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From: junokasm(@cod.edu
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oe:

Subject: Scanned from a Xerox Multifunction Device

Please open the attached document. It was scanned and sent to you using a Xerox Multifunction Device.
Attachment File Type: pdf, Multi-Page Multifunction Printer Location: AR201WC7835 Device Name:
PRN303
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PAYABLES BLANKET ORDER REQUEST FOR PAYMENT

8/6/2018 17:52

E-MAILED AUG O 72018

Payment Date 8/17/2018 ACH
Blanket Order # [
Line # Line 2 Only
Payment Amount $ 6,250.00
Vendor # 1082165
Vendor Name East Coast Entertainment, Inc.
Documents Attached Contract
Account # 05-60-11601-5309001
Q
MAC Code (for MAC use only) 60 Artist Fee TR18_2CTY2ITSNO .D{ppét —
g

AP VERIFIED
08/07/18 - MARIA ZERRUDO

Authorized Signature g{ A, “’/ JL_) ‘.}%up' s
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Do Not Staple - Contract Number: =
366187

PO Box 73210

North Chesterfield Qffice: RIC

VA 23235

Agent: TSC-TONI CLINE

This contract (“Contract”} for the personal services of entertainers on the engagement described below, made on DECEMIER 82017
between the undersigned Purchaser of Entertainment (herein called "Prasenter”) and

(herein called *Antist(s)" which term is to include the named individua!, the named individual's group, the named group as well
as tha named group’s individual members}; and far talent boeking services and contracts between Artist(s)s, the Artist{s)’ leader,
manager, or representative { the “Artist(s)’ Representative”), and EastCoast Entertainment, Inc. ("ECE” or “EastCoast”). The
Artist(s) are engaged jointly and severally (as a group and individually) on the terms and canditions set forth herein, The Artist(s)
Representative represents that the Artisi(s) has/have agreed te be bound by the terms and conditions set forth herein. The
Artist(s) as an indwidual, as a group or as an ‘ndividual member of the group may enforce this Contract. Tha Artist{s) individually
and together agreq to be bound by the terms of this Contract and to render services under the undersigned Aruists(s)’
Representative. The rider(s) that follow are hereby incorporated into this Contract. The Performance Location, Date & Time of
Performance below: are collectively referred 1o as the "Services.”

' Performance Location’

Date & Time of Perdormance

~
HGANINGH ARTS CENTER SAT. FEBRUARY 16 2018
420 EAWEN) BOULEVARD 8PN AND @ P4 SHOWTIAE _
(_ GLENELLYN ULINOIS Type: OIHEH o,
P FeymentTerms N

Gross Price Agreed Upon: $ 12,500.00 Includes total manies that Presenter will pay for Servicas

DEPOSIT DUE: $ 5,250.00 DEPOSIT TO: EastCoast Entertainment, Inc. on AUGUST 1, 2018
FED ID #. 54.1024423

BALANCE DUE:5 6.250.00 BALANCE TO:
\ CallEGe oK ACH PAN CAIT, sea MAC Awsf [ 3=
- : £ .G y

- Dther Terms and Conditions .~ - AW — > T

Fes inciudes cne warkshop

PRESENTER AGREES THAT THE TERMS OF THE ATTACHED ARTIST RIDER ARE
INCORPORATED INTO THIS AGREEMENT AND ARE HEREBY PART OF THIS CONTRACT.
Presanter agraes io provide tech raquirements and a hot meal for the cast.

Adtisls will perform two shows. Each show is two-45 minuie acts with a 15 minute inlermission
“Ifs Mot You, If's Me. Tha Seccnd City™

Cap' 020, Lx 53248

L /
Further terms and conditions appear on the following pagels) and are incorporated inta this Contract by reference - VERY IMPORTANT - READ!
Presenter’ e ~
cOo OF DUPAI ING COMPANY
cogmorange /] g o fo Ay AL
Title: Bate Titla: (Date} '
X '
Parson signing above has authority to sign on behalf of the parson and/or Porsan signing abave is L@jy on his'her own behalf
organization namad befow I nat, individual agrees 1o be parsonally liable Artist{s) and Artist{s) Representative aro jointly and severally Fablo.
G HAE B ‘m”ﬁ Mpmu Saw further tarms in Paragraph 1
MCANINCH ARTS CENTER \‘_ ~
MCANINCH ARTS CENTER AT COLLECE OF DUPAGE
COLLEGE OF DUPAGE DIANA MARTINEZ
425 FAVWELL BOULEVARD {630} 942-3007
GLENELLYN. IL 60137-8559 . (oo
\ JJ maunarciifcod wdu

