



PERFORMANCE INFORMATION SHEET 
Please complete and relum wilh lhe signed contract 

CLIENT INFORMATION 

Company lbclbrtll('lltfRff /1;111FR
1 

/)OLt,€{j£ UF~ontacl /)//1/11/1 /}1H@Af £Z 
Address '/R5ffJl{le/l /llVlJ Phone 6JO-</ft:1_ -JQOJ 
City/SIDie/Zip 6Lelll E/,LY4'; It tlJ/37 Email Marl/neul 59@oa/. Pt:U<... 
VENUE INFORMATION {Note: II ls the P1osen1er's responsib~J\y to provide Iha Technical Roqulromcnl!; outllood In our Contract Aider. Please 
give a copy of this ridor lo your Audio/Vlwn1 conl:icl as soon as possible (ESPECIALLY FOR HOTELS) to eASuro you got II timoly estimate and are 
nol surprised by hidden cost, ) 

Venuo Namo,J'll~1f/%S/f:()f $,fvfl'}JJff} 
Address~.._l...,Q....,'(d/.~C,-______ _ 

Clty/Stale/ZlpGJ,£A/ f,Ll'flV, ll 

AN Contact Jo£ HoPPG/!­
Dlrect Phone tr3o- 9%J. - d'/1., 1 
ema11 hwv@ cal. edu 

Website (lo be linked al www.secondclty.com) ___ g.._f .... fh~e,~lfl~'O-C...._ ..... O. .... V.-1'"<1 ______________ _ 

0 
IF WEB-BASED MAPS OR GPS ARE UNRELIABLE IN YOUR AREA, PLEASE PROVIDE DIRECTIONS TO THE 
VENUE FROM MAJOR HIGHWAYS AND ENCLOSE A MAP OF THE AREA: 

PERFORMANCE INFORMATION: 

Day ol Show Contact ,Jo£ Hol' e£f!.. Direct /Cell /;Jo-f/1/;J. -~rf/,3 
Oate(s) of Performance{s),....c,~'-ttu.!2uo/u.,i'-':..c.K'.1-------------------------­

Show Tlme(s)._~/rc-O_£--'-___._,~F~-------------------------­

Time ol set-up __ ---,----:--,--.,.,.--,--~:-:----: Doors Open at -,,--::----:c------:-:----::---::-:-:;----~ 
rNo need o•cluslve access to the vonue for a leflljlh of up lo 2 hours immodialely preceding tho time doors ate O!)ltnod for sealing. This tlmo period 
Is for a technical dleck ond rcheanml, during which we wlfl need access to the ~iat11 tec:hnlcal pon;onnel.) 

Please provide an Itinerary or events for the evening: 



General make-up and mindset of the audience: 

FOR PERFORMANCES OUTSIDE THE CHICAGOLAND ARE& 

If lodgln{l Is a required part ol lha Contrac:1, pleat• Ila!: 

1. The name, address, phone number and contact ror Iha hotel. 

2. Confirmallon numbera. 

3. Dbecllons from major highways & a map. 

Is there anything else we should know? 

The Second City 

The Second City Touring Company 

1616 N. Wells Street 

Chicago, IL 60614 

ff you have any problems or questions, please call Producer Joe Ruffner: 

312.664.4032 or emall: Jruffner@secondclty.com 



Request for Taxpayer 
Identification Number and Certification 
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McA.nlnch Arts Center at College of DuPage 
CONTRACT/ AGREEMENT RIDER 

Thia Rider, dated Friday, June 1, 2018, Is hereby made a part of the attached contracl/agl'lement between College cf 
DuPage, McAnlnch Arts Center (herein known as PURCHASER) and The Second City Touring Company, (herein 
known as ARTISTI. 

Relatlonahlp / Provis Iona 
1. It Is acknOY.iedged that the relalfonshlp between the pBJtles ls lhat of k\dependent contmctara and In no evefll wlll lhe relatlonehlp 
between th8 patht hereto be lnlerpreled or construed to ba that of employer/employee or of prlnclpaVagent. 
2. The provillona ol lhe contract and rfders flat lnco,porate the Conalilutlon, By-lawa, Rules and Regulatlona of the American 
Federation 0( Musicians cl the United Stales and canada end any local thereof, Including but not llmlted to ad}udlcallon of clalml, 
conlrovll!Sf or dffarences lnvoMng salVfcN under lhlt conllact shall not be binding on the PURCHASER. 
3, If someone ligns Ihle contract other than the ARTIST, Ille parson signing far the ARTIST uprualy warranta that ha/she II 
authorized by Iha ARTIST to execute this contnu:t for the ARTIST for this engagement et the time and place spc,cffled for lhls contract. 
4. Thia rfder when attached to Iha conbact/ agreement and agreed to by bolh partlN bacomea a binding addendum to the 
pl!donnanc:e egraement. 
51. Canlract confidentiality wlU be honorad to fullest extent of the law poulble laking Into consideration FOIA rlghbs and regulations of 
govwnmenl lns1llullona. 
Sb • . In lhe event cl a conltk:t ol lam18, those stlpulallons ltaled In Olis Rider (Contract FVder of the McAnlnch Arts Center at the College 
ot DuPage) shall take precedence over and sl!lll prevail over any prlnled, typed, or handwritten t,mns localad alsewhere In the 
contract. It Is understood that lhls agrvamant 111peraedes any Artlat requlrwnant In conflict Will College of DuPage Polley. 

Payment 
fi'. Payment wll ba In lhe fonn of a CoDege ol DuPage check or ACH Payment. 
I. Signed contracts and aR altachad riders must be returned to College of DuPage at least three (3) weeks prior to pertormance date 
to Insure lauance of check by time of pedormance. 
7. Colege of DuPage will only accept etectronlc lnvolcel, which can be In any format. Invoices must ruference Iha COO Purchase 
Order Number. Invoices era to be e-mailed to lnvolclngOcod.edu. All paymenta an, proceuad by check monthly or via ACH tranafer 
on II bf.weekly basis. 

Insurance/ Indemnity/ CancellaUon / Force MaJeura 
a. It II understood that ARTIST la aelf~O'f8d and carries at ARTIST'• cost and e,cpenae any Insurance coverage, such as, 
Wortcana' Companaatlon, medJcal. property, llabllty and auto relative to the earvlcaa being pedormed. ARTIST wll provide 
PURCHASER 'Mlh Caftlflcate of Insurance u soon u po .. lbla, naming Collage of DuPage as Certificate Halder, and lncludJng 
an Endorument Page. The Certllcate of Insurance must provide avldanca ol llablllty coverage far CLIENT In amaunll not !Ma than 
$1,000,000,00 combined single limit for bodily Injury and property demaga, with 11 $2,000,000.00 general aggragalll. ARTIST cannot 
peifo,m without !his Cerllfk:ata of lnaurance (aee attached "Contractor'• l.Jabllty lneurance Addendunf for mon, delale). 
9. The PURCHASER •hall not be raaponalbla for any ltema heretofore mentioned when prevented from doing so due to sickness, 
rlota, atJfkee, epldamk:9, Acts of God, or any olher legttfmate conditions beyond the control of the PURCHASER. If auch aclll or 
condftlona occur, the PURCHASER le not liable for any dlNot or conHquenllal damages that Iha ARTIST, hlalher group or 
Repruentallve might auffer. ARTIST and ARTISl"S rapruentativa will malca every auempt lo reschedule any canceled date. 
10. II for any reuon, 8XC8pt due 10 an Act af God. thla conlract Ill cancelled by the ARTIST beyond Iha cancelallon clause contained 
herein, lhen the ARTIST agrees to refund any and all depoails lea8 purchllled plane llcketa. Tha ARTIST wfl make every effort lo 
reschedule lhe engagement al original agreed lenn8 and fees. 