Presenter to s;gn and ratum ali copies of Contract — FAXED AND EMAILED COPIES OF THIS DOCUMENT [AND E-SIGNATURES) ARE BINDING 366187

Creu tiny Iifo tyetin ate ¢ Cpetien v
EastCoastEntertainment.com
B8S5-ECE-4FUN {323-4386)

Asheville, NC | Allanta, GA | Augusta, GA | Birmingham, AL | Chatleston, SC | Charlolie, NC | Charlottesville, VA
Columbla, SC | Hilton Head, SC | New York, NY | Philadelphia, PA | Raleigh, NC | Richmond, VA | Washington, DC



EastCoast Entertainment

Enclosed please find the contract for your upcoming engagement, The following serves as both
the confirmation of and invoice far services provided.

“Arist Information”

ARTIST._THE SECOND CITY TQURING COMPANY  DEPOSIT DUE DATE: 08/01/2018_

PERFORMANCE DATE: SAT, FEBRUARY_ 16, 2019 DEPOSIT DUE:S §,250.00

B e e e e

CONTRACT NUMBER:_366187 CONTRACT DUE DATE: 07/01/2018

INSTRUCTIONS

1. Please sign where indicated in the Presenter signature box and initial ALL other pages.
2. Make your depasit check payable to EastCoast Entertainment, Inc.
Please see contract for balance payment instructions.
3. Write your contract nurnber on your deposit check.
4. Return a copy of the SIGNED contract and riders, along with your deposit check to:

ATTN: Contract Processin O Eticem BNl

QENB Co;gtglcé PrcSeT ATTN: Contract Processing
s 703 Southlake Boulevard
North Chesterfield, VA 23235 North Chesterfield, VA 23236

{Please retain a copy for your records.)
(We will send you a completed contract once it has been signed by the Artist.)

The enclosed coniract is a confirmation of the agreement that you have made to engage the
performance of the named Artist for the date, time, amount and other terms shown on the
contract. Failure to return the executed contract does not cancel your agreement to engage the
Artist(s) for the stated performance date(s) for the full amount set forth.

If you have any questions regarding this contract, please don't hesitate fo call.
THANK YOU FOR DOING BUSINESS WITH EASTCOAST ENTERTAINMENT, INC.

PLEASE DO NOT STAPLE

{ _ﬁ{cu fing ! yf?’ﬂ tfzé(a Le v fS.L;a-r,'t fenrel
EastCoasiEntertainment.com
B855-ECE-4FUN (323-4386)

Asheville, NC | Allanla, GA | Augusia, GA | Birmingham, AL | Charleston, SC | Charlotle, NC | Charloltesville, VA
Columbia, SC | Hilton Head, SC | New York, NY | Philadelphia, PA | Raleigh, NC | Richmond, VA | Washington, DC
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Contract Number: &

Do Not Staple
366187

PO. Box 73210
North Chesterfield
VA 23235

Office: RIC
Agent: TSC-TONI CLINE
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CONTRACT RIDER

Feor ﬂ#@!ﬂOIE
(date)

This rider regarding The Second City (hereafter referred to as Artist) Is herein made a part of the attached
contract. Please raad carefully prior to signing contract or rider.

= Presenter agrees to provide the following items and/or services In the manner specified.

= Please distribute a copy of this rider to all staff involved In sald technical set up.

REHEARSAL

The performance space must be technically prepared and avallable exclusively to Artist for a technical
check and dress rehearsal for a length of two hours, beginning at least three hours prior to tha tima of the
contracted performanca.

All technical set-up must be completed before Artist arrives on site. Sufficlent personnel shall be present to assist In
the technical check and, If needed, make adjustments. Sald personnel must remain present on the premises until the
technical rehearsal has been completed.