Choice of Law and Forum 
11. The laws of the State of lll1noll shall govem this agnsemenl The algnalory of PURCHASER, In llgnlng thJ& contract end.for rlder(11), 
warranta that he/ahe signs as a ptOperly aulhorlzed representative of the lnalitutlon and d08S not ueume any p8fl0MI llabllty for 
mee11ng Iha tenns of the contract Md/or rider(t), 

Tech/ Hoapltallty Rider 
12. The ARTIST or ARTISTa representative wi1 provide In writing to the PURCHASER a technlcal rider mutuelly agraed upon and 
attached to this contract/ agreement. It wDI Include al technical raqulremanla (10und, lighting, power, rigging, etc.) Any changes 10 this 
rfder after signing must be mutually agreed upon and received by PURCHASER at laut four (4) w.eks prior ta Iha engagemenl. 
13. The PURCHASER must receive notlfloatlon n,ganflng changes to hoapllallty rider and travel Itinerary and lnlnlpDrtallon detalla one 
(1) week prior to engagement lo ensure PURCHASER can mNt the ARTIST'• naede. 
14. The MAXIMUM sound preauni level (SPL) at the FOH mix position shall be 103 dB, C welghled. THIS IS STRICTLY ENFORCED. 
Tlcklttlng 
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16. The PURCHASER wHI prcvfde ARTIST with ticket receipts and accesa lo the box office only In the event of a negollated 
ARTIST/PURCHASER box office receipt spDl In the event of an lncluelve fee agreement PURCHASER wtn not provide any of Iha 
aforemenllonad manffeata or access but wlll provide at their dlscraUon box olllca 1'8p0rta when rvqueatad by ARTIST. 
18. Tlekel policy, pric:ea, fees, cllsaounta, and Iha Issuance al compllmenlaJy lfc~la lhall be at Iha sole discretion cf the PURCHASER. 
17. The PURCHASER will provide ARTIST wllh 10 complimentary llclcala for public perfonnanca In good locaUcns to be detennlned by 
Iha PURCHASER. ARTIST must confirm or clalm compRmenlary llcketa one hour end thirty minutes prior to performance time or folfelt 
tlckata back to PURCHASER fot sale. 

Llcenae / Permits 
1 a. ARTIST agrees that all materlala (I.e., mUlllc, llteraturv, play ICflpts, poetry, lecture, comedy, etc.) ID be performad at Iha College of 
DuPage are hla/her/lhelr own original work or wor!ca for which helahaMey have received written permlalon from the author lo perform. 
19. PURCHASER has a llcenH agn,emenl with BMI, ASCAP, and SESAC. ARTIST agrees lo pay any and all other royalllea (above 
and beyond the BMI, ASCAP, and SESAC blanket cowrage of PURCHASER), U required, to be paid on copyrighted malarial, 
parfomwlce rlghl fees, and/or music rental, H any, to lnsuni that PURCHASER Is held free from all auch llabllltlea connecled with the 
performance(•). 
20. PURCHASER conflnna thet It Is the sole responalble authority for tha venue. • 
21. ARTIST further agJHS to Indemnify, defend and hold hannleu PURCHASER, Its trust1U, employeu, faculty, students and 
agen&s from and against any and aD clalms, actions, damages, llabTilll1111 and expenaea In connection wtth any law suit or other legal 
action auarting that ARTIST'• use of materfala In any parlonnance al or aanctloned by Iha College of DuPage wu Improper, Illegal or 
vlolallve of any copyright or trademark. This Indemnity and hold hlfmle• shall Include Indemnity against all coats, expenses, and 
Babllltles, Including attomay'a fees, lncuned by PURCHASER In connection with any claim or adlon heraunder. 

Tobacco/ Alcohol/ Drug Clause 
22. CoNage of DuPage Is a tobacco-free campus. Uaa of tobacco and tobacco-mated products la prohlJllad on all College premllee. 
23. Colege ol DuPage policy pn,hlbita providing alcohol to any ARTIST(a) or ARTIST'8 staff, and prohlllla the pOUUlllon and 
consumption or alcohol, narcollca or drugs by ARTIST(•) or ARTISl'a alaff on campus. 
24. If lhe ARTIST anlV&e at Iha performance Illa noticeably undar Ille Influence of lnloJdcating beverages, nan:otlca or druge, lhe 
PURCHASER may cancel lhfa contract with no Hablllty on the part of the PURCHASER. 

Sponaorahlp 
25. PURCHASER may secure sponsorship for lhls event ARTIST sponaorahlp and nn:ognltlon of aponsonship Is ISIJ>fecl lo approval 
by PURCHASER. 

Merchandising/ Concesaions 
26. The ARTIST may haw the right to seff racorclngs, photographs, and o4her IOUV9nlr Items prior to Ile performance, during 
lntarmlulon(a), and after the performance upon approval and arrangement of Iha PURCHASER. The PURCHASER lhall 19celve m 
ol lhe grou of au 10uvanlr aalaa u a concualon fee, payable In cash, upon the completion of Alea. If PURCHASER p,ovldaa Hier, 
Iha conCH8lon fee ahaD be m_ cf Iha grou HIH. Souvenir ulea ara to be localed at a afte, within 1ha performance hall, at Iha 
dlac:raUon of PURCHASER. SOU118nlr aalea cannot lnterfare with ticket Alee, other conceaalon aalaa, or with the nonnal (er emergency) 
l,afflc patterns of lht audience. 
28a. AD book sales must be conducted In partnerah/p with the College of DuPage Bookatore. A repreaenlatlva from the Bookl!Dns wlH 
be on tile to 1811 books tor Iha dwatJon of awnt ARTIST shall recalve no commission for any book aalaa. 

Marketing/ Public: Refatlomt / Programs 
27. ARTIST agrae1 to fumlah PURCHASER with requBSted marbling end publ&:: relations matarlall upon the axectrtfon of contract/ 
agreement, Including but not llmlttd to 

a. High reaolutlon (300 dpl or higher) electronlc photoe 
b. PntU kll lncludlng blo, Nvfewa, photos 
c. No fewer then two (2) aound flies for nulc samplaa on the PURCHASER'• wab-afte. 

2B. Unless otherwise agreed upon, Iha PURCHASER wUJ pravkfa • program for this evenl All materlale for program must be ractlv8d 
by PURCHASER'a Mlllkellng Dapartmant Ive (5) WHb prtor to scheduled perfonnance date. 
29. If arranged for by PURCHASER, ARTIST agn,1119 to mak9 an appearance at a donod sponsor receptloo Immediately following the 
conceit In a 18Ceptlon room loca18d adjacent ta backstage am. 

Performance Radius ? 
3Gr-A1t19t wl!h)s:d.pwfou11 m udiir w1.aa wlttlln 35-mle radius of Arts Center, so days (3 iri&ivm) prior lo oar1+1 

cpur1ormance. ~---
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COLLEGE OF DuPAGE 
McAnlnch Arts Center 

ARTIST/ARTISTS REPRESENTATIVE 

Diana Martinez 
Dlractor, McAnlnch Arts Center 

Dato, @w-! ft/ oW/9 

8~ ~H.fL~_!l. 
Brian Caputo, VP Admlnlal~ 
College of DuPage 

Date: __ · ~_/4_~ ___ (/_'I J' __ 

McAnlnch Arts Center 
Contact Information 

Director - Diana Martinez 630-942-3007, martlnezd59@cod.edu 

Contracts/ Payment- Ellen McGowan 630-942-3009, mcgowan@cod.edu 

Marketing Coordinator - Roland Raffel 630-942-2263, raffel@cod.edu 

Box Office - Julie ElgBS 830-942-3017, elgesJOcod.edu 

Production Advance - Joe Hopper 630-942-2913, hopperOcod.edu 

Technical Advance - Bob Murr 830-942-4215, mumoOcod.edu 

Education Coordinator- Janey Sarthar 630-942-4525, sartherOcod.edu 

Fax 

Web Site 

630-942•3002 

630-942-4000 

atthemac.org 
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A~RD• CERTIFICATE OF LIABILITY INSURANCE I DATE (MIIIDOIYYYYJ 

07/0612018 

THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS 
CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES 
BELOW. THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER(S), AUTHORIZED 
REPRESENTATIVE OR PRODUCER, AND nlE CERTIFICATE HOLDER. 

IMPORTANT: If the certificate holder Is an ADDITIONAL INSURED, the pollcy(les) must have ADDITIONAL INSURED provisions or be endorsed. 
If SUBROGATION IS WAIVED, subject to the terms and condltlons of the policy, certain policies may require an endorsement A statement on 
this certificate does not confer rights to the certlfJcate holder in lleu of such endorsement(sJ. 