HOSPITALITY

Dressing Rooms: In addition to the backstage area Presenter shali provide a greenroom and two (2) safe, clean,
lackable dressing rooms with bathroom facilities. Presenter agrees to be solely responsible for the security of all items
In the dressing room area and shall keep all unauthorized parsonnel from entering the area. Dressing rooms need to
be In immediate vicinity of the stage. If dressing rooms are not lackable, Presenter must provide a staff
member to sacure the room(s) whenever Artists ara not in them.

An iron and/or steamer shall be avallable to the Artists In the dressing room area.

Refreshments: Upon Artist arrival Presenter shall have avallable In quantity sufficient for elght (8):
Minimum 24 bottles of water
Assorted soft drinks (Sprite, Coke, Diet Coke, etc)
Assorted julces (l.e.: orange, cranberry, apple, etc)
Assorted energy drinks (Red Bull, Monster, etc)
Fresh frult, vegetables
Fresh coffee with creamer, sweetener, sugar

Presenter to provide a hot meal for eight including vegetarian, vegan and/or gluten-free cholce (when requested).
Advance this detall with Company Manager.

Lodaing: Hausing is subject to Artist approval. If applicable, Presenter to provide lodging te include B single rooms In
2 clean, nonsmoking, safe, first-class hetel (NOT motel), Ideally within walking distance or a 15-minute drive from the
venug, If housing must be remote, please contact Artist Company Manager to determine best location in order to
facllitate routing. Per unlon restrictions, housing shall have doors leading to an Inside hallway, rather than directly to
the outdoors, unless housing is In a condominium or resort. Advance detalls with Artist Company Manager. (Hotels
that rate 3 stars or better on Hotels.com, TripAdvisar.com, or with triple-AAA are preferred, and we recommand
researching your hotel at begbugregistry.com) An additional hatel buyout should be negotiated if Artist approval is not
granted within two weeks of traval.

TICKETS

Presenter agrees to make ten (10) complimentary tickets available par show to Artist or Its Agency. Our stage
manager will provide a list of how the tickets are to be assigned no less than 2 hours prior to the performance. The
unused portion may be placed on sale follawing receipt of that Hst.

Presenter agrees to glve out no mora than 2% of the house In complimentary tickets without prior written consent
from Artist or Agency.

Presenter will not change ticket prices without prior consent of Agency.
Front of House
Unless otherwise indicated on the face of the contract, tha performance consists of two (2) acts, each approximately

45 minutes long, with an Intermission. For late seating, please consult our stage manager at the end of tach to
datermine the best policy.



Content Advisory: Please note that the Second City is known for nearly 60 years of political and sodal

satlre, some of It relating to Issues and situations more appropriate for 2n audience aged 17 and older, We would
recommend that your marketing of this show Include a notification along the lines of *may contain Adult or
Mature Content,” even If you've requested a profanity-free performanca.

Audianca Advisory: As our show Is audience Interactive, you may want to Include language In your program and/or
venue signage 1) to keep the aisles clear for actor traffic, 2) to encourage audienca participation when It Is requested
by the cast, and 3) to ask that audience suggestions be in line with your house rules.

MISCELLANEOUS

Travel: If providing traveling accommodations, contact Company Manager to confirm details.

Percentage dates: If applicable, Presenter agrees to have on hand at the end of engagement tickst manifest,
unsold tickets and recelpts for expanses for verification by Artist representative. In percentage situatlons when
seating Is mare that 500 per night or over run of show, Presenter will supply to representative a datailed list of
expenses, copies of recelpts for expenses, and a copy of the ticket manifest within one week of the completion of
engagement.

Merchandise: Our company does not travel with or sell marchandise.

CODE OF CONDUCT

Harassment of any kind, Including sexual harassment, Is prohiblted and will not be tolerated. The Second City will not
tolerate harassment of any kind by anyone, Including client employees, vendors, co-workers, visitars or guests of the
Second City.

TECH

Stage

A stage of at least elghteen feat (18) in width, by sixteen feat (16) in depth by two feet (27 high. Staps/stairs stage
right & stage left are required to enter and exit stage from backstage left and right. Staps/stalrs must also ba
provided from the stage to the house in order to ensure ease of travel for audlence members to the stage
as neaded.