PRODUCER 1,vtHAC:T 
NAME: T.m Schwartt 

ALPER SERVICES LLC !°!1JN,1'0 F,II· (312) 642• 1000 I ftk No•: (J12) 944-7000 

41 O North Michigan Avenue ~o"cf~s, tschwartz@alperservices.com 

12th Floor INSURERISJ AFFORDING COVE!l-'GE NAlC• 

Chic:ago IL 60611 INSURERA: Hartford Fire Insurance Comp. 19682 

INSURED INSURfRe; Liberty Insurance Corporation 42404 

The Second City Inc. INSURERC: Trumbull Insurance Company 27120 

1616 North \llklls Street INSURERO : Lloyds of London 

INSURERE, 
Chicago IL 60614 IIISURERF: 

COVERAGES CERTIFICATE NUMBER· GLAuto Umb WC Liq Lia REVISION NUMBER· 
THIS IS TO CERTIFY THAT THE POLICIES OF INSURANCE LISTED BELOW HAI/I: BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERfOD 
INDICATED. NOTWITHSTANDING ANY REQUIREMENT. TERM OR CONOmON OF ANY CONTRACT OR OTHER DOCUMENT WITH RESPECT TO WHICH THIS 
CERTIFICATE MAY BE ISSUED OR MAY PERTAIN, THE INSURANCE AFFORDED BY THE POLICIES OESCRIBE:D HEREIN IS SUBJECT TO ALL THE TERMS, 
EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAlD CLAIMS 

INJ;fl 
Lm 'IYPE OF INSURANCE INCn lwun POLICY NUMBER .~~ . . ~~. LIMITS 

~ COMMERCIAL GEt•ERAL LIABILITY EJ,CH OCCURRENCE s 1,000,000 

D Cu'.IMS-MADE ~ OCCUR PR™:s'.e!Ye-:.~.;:;;;·~--- $ 300,000 

~ Contractual Liability MED EXP (Arr, one oer&Cnl s 10,000 

A 83 UUN LN4159 07/01/2018 07/01/2019 PE/lSOtlAL & ADV INJURY s 1,000,000 -
GENl.AGGREGATE UMIT APFUES PER G&IERALAGGREGATE s 2,000,000 

~POUcvO~~ [gjLOC PRODUCT'S·COMPIOPAGG s 2,000,000 

OTHER Employee Benefits s 1,000,000 

AUTOM081l.E UA81UTY fg~:::;:lNGLE LIMIT s 1,000,000 
- ANY AUTO BOOJLV INJURY {Po< person) s 
- 0,','NED - SCHEDULED A AUTOSOliLY AUTOS 83 UUN LN4159 07/0112018 07/01/2019 BODILY INJURY {Per acodo!U) s 

~ HtRED 
~ 

NON-OWNED rpR~=nl~AMAGE s 
AUTOS ONLY AUTOSOtlLY 

$ 

~ UMBR.EUAUAB 
~OCCUR EACH OCCURRENCE s 25,000,000 

s EJ<CESSUAB CUii MS-MADE TH7-841-444797-018 07/01/2018 07/01/2019 _.GGREGATE s 25,000,000 

OED I XI RETEtffiON s 10•000 s 
WORKERS COMPENSATION Xl~fnJTE 1 l~H-
ANO EMPLOYERS UASIUTY YHI 

C 
ANY PROPRIETORJ'PARTNERIE)(EClfTlllE 

~ NIA 83Vvt:CE3950 07/01/2018 07/01/2019 E.L EACH /\CCIOl:NT $ 1,000,000 
OFFICER/MEMBER EXCLUOED? 
(M1nd1lory In NHI E.L DISEAS€ • EA EMPLOYEE s 1,000,000 
II Yet, oe>Cllbo _, 
0€.SCRIP'TION OF O?ERATIONS De1Cw E.L DISEASE · POtlCY LIMIT s 1,000,000 

0 
Liquor Liability 

LIQ217638 04 07/01/2018 07/01/2019 Combined Single Limit. $1,000,000 

DESCRIPTION OF OPEAATI0/1S1 LOCATIONS /VEMICI.ES (ACORD 101, Addl~on1I Romarl<s Schedulo, may be altacned II more Ip.Ke Is n,qulrwdl 

RE 2/16/2019 Performance 
"All Operations of the Insured' 

Requester- Joe Ruffner 

CERTIFICATE HOLDER CANCELLATION 

SHOULD ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE 
THE EXPIRAllON DATE THEREOF, NOTICE WILi. BE DELIVERED IN 

MCAninch Arts Cen1er at College of DuPage ACCORDANCE WITH THE POLICY PROVISIONS. 

425 F awe II Blvd 
AUTHORIZED REPRl:SEIITA TTIIE 

Glen Ellyn IL 60137-8599 
. ,; -) 

I 
~;.-

«l 1988-2.016 ACORD CORPORATION. All rights reserved. 

ACORD 26 (2016/03) The ACORD name and logo are registered marks of ACORD 



 Information:

Drawer: Accounts Payable - Invoices
Vendor Number: 1082165
Vendor Name: East Coast Entertainment Inc.
Invoice Number: B0359571A
Invoice Date: 08/17/18
PO Number: B0359571
Check Number: E0068633
Check Amount: $ 12,500.00
Check Date: 08/08/2018
Department ID: 11601
Reviewer Name: 
Voucher Number: V0522609
Redaction Type: Other
Document Type: AP Invoice-3 Way/Pre-Approved

Document Below



From: junokasm@cod.edu 
Sent: Tue Aug 07 09:57:04 CDT 2018 
To: junokasm@cod.edu,invoicing@cod.edu 
CC: 
Subject: Scanned from a Xerox Multifunction Devi.Ce 

Please open the attached document. It was scanned and sent to you using a Xerox Multifunction Device. 
Attachment File Type: pdf, Multi-Page Multifunction Printer Location: AR201 WC7835 Device Name: 
PRN303 

[attachment: Scanned from a Xerox Multifunction Printer.pdf] 



PAYABLES BLANKET ORDER REQUEST FOR PAYMENT 

8/6/2018 17:50 

Payment Date 8/17/2018 
E-MAILED AUG O 7 2018 

ACH 

Blanket Order# 

Line # Line 1 Only 

Payment Amount $ 6,250.00 

Vendor# 1082165 

Vendor Name East Coast Entertainment, Inc. 

Documents Attached Contract 

Account# 05-60-11601-5309001 

MAC Code (for MAC use only) 
(1 

60 Artist Fee TR:tg. 2CTYNONDE be,po5 J:1 

J.\11 \TJ~IlJl.'JJ~I) 
()11/()7 /111 - )l1.\lll1.\ Zl~lllllJl)f) 

Authorized Signature 

Date 





0~ Nol Staple 

P.O. BOJ< 73210 
No~h Chasterf,eld 
VA 23235 

ECE 
EastCoast Entertainment 

(@Mi/WM~ 
366188 

Office: RIC 

Agent TSC•TONI CLINE 

This contract ("Contrac:t'') for the pe11;on;al ser11iccs of cnteruinors on the eng~goment desc:t1bcd below, made on OECEUBER II, :ic,1 

between the undersigned Purchaser of Ente:1.ilinmt?nt therein caned "?rl!Senter") and THE SECOND CIJYJOURt/G COMPANY 
(here,n called "Artist(s)' which term is to include the named individual, the named individual's group, the named group as well 
as the named group's indfvidual member.!); and lor 1al11nt bool:ing services and c:ontr.ias botweon Artist(*, the Artist(s)' leader 
m;anagar, or rnp,escntative I the "Artist(s)' Representative"), and EastCoast Entertainment, Inc. {~ECE" or "EastCoast"l. The 
Artlst(sl are angaged Jointly and severally (as a group i>nd ind,vidulf!y) on the terms and conditions set forth herein. The Artlst(s)' 
Representalive represents that the Artist(s) has/have agreed to be bound by the terms ind concl1t10ns set forth herein. The 
Art,st(sl as olfl individual, as a group or as .an indiv;dual member of the group may enlort:e this Contract. The Artist(,) individually 
ilnd together agiee to be bO\lnd by the terms cf this Contract ;ind to render services under 1h11 undersi9nitd Artlsts(s)' 
Reprasentilrive. The rider(s) that loflow ue hereby incorpor;,ted into this Contract. The Performance location, Date & Time of 
Perlcrmanc• below are coll•dively referred to as 1h11 "Services.• 

---@i:il,,%1\IMh:i:F 

( 

MCANINCtf,!RTSCENTER J 
◄Z5F.W,£ll eau ~-a~--------__ ____ _ 
OLEN El-LYtl U fNQIS . 