Blano

A piano, downstage left, tuned to A-440 pltch and miked. If the plano Is ralsed for transport, an adjustable bench
should be provided. Plano may be moved slightly during rehearsal. May substitute with an 88-key weighted keyboard
with a sustain pedal. (If keyboard, see Note d. under "Sound” below regarding Direct Input.)

Sound

A professional quality sound amplification system that is adequate for a theatrical parformance for the size of your
space. Sound equipment should be prepared and avallable before rehearsals commence. We will defer to your sound
technician’s opinion on which of the amplification options will result in our show best being heard by your audlence.

a. Entire stage should be amplified. We request one of the following:

l. Fioor microphones that do not Impede the audience view. Microphones on stralght stands are not
accaptable, We recommend hypercardold floor mounted microphones (example: Crown PCC160) OR
pressure zone microphones (example: Shure MX393/0 Microfiex Boundary Microphone). If avallable,
hanging micraphones will work well,

Il. SIX (6) wireless lavaller body microphones (example: Sennhelser EW112-G@ -or- Shure PGX14/93)
OR over-the-ear mics (example: Countryman Isomax E6) to avold Inadequate sound coverage.
(Please see note In b, regarding handhelds If this optlon is used.)

b. TWO (2) microphones on stralght stands placed backstage left and right with enough cable to move the
stands downstage center plus an additional six feet. When possible, wireless handheld microphones are
preferred (example: Shure SLX24/SM5B). If the cast will be wearing wireless mics, two wirelass
handhelds will be required for audience participation needs.

c. A single microphone to amplify the piano.

d. ONE (1) Stereo Direct Input-Bax (or TWO (2) single-channel DI boxeas) by the plano for our mixer to be
patched directly into the house system (All of the plano player’s equipment and the show's sound cues will run
thru our mixer). NOTE: An additional DI Input will be required for your keyboard, if being used,

e. A standard power strip by the plano. (Additionally, a small table Is required for the Musical Director's
equipment, large enough to fit a laptop & mixer—unless these can be safely placed atop the plano.)



f. A monitor must be provided an stage left and stage right to enable actors to hear each other during the
performance. Another monitor must be provided onstage for the Music Director located downstage left and
preferably on a separate mix.

g. In the event that the venue does not have an adequate house speaker systam that can provide loud and
clear amplification, alternate speakers must be provided in order to ensure that the entire sudience is capable
of hearing the performance well,

Lighting
Unless the Presenter Is in an IATSE house, the Artist's Stage Manager will run the light board for the duration of the
show. All lighting should be focused as downstage as possible. Six (6) submasters should be programmed exactly as
follows and prepared and avalilable before rehearsals commence:

a. A full neutral, or no color front wash of the entire stage (white or light amber RO3 or R33)

b. A full biue wash of the entire stage - moderate to low density (R81 for exampla)

c. A full red wash of the entire stage - moderate to low density (R26 for example)

d. A stage right area® - neutral or non color

e. A stage center area® - neutral or non color

f. A staga left area* - neutral or non color

g. When available; a stage left, center, and stage right, sharply focused, no color tight front spedal.
*The areas should be front light - down light may be used to supplement the areass. Down or back fight for the no
color areas and wasli Is not acceptable. The Instruments used for the three areas can be cross-patched to supplement
the full neutral wash, if Instrument Inventory Is low. The system must alfow at least the following:

a. The abiilty to Hluminate the entire stage

b. The abiiity to darken the house (seating area) to full black

c. The abllity bo produce slow fades and rapid blackouts

In venues that utilize lighting trees, trusses, or rigging systems; in order to provide adequate coverage these systems
must shoot from no more than a 45 degree angle.

Booth: House lights, stage lights, and sound should all be controlled from one location, by Artist Stage Manager on
site. If this Is not possible adequate personnel and communications must be provided (l.e.: clear-com). This lacation
must have a direct sight line to the stage as well as the ability to hear the sound mix. We require a “god” mic located
by the lighting console for our stage manager to communicata with the cast during the technical rehaarsal.