S4T QEC;?dQEB Of 2911 

6 WAND 'I PIS SHOVmlWM.._F ______ ____ _ 

Type: 

Gross Price Agreed Upon: S 12 500 00 

DEPOSIT DUE: i.§.2_5_0_0_0 __ _ DEPOSIT TO: 

Fat lncfuda an■ IODl\.shop 

PRESENTER AGREES THAT lHE TEAMS OF TliE ATT.ACHED ARTIST RIDER ARE 
INCORPORATED INTO THIS I\GREEMENT ANO ARE HER.EBY PART Of TH.S CONTRACT. 
"'""""let ilg,eu lo p,oridt tea rwqultllffltnta ana a not me~l lorllle cul 

"'1bb ,.;a p,rbm IM> holday lhcws Eacn show Is lwo~ m111u1,,.cm•nn t ,, m~~,illlt~~-!-:, 
"1h11 Sea,nd Cll/s II•~ lilo,emWte~• ,016►fow•• -~• r ,$1,· 
C.p820,Th'32~•6 l)'fSl'IINC710Nl9L NOUtJIIY lfEV(/e, !!f 

FUtThtr 1emu •nd conditions appear on th• following page(d and ate inc 

:~"1r C~:z1, t 
Title: ~&OUJn&W,i{'Fo fO•lc) 

X 

f'1rso• "9""'9 •bo•• ho oudlorily •~ tlgn ""boh1lf of lho pe,u,n ••dlcv 
•'i••iz.Ji,o,, •-od be;, .. I( no~ indondua/ ,g.-.e, to b~ p1:r1on1lly 5.bl, 

!KIM MilPI~ ir, bEiJ BKIR/1 Ollf!/lf/) 
f.lCII.NINCH ARTS CENTER 
MCANINCH ARTli CENTER AT 
COLLEGE OF OUPAGE 
425 FA1M:U. 80\ILEVAAO 
GI.EN EU 'l'N IL 8DIJ7-IISV9 

COll[OE Of DU~AOe 

O'AHA MARl\'liZ 

ISl\l)-1◄2.;)001 ,._, 

I Or 0-

111~d9C:Cld!IOI 

Pro.,11n1r to sign Mid ,an,m ~~ ccpi•• oF Coner~ • !AXEO AND EMAILED COPIES OF THIS !)OCUMENT (AND E•S•GNAnJRESJ ARE BINDING 3561811 

r r,'"'i"f llif!;,1:J,.,,,, I,'{;. t . .-l',.,;r11r ,.J 

EastCoastEntertainment.ccm 

8S5-ECE-4FUN (323-4386) 

Asheville, NC AUanta, GA I Augusta, GA i Birmingham, Al l Charle&ton. SC t Charlotte, NC I Charlottesville, VA 
Columbia, SC I Hilton Head, SC I New York, NY I Phlladalphla, PA I Raleigh, NC I Rlclvnond. VA t Washlnglon. DC 



~ ECE 
~ EastCoast Entertainment 

Enclosed please find the contract for your upcoming engagement. The following serves as both 
the confinnation of and invoice for services provided. 

ARTIST: THE SECOND CITY TOURING COMPANY DEPOSIT DUE DATE:.0.Zlil:1120.11 

PERFORMANCE DATE: SAT, DECEMBER OB, 2016 DEPOSIT OUE:S 6.250.00 

CONTRACT NUMBER:~-BB..____ _____ _ CONTRACT DUE DATE: 07/01/2018 

INSTRUCTIONS 

1. Please sign where indicated in the Presenter signature box and initial ALL other pages. 
2. Make your deposit check payable to EastCoast Entertainment, Inc. 

Please see contract for balance payment instructions. 
3. Write your contract number on your deposit check. 
4. Return a copy of the SIGNED contract and riders. along with your deposit check to: 

EastCoast Entertainment 
ATTN: Contract Processing 
P.O. Box 73210 
North Chesterfield, VA 23235 

(Please retain a copy for your records.) 

Overnight mail should be sent to: 
Eastcoast Entertainment 
ATTN. Contract Processing 
703 Southlake Boulevard 
North Chesterfield, VA 23236 

(We will send you a completed contract once it has been signed by the Artist.) 

The enclosed contract is a confirmation of the agreement that you have made to engage the 
performance of the named Artist for the date, time, amount and other tenns shown on the 
contract. Failure to return the executed contract does not cancel your agreement to engage the 
Artlst(s) for the stated performance date(s) for the full amount set forth. 

If you have any questions regarding this contract, please don't hesitate to call. 

THANK YOU FOR DOING BUSINESS WlTH EASTCOAST ENTERTAINMENT, INC. 

PLEASE DO NOT STAPLE 

-§~t'flti°nJ "tllf/017elt"t~ •"" 8x;urien,-,eJ 

EastCoastEntertainment.com 

855-ECE-4FUN (323-4386) 

Asheville, NC I Atlanta, GA I Augusta, GA I Birmingham, AL I Charleston, SC I Charlotte, NC I Charfottesvllle, VA 
Columbia. SC t Hilton Head, SC f New York, NY I Philadelphia, PA ! Ralelgh, NC I Richmond, VA I Washington, DC 
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Do Not Staple 
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(
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____ 36_6_1_a_a _____ __. 

Offic:e: RIC 

Agent: TSC-TONI CLINE 
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CONTRACT RIDER 

For l:l. -Oi'-ll/K° 
(date) 

SIGN & RETURN 

This rtder ~ardlng The second City (hereafter referred to as Artist) Is herein made a part of the attadted 
contract. Please read carefully prior to ■lgnlng contract or rider. 
• Presenter agrees to provide the followlng Items and/or servlcas In the manner spedfted. 
• Please distribute a copy of this rider to all staff Involved In said technlcal set up. 

REHEARSAL 
The performance space must be technically prepared and available exclusively to Artist for a technical 
check and dress rehearsal for a length of two hours, beginning at least three hours prior to the time of the 
contracted performance. 

All tedtnlcal set•up must be completed before Artist arrives on site. Sufficient personnel shall be present to assist In 
the technical check and, If needed, make adjustments. Said personnel must remain present on the premises until the 
technical rehearsal has been completed. 

HOSPITALITY 
Dressing Rooms: In addition to the backstage area Presenter shall provide a greenroom and two (2) safe, dean, 
lockable dressing rooms with bathroom facllltles. Presenter agrees to be solely responsible for the serurlty of all Items 
In the dressing ream area and shall keep all unauthorized persoMel from entering the am. Dressing rooms need to 
be In Immediate vicinity of the stage. If dressing rooms are not lockable, Presenter must provide a stillff 
member to sea.ire the room(■) whenever Artlats are not In them. 
An Iron and/or steamt;r shall be available to the Artists In the dressing room area. 

Refreshments: Upon Artist arrival Presenter shall have available In quantity suffldent for eight (8): 
Minimum 24 boWes of water · 
Assorted soft drinks (Sprite, Coke, Diet Coke, etc) 
Assorted Juices (I.e.: orange, cranberry, apple, etc) 
Assorted energy drinks (Red Bull, Monster, etc) 
Fresh fruit, vegetables 
Fresh coffee with aeamer, sweetener, sugar 

Presenter to provide a hot meal for eight lndudlng vegetarfen, vegan and/or gluten-free choice (when requested). 
Advance this detail with Company Manager. 

Lodging: Housing Is subject to Artist approval. If appllcable, Presenter to provide lodging to indude 8 single rooms In 
a clean, nonsmoking, safe, first-class hotel (NOT motel), Ideally within walking distance or a 15-mlnute drive rrom the 
venue. If housing must be remote, please contact Artist Company Manager to determine best location In order to 
facilitate routing. Per union restrictions, housing shall have doors leading to an Inside hallway, rather than directly to 
the outdoors, unless housing Is In a condominium or resort. Advance details with Artist Company Manager. (Hotels 
that rate 3 stars or better on Hotels.com, TrlpAdvlsor.c:om, or with triple-AAA are preferred, and we recommend 
researching your hotel at begbugreglstry.com) An additional hotel buyout should be negotiated If Artist approval Is not 
granted within two weeks of travel. 

TICKETS 
Presenter agrees to make ten (10) compllmentary tickets available per show to Artist or Its Agency. our stage 
manager will provide a list of how the tickets are to be assigned no less than 2 hours prior tt:I the perfonnance. The 
unused portion f!llY be placed on sale following receipt of that 11st. 

Presenter agrees to give out no more than 2% of the house In complimentary tickets without prior written consent 
from Artist or Agency. 

Presenter wlll not change ticket prfces without prfor consent of Agency. 

Front of House 
Unless otherwise indicated on the face of the contract, the performance consists of two (2) acts, each approximately 
45 minutes long, with an Intermission. For late seating, please consult our stage manager at the end of tech to 
determine the best policy. 



Content Advisory: Please note that the Second City Is known for nearly 6D years of polltlcal and social 
satire, some of It relating to Issues and situations more appropriate for an audience aged 17 and older. We would 
recommend that your marketing of' this show Include a notlHcatlon along the llnes or •may contain Adult or 
Mature Content,• even If you've requested a profanity-free perfonnance. 

Audience Advisory: As our show Is audience Interactive, you may want to Include language In your program and/or 
venue slgnage 1) to keep the aisles dear for actor traffic, 2) to encourage audience participation when It Is requested 
by the cast, and 3) to ask that audience suggestions be In llne with your house rules. 