Crossover: Actors must be able to quickly cross from stage left to stage right without being seen by the audience. The
wlidth of the crossover should be at |east five feet (5% and run the length of the stage. Ample running light must be
provided through out the backstage crossover, and wing area,

Wing Area: Facilities that do not have a standard theatrical setting are required to provide curtains offstage left and
right in order for the actors to enter and exit the stage without belng visible to the audience. Wing areas should be
large enough for six actors to make costume changes and store props.

Backstage: The backstage area should provide the following: two six foot (6°) tables for prop storage {placed In the
wings with adequate lighting), one coat rack with hangers, twa full length mirrars, (placed backstage right and
backstage left) and adequate running lights for the actors to move safely backstage during blackouts. Any obstacles
and patentlal dangers should be removed from the backstage and wing areas prior to our technical rehearsal. Any
cable runs should be carpeted over and taped down.

Chairs: Six (6) identical, lightweight chairs without arms in good condition, preferably Bentwood or same other
lightwelght construction, for use en-stage. Folding chalrs are not acceptable. These chairs should be placed onstage at
time of set rehearsal,

Prasanter agrees to contact Agency regarding any difficuities in meeting contract or rider requirements.

Presenter EJ"I\ A/ %Date éAéA Y

BRIAN cApuro, vP /b
% CFO




SELLING THE SECOND CITY

HELPFUL HINTS TO PROMOTE THE SHOW

Over the last six decades, The Second City has learned invaluable marketing
lessons regarding ways to most effectively promote our performances.

POSTERS, FLYERS & PROGRAMS

The Second City will provide you with assets that you can use to create posters, flyers, advertisements
and programs.

= Add show information for your specific venue to customize

* We encourage you to print posters and flyers to provide to your local businesses
(coffee shops, bookstores, restaurants, bars, etc.} to post in their lobby or windows

+ Second City will also provide you with a template for the program, head shots & bios a
month prior to your show (as we may not lock which cast is doing which show until then)

+ If you have other shows in your venue, be sure to stuff programs with our materials

PRESS RELEASE

You will be provided with a template for a basic press release which includes a description of the show and a
brief summary of The Second City's history We recommend you distribute the press release twice:

*  4-6 weeks in advance of the performance date
« 1-2 weeks prior to the show

RADIO & PRINT INTERVIEWS

We highly recommend taking advantage of this type of advance publicity and offer the following resources.
Call your Second City producer to arrange for these items:

* The Second City cast, directors and producers are always available to do phone interviews
as far in advance of the performance date as you wish.

+ Radio commercial audio and/or copy
« Official Second City merchandise that can be used for radio giveaways

mﬁmfa‘q I o1



GET SOCIAL
Start promoting the show on your sacial media feeds at least one month prior to the performance date.
Second City's official social media channels to connect with are:

FACEBOOK: facehook.com/thesecondcity
TWITTER & INSTAGRAM: @TheSecondCity

In addition, sharable digital video content is available here:

= Download the sizzle reel for your show at secondcity.com as part of your media kit
« Use any of our "behind-the-scenes” cast interviews!

= Check out hundreds of videos from our ariginal and archival library at
https://www.secondcity.com/network/

* Please note, the YouTube videos may contain content that can only be used on your company's
website, Facebook & Twitter pages. They cannot be used for paid commercial advertising.
See below for access to ready-for-TV assets.

»  Advertising on Facebook has proven to be an effective tool for our shows. Using our assets,
you can build and post an ad easily tailored to your budget.

+  If you have additional social media needs, email your requests to touringcompany@secondcity.com
and we can connect you with our social media team.

TV & RADIO COMMERCIALS

If you'd like to run commercials on local cable or netwaork television or on local radio stations, The Second City
can provide you with 15 & 30-second taggable TV & Radio spots, accessible in the marketing kit for each show,
as well as generic Second City spots. Your team is welcome to record your own audio as well, just email us for
copy approval before you record!

SECOND CITY PHOTOS

The Second City has one of the most impressive photographic libraries around. Local newspapers are
usually very interested in running pictures of the current company as well as some of our more famous
alumni. The Second City can provide you with photos upon request, just let us know if you have a favorite
alumnus or type of photo when you reach out.

GROUP SALES

Contact groups that might in interested in buying a block of tickets:

» Student associations and clubs
« Social clubs

= Alumni associations

« Caorporate graups, etc.