MISCELLANEOUS 
Travel: lf providing traveling accommodations, contact Company Manager to confirm detalls. 
Percentage dates: lf appllcable, Presenter agrees to have on hand at the end cf engagement ticket manifest, 
unsold tickets and receipts for expenses for verification by Artlst representative. In percentage situations when 
s■atfng Is more that 500 per night or over run of show, Presenter wlll supply to representative a detailed 11st of 
expenses, copies of receipts for expenses, and a copy cf the ticket manifest within one week of the completion of 
engagement. 
Merchandise: our company does not travel with or sell merchandise. 

CODE OF CONDUCT 
Harassment of any kind, lndudlng sexual harassment, Is prohlbltld and will not be tolerated. The second City will not 
tolerate harassment of any kind by anyone, lndudlng client employHs, vendors, co-workers, visitors or guests of the 
Second City. 

TECH 
~ 
A stage of at least eighteen feet (181 In width, by sixteen feat (16') In depth by two feet (21 high. Steps/stairs stage 
right&. stage left are required to enter and exit stage from backstage left: and right. Steps/stairs must also be 
provided from the stage to the howie In order to ensure ease of travel for audience members to the stage 
as needed. 

fJ!n2. 
A piano, downstage left, tuned to A-440 pitch and mll<ed. If the piano Is raised for transport, an adjustable bench 
should be provided. Plano may be moved slightly during rehearsal. May substitute with an 88-key weighted keyboard 
with a sustain pedal. (lf keyboard, see Noted. under "Sound• below regarding Direct Input.) 

~ 
A professional quaHty sound ampllflcatlon system that ts adequate for a theabical performance for the size of your 
space, Sound equipment should be prepared and available before rehearsals commence. We will defer to your sound 
technician's opinion on which of the ampllftcatlon options wlll result In our show best being heard by your audience. 

a. Entire stage should be amplified. We request one or the following: 
I. Floor microphones that do not Impede the audience view. Microphones on dr.llght stands are not 

acceptable. We recommend hypercardold Door mounted mlcraphones (example: Crown PCC16D) OR 
pressure zone microphones (example: Shure MX39l/O Mlcraftex Boundary Microphone). If available, 
hanging microphones wUI work well. 

II. SIX (6) wireless lavaller body microphones (example: Sennhelser EW112-GC -or- Shure PGX14/93) 
OR over-the-ear mies {example: Countryman Isomax E6) to avoid Inadequate sound coverage. 
(Please see note In b. regarding handhelds If this option Is used.) 

b. lWO (2) mlaophones on straight stands placed backstage left: and right with enough cable to move the 
stands downstage center plus an additional six feet. When possible, wireless handheld microphones are 
preferred (example: Shure SLX24/SMS8). If the cast wlll be wearing wireless mies, two wireless 
handhelds wlll be required for audience partlcJpatfon needs. 

c. A slngte microphone to amplify the piano. 

d. ONE (1) stereo Direct Input-Box: (or TWO (2) single-channel 01 boxes) by the piano for our mixer to be 
patched directly Into the house system (All of the piano player's equipment and the show's sound cues wlll run 
thru our mixer). NOTE: An additional DI Input will be required for your keyboard, If being used. 

e. A standard power strip by the piano. (Additionally, a small table Is requll'l!d for the Musical Director's 
equipment, large enough to flt a laptop&. mixer-unless these can be safely placed atop the piano.) 



f. A monitor must be provided on stage left and stage right to enable actors to hear each other during the 
performance. Another monitor must be provided onstage for the Music Director located downstage lel't and 
preferably on a separate mix. 

g. In the event that the venue does not have an adequate house speaker system that can provide loud and 
clear ampllffcatlon, altemate speakers must be provided In order to ensure that the entire audience Is capable 
of hearing the performance well. 

Ugh\lng 
Unless the Presenter Is In an IATSE house, the Artist's Stage Manager will run the light board for the duration of the 
show. All llghtlng should be focused as downstage as possible. Six (6) submesters should be programmed exactly as 
follows and prepared and available before rehearsals commence: 

a. A full neutral, or no color faul1 wash of the entire stage (white or light amber R03 or R33) 
b. A full blue wash of the entire stage - moderate to low density (R81 ror example) 
c. A full rad wash of the entire stage - moderate to low density (R26 for example) 
d. A stage right area• - neutral or non color 
e. A stage center area• • neutral or non culor 
f. A stage left area• - neutral or non color 
g. When avatlable; a stage left, center, and stage right, sharply foaJsed, no color tight front special. 

-The areas should btJ front /Jght - down fight may be uSfJd to supplement the areas. Down or bade light for the no 
color areas and wash Is not aa:t!ptllbte. The Instruments u5f!d for the three areas can be cross-patch~ to supplement 
the full neutral wash, ll lnstrvment Inventory ls low, The system must a/Tow at least the fol/owing: 

a. The abl/Jty to Illuminate the entire stage 
b. The ablllty to darlcen the house (seating area) to full black 
c. The ablllty to produce slow fades and rapid bladcouts 

In venues that utlllze lighting trees, trusses, or rigging systems; In order to provide adequate coverage these systems 
must shoot from no more than a 4S degree angle. 

Booth: House llghts, stage llghts, and sound should all be controlled from one location, by Artist Stage Manager on 
site. If this Is not possible adequate personnel and communications must be provided (I.e.: clear-com). This location 
must have a direct sight llne to the stage as well as the ablllly to hear the sound mix. We require a •god" mlc located 
by the llghtlng console fur our stage manager to communicate with the cast during the technical rehearsal. 

Crossover: Actors must be able to quickly aoss from stage left to stage right without being seen by the audience. The 
width of the crossover should be at least ftve feet (S') and run the length of the stage. Ample running light must be 
provided through out the backstage crossover, and wing area. 

Wing Area: Fadlltles that do not have a standard theatrfcal setting are required to provide curtains offstage left and 
right In order for the actors to enter and exit the stage without being vlsfble to the audience. Wing areas should be 
large enough for six actors to make costume changes and store props. 

Backstage: The backstage area should provide the following: two six foot (6') tables for pn:,p storage (placed In the 
wings with adequate lighting), one coat rack with hangers, two full length mlrrol"l!, (placed backstage right and 
backstage left) and adequate running lights for the actors to move safely backstage during blackouts. Any obstac:les 
and potential dangers should be removed from the backstage and wing areas prtor to our technical rehearsal. Any 
cable runs should be carpeted over and taped down. 

Chairs: Six (6) Identical, lightweight chairs without arms In good condition, preferably Bentwood or some other 
llghtwelght construction, for use on-stage. Folding chairs are not acceptable. These chairs should be placed onstage at 
time of set rehearsal. 

Presenter agreu to contact Agency regarding any dlfflcultles In meeting contract or rider requirements. 

Presenter ~;,f ~ - Date __ l/;_u_(/_a' __ 
~"'., rP AD/hl~~TRlllltJN 

&CFO 



Over the last six decades, The Second City has learned invaluable marketing 
lessons regarding ways to most effectively promote our performances. 

POSTERS, FLYERS & PROGRAMS 

The Second City will provide you with assets that you can use to create posters. flyers, advertisements 
and programs. 

Add show information for your specific venue to customize 

We encourage you to print posters and flyers to provide to your local businesses 
(coffee shops, bookstores. restaurants, bars. etc.) to post In their lobby or windows 

Second City will also provide you with a template for the program. head shots & bios a 
month prior to your show (as we may not Ioele: which cast is doing which show until then) 

If you have other shows in your venue, be sure to stuff programs with our materials 

PRESS RELEASE 

You will be provided with a template for a basic press release which includes a description of the show and a 
brief summary of The Second City's history. We recommend you distribute the press release twice: 

4-6 weeks in advance of the performance date 

1-2 weeks prior to the show 

RADIO & PRINT INTERVIEWS 

We highly recommend taking advantage of this type of advance publicity and offer the following resources. 
Call your Second City producer to arrange for these Items: 

The Second City cast, directors and producers are always available to do phone interviews 
as far in advance of the performance date as you w ish. 

Radio commercial audio and/or copy 

Official Second City merchandise that can be used for radio giveaways 



GET SOCIAL 

Start promoting the show on your social media feeds at least one month prior to the performance date. 
Second City's official social media channels to connect with are: 

FACEBOOK: facebook.com/thesecondcity 
TWITTER & INSTAGRAM: @TheSecondCity 

In addition, sharable digital video content is available here: 

Download the sizzle reel for your show at secondcity.com as part of your media kit 

Use any of our "behind-the-scenes" cast interviews! 

Check out hundreds of videos from our original and archival library at 
https://www.secondcity.com/network/ 

Please note, the YouTube videos may contain content that can only be used on your company's 
website, Facebook & Twitter pages. They cannot be used for paid commercial advertising. 
See below for access to ready-for-TV assets. 