Note that discounted ticket offers can also aid sales.
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SECOND CITY QUOTES

“Second City does the comedy of shared experience
more quirkily and savvier than most."
~CHICAGO TRIBUNE

"A temple of Satire..”
~TIME MAGAZINE

"The entire recent tradition of American satire can
be summed up in three words: The Second City.”
~~NEW YORX TIMES

"The troupe that gave us SCTV and inspired Saturday
Night Live and Whose Line is it Anyway?!"
—CHICAGO TRIBUNE

"Legendary"
~THE NEW YORK TIMES

AND FROM THE AUDIENCES OF THE BEST
OF THE SECOND CITY IN CHICAGO:

“I've never laughed so much in one evening.
It was definitely the highlight of my first trip to Chicago!”

“l couldn't stop laughing (not that | wanted to)”

"I haven't laughed this much in the last few months, | needed it.”

“So funny, | was crying from laughing! The Best
of Second City cast was utterly hilarious.”

“I knew that The Second City experience would be excellent before
| went to the show. | brought friends who usually don't see shows -
all of us were laughing so hard we were falling out of our seats.”"

Feel free to contact your Second City producer with any questions, or for additional materials, ideas
or support to make your event a sold-out success!
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SAMPLE MARKETING PLAN

FOR THE SECOND CITY TOURING COMPANY

6 WEEKS IN ADVANCE OF SHOW DATE

Send out your press release!

Pitch local radio stations for interviews. Phoners can be done as far in advance as necessary.
We can also provide you with merchandise that stations can use as giveaways for radio contests
to promote the show.

Pitch local feature writers. Our cast, directors and producers are available for phone interviews
whenever you need them. Just contact your Second City producer to coordinate. When appropriate,
we can let you know if a notable Second City alumni lived in your area or attended a college in the
area. This is sometimes a great hook to get writers interested: "You know, Tina Fey graduated from
the University of Virginia. She toured with Second City in the ‘90s. The touring company is where
everyone gets their start..”

Contact groups that might be interested in attending the show. We have great luck with student
associations, alumni groups, social organizations and corporate groups. it's also a great way to
celebrate birthdays, anniversaries, a girls’ night out, etc.

Don't forget about your local coltege or university! If you haven't booked a Second City improv
workshop, consider checking them out, as it's a great way to build an audience, and the participants
might just end up performing with the cast someday--or evenin the improvised third act!

4 WEEKS IN ADVANCE OF SHOW DATE

Begin running weekly ads according to your typical marketing plan.

Hang show posters at businesses in your neighborhood and two other popular zip codes in your
database to promote the show.

Begin posting Second City video links to your website, and social media accounts from
www.secondcity.com/network. Create a Facebook event!

Include show information in your weekly email list

2 WEEKS IN ADVANCE OF SHOW DATE

Post an album of Second City alumni photos on your Facebook page

Begin playing The Second City’s Trivia Slideshow in your lobby during your current show and before
the show begins in the theater to promote the performance

Increase your ad size in the local mainstream and alternative newspapers
Advertise on your local cable station during appropriate programming
Begin radio contests with ticket and merchandise giveaways

Send reminder to your weekly emall list

TWEEK IN ADVANCE OF SHOW DATE

-

Send press release to assignment desks for local TV news stations

Engage Second City's social media account (and we'll reply!)

Twitter: @TheSecondCity
Faceboak: facebook.com/TheSecondCity
Instagram: @TheSecondCityComedy
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1616 Narth Wells Street
Chicago, IL 60614

{11 312 664 4032
{n 312 664 9837

www.secondcity.com

Primary Contact

Creative & Content Questions

Workshops & Outreach

Technical & Production Logistics
Joseph Ruffner, Producer
jruffner@secondcity.com
312.799.2682

Scheduling a Talent Interview

Approval of Travel, Hotel & Hospitality

Promotional & Program Material Requests
Email touringcompany@secondcity.com

Exclusive Agency
ECE Touring, a division of East Coast Entertainment
Kris Kaminski, Managing Partner
kkaminski@ecetouring.com
800.277.6874
804.353.3407 FAX