Advertising on Facebook has proven to be an effective tool for our shows. Using our assets, 
you can build and post an ad easily tailored to your budget. 

If you have additional social media needs, email your requests to touringcompany@secondcity.com 
and we can connect you with our social media team. 

TV & RADIO COMMERCIALS 

If you'd like to run commercials on local cable or network television or on local radio stations, The Second City 
can provide you with 15 & 30~second taggable TV & Radio spots, accessible in the marketing kit for each show, 
as well as generic Second City spots. Your team is welcome to record your own audio as well, Just email us for 
copy approval before you record! 

SECOND CITY PHOTOS 

The Second City has one of the most impressive photographic libraries around. Local newspapers are 
usually very interested in running pictures of the current company as well as some of our more famous 
alumni. The Second City can provide you with photos upon request, just let us know if you have a favorite 
alumnus or type of photo when you reach out. 

GROUP SALES 

Contact groups that might in Interested in buying a block of tickets: 

Student associations and clubs 

Social clubs 

Alumni associations 

Corporate groups, etc. 

Note that discounted ticket offers can also aid sales. 



SECOND CITY QUOTES 
"Second City does the comedy of shared experience 

more quirkily and savvier than most." 
-CHICAGO TRIBUNE 

"A temple of Satire ... " 
-TIME MAGAZINE 

"The entire recent tradition of American satire can 
be summed up in three words: The Second City." 

-NEW YORK TIMES 

"The troupe that gave us SCTV and inspired Saturday 
Night Live and Whose Line is it Anyway?!" 

-CHICAGO TRIBUNE 

"Legendary" 
- THE NEW YORK TIMES 

AND FROM THE AUDIENCES OF THE BEST 
OF THE SECOND CITY IN CHICAGO: 

"I've never laughed so much in one evening. 
It was definitely the highlight of my first trip to Chicago!" 

"I couldn't stop laughing (not that I wanted to)." 

"I haven't laughed this much in the last few months, I needed it." 

"So funny, I was crying from laughing! The Best 
of Second City cast was utterly hilarious." 

"I knew that The Second City experience would be excellent before 
I went to the show. I brought friends who usually don't see shows -

all of us were laughing so hard we were falling out of our seats." 

Feel free to contact your Second City producer with any questions. or for additional materials, ideas 
or support to make your event a sold-out success! 



SAMPLE MARKETING PLAN 
FOR THE SECOND CITY TOURING COMPANY 

6 WEEKS IN ADVANCE OF SHOW DATE 

Send out your press release! 

Pitch local radio stations for interviews. Phoners can be done as far in advance as necessary. 
We can also provide you with merchandise that stations can use as giveaways for radio contests 
to promote the show. 

Pitch local feature writers. Our cast, directors and producers are available for phone interviews 
whenever you need them. Just contact your Second City producer to coordinate. When appropriate. 
we can let you know if a notable Second City alumni lived In your area or attended a college in the 
area. This is sometimes a great hook to get writers interested: "You know. Tina Fey graduated from 
the University of Virginia. She toured with Second City in the '90s. The touring company is where 
everyone gets their start..." 

Contact groups that might be interested in attending the show. We have great luck with student 
associations, alumnl groups, social organizations and corporate groups. It's also a great way to 
celebrate birthdays, anniversaries, a girls' night out. etc. 

Don't forget about your local college or university! If you haven't booked a Second City improv 
workshop, consider checking them out, as it's a great way to build an audience. and the participants 
might Just end up performing with the cast someday--or even In the improvised third act! 

4 WEEKS IN ADVANCE OF SHOW DATE 

Begin running weekly ads according to your typical marketing plan. 

Hang show posters at businesses in your neighborhood and two other popular zip codes in your 
database to promote the show. 

Begin posting Second City video links to your website, and social media accounts from 
www.secondcity.com/network. Create a Facebook event! 

Include show Information in your weekly email l ist 

2 WEEKS IN ADVANCE OF SHOW DATE 

Post an album of Second City alumni photos on your Facebook page 

Begin playing The Second City's Trivia Slideshow in your lobby during your current show and before 
the show begins in the theater to promote the performance 

Increase your ad size in the local mainstream and alternative newspapers 

Advertise on your local cable station during appropriate programming 

Begin radio contests with ticket and merchandise giveaways 

Send reminder to your weekly email list 

1 WEEK IN ADVANCE OF SHOW DATE 

Send press release to assignment desks for local TV news stations 

Engage Second City's social media account (and we'll reply!) 

Twitter: @TheSecondCity 
Facebook: facebook.com/TheSecondCity 
lnstagrarn: @TheSecondCltyComedy 



Primary Contact 
Creative & Content Questions 
Workshops & Outreach 
Technical & Production Logistics 

Joseph Ruffner, Producer 
jruffner@secondcity.com 
312.799.2682 

Scheduling a Talent Interview 
Approval of Travel, Hotel & Hospitality 
Promotional & Program Material Requests 

Email touringcompany@secondcity.com 

Exclusive Agency 

ECE Touring, a division of East Coast Entertainment 
Kris Kaminski, Managing Partner 
kkaminskl@ecetouring.com 
800.277.6874 
804.353.3407 FAX 

1616 North Wells Street 
Chicago, IL 60614 
(I) 312 664 4032 
(I] 312 664 9837 

www.secondcity.com 



PERFORMANCE INFORMATION SHEET 
Please complelo end relum viilh Iha signed conlracl 

CLIENT INFORMATION 

Company lhcllMl(t'lf#RIJ' aw~ tou€(j£ (JF./2,,~onlacl /}/If/Vil 1>1Hl<!W£Z: 
Address '/i£rlJttl£tl /JLI/ LJ Phone 6J 0-9f9._ - JOO 7 
CHy/Slale/Zlp 01.e& €UY;t,; IL. 60/;37 Email 1r1a1l111fYt4 59@co:f. {'CUA., 
VENUE INFORMATION /Noto: II is the Ptesentor's responsibility to providt the Technical Requlremonts outlined In our Conlract Alder. Ple11So 
give a copy of this rider lo your Au:fioMsual conl.M:I as soon os JX)Ssible (ESPECIALLY FOR HOTELS) lo onsura you get a timely astimat11 and are 
not surprised ir, hidden COSIS.) 

AN Contact Jo{! /loPff/Z­
Oirect Phone t,3 0 - '11/rJ.. - d '11.? 
Email /,we/@ Cat- edu 

Website (to be linked at www.secondclty.com) --"'a,.._f_,_fh.......,e."'-/n:..:...:.atl'-'-""C:;....;;...;O~'Fi;..;"d'I--_______________ _ 

u 
IF WEB-BASED MAPS OR GPS ARE UNRELIABLE IN YOUR AREA, PLEASE PROVIDE DIRECTIONS TO THE 
VENUE FROM MAJOR HIGHWAYS AND ENCLO?iE A MAP OF THE AREA: 

PERFORMANCE INFORMATION: 

Day of Show Contact .Jo£ HoteGf!... 
Dale(s) of Performance(s).~6<-=~~t,../J"'-o/~~'-'cf.,__ _________________________ _ 

Show llme(s) bp £. ~ 
Time of set-up______________ Doors Open at-::--,-,--,------:-:---,,---:::-:--,,:--:---:--7 
rN• need exclusive acc11Ss to Iha venue lor a lenOth ol up 10 2 hours lmmodlatoly procoding th11 lime doors are opened ror soal!ng. This Ume period 
Is lor a tocimical check and rohoarsal, dmlng which wo will need access to the app10prlato 1echnlcal p(lrsonnel.) 

Please provide an Itinerary of events for tho evening: 



General make-up and mindset of the audience: 

FOR PERFORMANCES QUJSf PE THE CHJCAGOLANQ AREA: 

II lodging Is a required part of Iha Contracl, please 11st: 

1. Toa name, addrua, phone number and contact for Iha hole!. 

2. Conllrma!lon numbers. 

3. Directions from major highways & a map. 

Is there anything else we should know? 

The Second City 

The Second City Touring Company 

1616 N. Wells Street 

Chicago, IL 60614 

If you have any problems or questions, please caU Producer Joe Ruffner: 

312.664.4032 or emaJI: Jruffner@secondclty.com 
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McAnlnch Arte Center at College of DuPage 
CONTRACT/ AGREEMENT RIDER 

This Alder, dated Friday, June 1, 2018, la hereby made a part of the attached contract/agreement between Collage of 
DuPage, McAnlnch Arta Center (herein known as PURCHASER) and The Second City Touring Company. (herein 
known as ARTIST). 

Relationship/ Provisions 
1. It la acknowledged lhat lhe rataUonahlp between Iha p11rtlaa la that of Independent contractors end In no event will the relllllonahlp 
between the par11es hereto be lnlerpraled or conatrued lo be lhat of employer/employee or of prlnclpal(agant. 
2. The provlalona of 1he contract and rfdant ht lnca,porata the Conatn.utlon. By-Jaws, Aulea and Regulatlo111 of lhe American 
Fedarallon of Mualclana of the United Statea and Canada and any local thereof, Including but not llmlted to ad)udlcallon of clalml, 
controvanty or dlff11&ncea lnvoMng aervlca1 under this contract ehall not be blnllng on the PURCHASER. 
3 , If 10meone signs 1h18 contract olhar lhan the ARTIST, the plll'lon signing for the ARTIST upreaty warrante that helshe ls 
authortzed by the ARTIST lo execute !his contract for the ARTIST for lhla engagement al the lime and place &pacffilld for 1h11 contract. 
4. Thia rfder when al1ached lo the contract/ agreement and 11grv11d to by both pa,tles bec:omea a binding addendum to lhe 
performance agn,emenL 
6L Contract confidentiality will be honored to fullest extent of the law poaalble laking Into consldaratlon FOIA rfghta and n,gulatlona of 
government lnstltullont!I. 
&b. In the event of a conflict of tenna, those stlpulallonl etattd In lhla Rider (Conllact Rider of the McAnlnch Arta Canter at the College 
of DuPage) lha!I take precedence over and shall prewll ovar any printed, typed, or handwritten temi■ lcn:allld elsev.tlere In the 
contract. It II undamood that thla agreement supersedes any Artist requirement In confflct with College of DuPage Polley. 

Payment 
8. Payment will be In Iha fonn of ■ CoDege of DuPage check or ACH PaymenL 
e. Signed conltacls and an attached riders must be retumed to College of DuPage at least lhnse {3) W99kll prfor to performance date 
to Insure llauance of check by lime of performance. 
7. CoRega of DuPage wtU only a=ept electronic lnvolcea, which can ba In any format. Invoices must reference Iha COD PurchaH 
Order Number. Invoices Ml lo be a-malled to lnvofclngOcod.adu. All payments are processed by check monthly or vi■ ACH transl• 
on a bl-weekly basis. 

Insurance/ Indemnity/ Cancellallon / Force MaJeu19 
8. It II understood that ARllST le aeH-employed and canfea at ARTIST'• cost and expense any Insurance cowrage, such u. 
WorkelW' Compsnutlon, medical, property, llablllty and auto relative to the services being pelfonned. ARTIST will provide 
PURCHASER with Cffliffcata of lnaurance aa aoon u poallble, naming College of DuPage •• Certlflcata Holder, and Including 
an Endorsement Page. The Certificate of lnaurance must provide evidence of llabllty coverage for CLIENT In amounts not lea than 
$1,000,000.00 combined ■Ingle limit for bodily Injury and property damage, with a $2,000,000.00 general aggregate. ARTIST cannot 
perform without this Certificate of Insurance (aee attached "Contractot"a Uablllty Insurance Addendum" for more delalle). 
9. The PURCHASER eh■ll not be responsible for any Rema heretofore mentioned when prevented from doing 10 due to llicknesa, 
riots, ablkea, epidemics, Acta of C3od, or any other legltimata condition■ b&ytJnd the contn>I of th• PURCHASER. II such ICta °' 
comllfona occur, lhe PURCHASER la not liable for eny cRreot or consequentlal damagea thal the ARTIST, his/her group or 
Repmentalfve might suffer. ARTIST and ARTIST'S repcaantallve wlD maka aveiy attempt lo reschedule any canc:elled date. 
1 o. If for any reason, ur:ept due to an Act of God, this c:onlnlct la cancelled by the ARTIST beyond the cancalldon c:lausa ccntalnad 
hafaln. then the ARTIST agrees to refund any and an depo■fta leea purchased plane Hcfarts. The ARTIST wllf make evtty effort to 
raachedule the engagement at original egrsed terms and l■es. 

Choice of Law and Forum 
11. The lawa of the Stale of IDlnolll ehell govern this aglffmenL The algnal0Jy of PURCHASER, In algnlng lhla contract and/or rlder(1), 
warrants thal he/Iha aigna u a propelfy alithotlzed repmenlallve of the lnslitullon and does not auume any per■onal l■bllty for 
meeting !he le1T1111 of the contract end/or rlder(e). 

Tech/ Hotpltallty Rider 
12. The ARTIST or ARTIST• representative will provide In writing lo the PURCHASER a technical rfder mutually agreed upon and 
allached to Ihle COfiracV agreemenL It will Include all technlcal requirements (■ound, lghtlng, power, rigging, ate.) AsroJ changaa to this 
rider aftar llgnlng must be mutually agreed upon and recelvt!ld by PURCHASER at IN8l lour (4) weeks prior lo the engagement 
13. Th• PURCHASER must receive notlflcallon regan:lng changes to holpllallty rider and travel lllnera,y and transportallon details one 
(1) week prior to engagement to ensure PURCHASER can meet the ARTISl'I needs. 
14. The MAXIMUM aound pm1ura level (SPL) al Iha FOH mix pOlltlon ah■lt be 103 dB, C weighted. THIS IS STRlCTL Y ENFORCED, 
Ticbtfng 
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15. The PURCHASER wHI provide ARTIST Ydlh ticket receipts and accasa to lhe box office only In the avant or a negollated 
ARTIST/PUACHASER box office recelpl apllt. In the event of an lncluelve fae agreement PURCHASER wll not provide any of Iha 
aforementlontd manlfem or accaaa but wll provide at their dlcrelfon box office repcr1a when requutad by ARTIST. 
18. Ticket policy, plfces, fees, dllcounta. and the Issuance ol compBmentary tfcl<eta shall be at the sole dlllcratlon ot Iha PURCHASER. 
17, The PURCHASER will provide ARTIST wllh 10 cornpllmentary tickets for public perfonnance In good locations lo bit delennlned by 
the PURCHASER. ARTIST must confirm or dalm complfmentary llckell one hour and thirty mlnules prier to performenca time or forfeit 
tickets back to PURCHASER for Ale. 

Ucenae / Permlta 
19. ARTIST agrees that all materials o.e., music, literature, pley 10rfpla, poelry, lec1ura, comedy, ate.) lo ba perfonnad at Iha College of 
DuPage are hla/herJlhefr own crlglnal work or works for which ha/ahellhey have racelllltd written pennlsalon from the aulhor lo perlonn. 
19. PURCHASER hu a license agreement with BMI, ASCAP, and SEBAC. ARTIST agraes to pay any and all olher ,oyaltlea (abOVa 
and beyond the BMI, ASCAP, and SESAC blanket coveraga of PURCHASER), If requlrad, to be paid on copyrfghtad malerfal, 
performance right 1889, and/or mualc Nntal, H any, to lnaure lhat PURCHASER la held free from all auch llablllllea connected with the 
perfonnance(a). 
20. PURCHASER confirms that It la the sole responsible authority for the venue. 
21. ARTIST ful1her agrees to Indemnify, defend and hold harmless PURCHASER, Its lrusteee, employ8es, faculty, llludenta and 
agents from and •!Jlllnst any and aD clalma, actions, damagse, dabllitlea and expenHS In connection with any law suit or olhar legal 
action asserting that ARTIST• use of maledals In any p1rfonnance al or sanctioned by the CoHege of DuPage waa Improper, llegal or 
violative of any ccpyrighl or tnldemark. Thia Indemnity and hold harmleu ahall Include Indemnity against an COiia, expenses, and 
llabllltlea, lncll.ldlng attorney's fees, Incurred by PURCHASER In connection with any clalfn or action hereunder. 

Tobacco/ Alcohol/ Drug Clause 
22. College ol DuPage la a tobacco-free campus. Use of labacco and tobacco-relatad products Is prohlbllad on eD College pramlsee. 
23. College cf DuPage pollcy prohlblta p,ovldlng alcohol to any ARTIST(•) or ARTIST's elaff, and prohibits the poaaaalon and 
consumption of alcohol, nan:otlca or drugs by ARTIST(•) OI' ARTISrs staff on campU8. 
24. If tha ARTIST arrives at the performance slle noticeably under the lnlluence of lnloxlcatlng b9varagee, nan:ollce or druge, tha 
PURCHASER may cancel this conlnlcl with no llablllty on the part of Iha PURCHASER. 

Sponsorahlp 
25. PURCHASER may aecure sponaorahlp fer this evanL ARTIST apanaorahlp and recognition of sponaorahlp Is subject to approval 
by PURCHASER. 

Marchandlalng / Conce11alona 
28, The ARTIST may haw the right ID sell recordngs, photograph■, and olher aouvenlr Items prior Co the performance, during 
lntermlalon(s), and after the performance upon approval and arrangement of the PURCHASER. The PURCHASER shall receive M 
of the groa of an 10uvenlr sales u a conceaslan fee, payable In cuh. upon the completion ol ■alas. U PURCHASER provides ■aUar, 
Iha com:eselon fee aha1I be ,m of the gross Ales. Souvanlr sales are lo be localed at a slla, within the performance hall, al the 
dlscrallon of PURCHASER. Souvenir Alu cannot lnlerfere with ticket Alea, other concession sales, or with the nonnal (or ame,gency) 
traffic pattema of the audience. 
215a. All book ulea mual be conducled In partnenshlp with the College of DuPage Bookllfora. A 111presentatlve from tha Bookatore wlll 
be on alte to sell books lor the dlffllllon ol event. ARTIST ehaU receive no commission for any book aales. 

MarkeUng / Publlc Relation a I Programs 
27. ARTIST agrees to fumlah PURCHASER wllh requested marketing and put,llc relallon9 materials upon the 8X8CU6on of comrect/ 
agreemen~ Including but not llmiltd to 

a. High resolulon (300 dpl or hlghei) electmnlc pholoa 
b. Pma kit Including blo, reviews, pholoe 
c. No fewer than two (2) 1ound flies for ml.lllt.: samples on the PURCHASER'• web-site. 

28. Unlese othefWIH agreed upon. the PURCHASER win provide a program for this event All materials for program must be received 
by PURCHASER'• Marketing Department Ive (5) weeks prier to acheduled performanca dale. 
29. II anangad for by PURCHASER, ARTIST agraa to make an appearance et a donor/ aponsor reception lmmedlataly fottowlng Ile 
ccncert In a reception room located adJa(:enl to ~ areL 

Performance Radlua @ 
<""t>91fb1mance. , ~ 

3o.---Artlat-wft - ~ Genter, 80 day& ~ monim, ptlo, to end alle. • 
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COLLEGE OF DuPAGE 
McAnlnch Arts Center 

ARTIST/ ARTIST'S REPRESENTATIVE 

Diana Martinez 
. Director, McAnlnch Arts Center 

o.,., ~ IS,,;J.01? 

J/4~hg Date: _________ _ 

MoAnlnch Arts Center 
Contact Information 

Olrector - Diana Martinez 630-942-3007, martlnezd690cod.edu 

Contracts/ Payment- Ellen McGowan 630•942-3009, mcgowanOcod.edu 

Marketing Coordinator-Roland Raffel 830-942-2263, raffe!Ocod.edu 

Box Office • Julle Bges 630-942-3017, elgesf Ocod.edu 

Production Advance - Joe Hopper 630-942-2913, hopperOcod.edu 

Technical Advance• Bob Murr 630-942-4215, mumoOcod.edu 

Education Cooninator-Janey SarUlar 630-942,...525, eartherOcod.adu 

Fax 

Ticket Office 

Web Site 

630-942-3002 

630-942-4000 

atthemac.org 
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ACORD. CERTIFICATE OF LIABILITY INSURANCE I DA TI: llolll lDOIYYYY) 

L __,.,..., 07/0e/2018 

THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS 
CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES 
B ELOW. THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER(S), AUTHORIZED 
REPRESENTATIVE OR PRODUCER, ANO THE CERTIFICATE HOLDER. 

IMPORTANT: If Iha certlflcata holder Is an ADDITIONAL INSURED, the poflcy(les) must have ADDITIONAL INSURED provlalone or be endol"lled. 
If SUBROGATION IS WAIVED, subject to the terms and condltlona of tho pollcy, certain poflcles may require an endol"lltlment A 1tatement on 
this certificate does not confer rlghta to t he c ertHlcate holder In lieu of such endorsement11). 

PROOIICl!R NAMi:7~' Tim Schwartz 

ALPER SERVICES LLC !'!1JN,r. ~-"· (312) 642-1000 I IAJC Nol; (312) 944-7000 

410 North Michigan Avenue ~'hs: tschwanz@alperservices com 
12th Floor INSURERJSI Afl'ORDINO COVERAGE NAlC I 

Chicago IL 60611 INSUAEIU : Hartfotd Fire Insurance Comp. 19682 

INSUFlEO INSURER8: Liberty Insurance Corporation 42◄04 

The Second City, Inc. INSURERC: Trumbull Insurance Company 27120 

1616 North Welts Street INSURERD: Lloyds of London 

INSUAl!R I! : 
Chicago IL 6061◄ INSURERF: 

COVERAGES CERTIFICATE NUMBER· GLAuto Umb WC liq Lta REVISION NUMBER· 
THIS IS TO CERTIFY THAT THE POLICIES OF INSURANCE LIST!:D BELOW HAVE BEEN ISSUED TO TttE INSURED NAMED ABOVE FOR THE POLICY PER:00 
INDICATED NOTWITHSTANDING AfN REQUIREMENT, TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT 'MTH RESPECT TO 'Mi!CH THIS 
CERTIFICATE MAY BE ISSUED OR MAY PERTAIN, THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN IS SUBJECT TO ALL THE TERMS. 
EXCLUSIONS ANO CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAIMS. 

Tm' TYPE OF IHSURANCli '""n lwvn POLICY NUMIIER .• ~o.Wm I CM~! UYITS 

~ COMMERCIAL GENERAL LIABILITY EACH OCCURRENCE s 1,000,000 

t8 
D Cu\lMS-MAOE [81 OCCUR :;::i.-:~~ ':'~:~~ •. s 300,000 

Contractual llab~ity MEO EXP 1•~ one """°"1 s 10,000 

A 83 UUN LN4159 07/01/2018 07/01/2019 PERSONAL& AOI/ INJURY s 1,000,000 -
GEN1.AGGREG,I.TE LIMIT Al'!'L1ES PER: GENERAL AGGREGATE s 2,000.000 

=} POLICY □ je~ ~ lOC PIIOOUCTS • COMP/OP AGG s 2,000,000 

OlliER: Employee Benefits s 1,000,000 

.tlUTOM081lE UABtt.lTY !:!-"""'.NED SINGLE UM1T $ 1,000,000 - ANYA\JTO BOOILY INJURY (Por _ , s 
A - OWNED ~ SCHED\Jl£0 83 UUN LN4159 07/01/2018 0710112019 

AUTOSOtiLY AUTOS B001LY INJURY (Per ..-0 s 

~ HIRED ~ NON-OWNED ::l?'~1."'-'-'' s AUTOS ONLY AUTOS ONLY ,p., 
s 

~ UMBA£1.U UA8 ~::MADE EACH OCCURRENCE s 25.000,000 

B EXCESS I.JAB Tii7-64 1-4◄4797-018 07/0112018 07/01/2019 AGGREGATE s 25.000,000 

OED I XI RETI;tmON s 10•000 $ 

WORl<ERS COMPENSATION Xl ~TUTE I l~11>i· 
ANO EM?U)Y£RS' UASllfTY Y/N 

C ANY PROPRIETORIPARTIIERIEJ(ECUTIVE 
~ NIA 83WECE3950 07101/2018 07/0112019 E.L EAOI ACCIOEIIT s 1,000,000 

OfF1CEM,1EMB£R EXCLUOEO? 
JMondotory In NHl E.L lliScASE • EA EMPl!>YEE s 1,000,000 
ff yes. dNcribo U1der 
CESCRlf'TlON OF OPERATIONS bo10w E.l ~SEASE . POLICY LIMIT 5 1.000,000 

D 
Liquor Uablllty 

L1O217838 04 07/01/2018 07/01/2019 Combined Single Limit: $1.000, 000 

DESCAll'TlON OF OPERATIONS I LOCATIONS I VEHIC~ IACORO 101, AddlUonal Rom--· mar be aftac:hed If ffl0<9 •?••· , • .-.~ulnd) 

Re 12/8/201 B Perfonnance 
• All Operations o( the lnsure<l" 

Requester Joseph Rulfner 

CERTIFICATE HOLDER CANCELLATION 

SHOUI..O ANY OF THE ABOVE DESCRIBED POLICIES BE CANCEUED BEFORE 
THE EXPIRATIOtl DATE THEREOF, NOTICE WILl 8E DELIVERED lN 

McAnlnch Aris Center at CoHege or DuPage ACCORDANCE WITH THE POLICY PROVISIONS. 

425 Fawell Blvd 
,lUlllOAIUD AEPRESEHTA TlVE 

.. , 
Glen Ellyn IL 60137-6599 ~:r-I 
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