PERFORMANCE INFORMATION SHEET
Please complate and relum wilh the signed contract

CLIENT INFORMATION

Company e Al AL (EWTEER, (OUERE OFL Y ggoniacy_DIANE MARTINEZ
Address %?5 UL GV Phone _é.? 0 "'?‘;“,oz _J, oo7
Citystaterzip GLEN LI J. 40137 email_Marihezd S9@cad. edn

VENUE INFORMATION {Note: It is the Prasemer's respansibiliy to previda the Technical Requiroments autfined in our Conlract Rider. Please
give & copy o this rider to your Audio/Visual conlact as soon as possible (ESPECIALLY FOR HOTELS) to ensura you get a limely astimale and ara
nol surprised by hidden costs )

Venue Name /hﬁ&[ﬂz{‘g%f/ %Z.! élﬁ%%ﬁﬁ, ANV contact_J0E HOPFER-
AELUSH! PERFORINA

Address_¥28 FBu/CLL Beln Direct Phone_4.30 = 7401 = 4 L8
City/staterzip GL SN FLLIN /L, Email_AQppe/ () Codl- ezu

Wabsile (lo be linked at www.secondcily.com) gﬁ)_’j& ﬂ&g; - O/ 5{

IF WEB-BASED MAPS OR GPS ARE UNRELIABLE IN YOUR AREA, PLEASE PROVIDE DIRECTIONS TO THE
VENUE FROM MAJOR HIGHWAYS AND ENCLOSE A MAP OF THE AREA:

PERFORMANGE INFORMATION:

Day of Show Contact<J0F_H0PPER. Direct /Cen_g30 P42 ~ol 23
Date(s) of Performance(s) 2108 é .l

Show Tlme(s)h_é’ﬂ & e d

Time of sel-up Doors Open al
(Wo nacd excluslve access 1o the venue for a length of up to 2 hours immediatety preceding the ime doors ars openad for sealing. This tima pariod
is for a tachnical check and rehearsal, durlng which we will nead access 1o he appropriate technical parsonnel.)

Please provide an ltinerary of events for the evening:




General make-up and mindset of the audience:

SEASON NICKET & SINGLE TICKEL BUYERS

AvG AGE = 45-¢o

MAJORINY FRouf WESTERN SuguibS

WHERTON, GLEN ELLYN, NBPERVILE

1DE AGOLAN H

If lodging Is a required par of the Centract, pleass list:
1. The nams, address, phone number and contact for the hotal.
2. Confimnation numbers.

3. Directions irom mejor highways & a map.

Is there anything else we should know?

The Second City

The Second City Touring Company
1616 N. Wells Street

Chicago, IL. 60614

If you have any problems or questions, please call Producer Joe Ruffner:
312.664.4032 or emall: Jruffner@secondcity.com



o W=9

Request for Taxpayer Giva Form to the
requaster. D
by DA Identification Number and Certification Py e
Interral Plovere Sandcd
1 Nma fag shawn o0 your [220mo b telumy. Nama I required on tis ne; do nol save ts Ona Blsnk.
[THE SECOND CITY, INC,
al? nama/disregarded eniity nara, U ciiferant from above
E 3 Chack spproprists bas far ladan] tax ctesaBication; check enly ene of the loligwing seven boxes: 4 Examptions (codes only 1o
8 Dm‘:"ﬁ““ O ccomomtion [ sCorponstion [ Pertrership [ vnavestata m&%“
Q [ UmRed kztsisty company. Enler the tax classification [CeC corporation, 88 carporation, Pupartnership) wm}::”——-
For chach Esamplion feponing
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§ Addrevs busmnber, siresl, end opl of sulte no) Requasier's name and addrees (cplionaf)
1618 N WELLS BT
@ Cxy, sizie, and 21 code
‘! CHICAGO IL 80814
7 List acoou nUmbaris) herd faptional)
T r Identification Number (TiN)
Ender your TIN In tha appropidaie bax. The TIN provided must maich the nema givenontne 1losvold | Soclal securtly number
MwmmuMmmmmmm.u- [ i
resident aian, sals proprieior, or disregercied sntlly, Sea tha Pait i nstruclions on pege 3. For other - -
entiiies, H ks your smployer identiication number (5N}, ¥ you do not have & number, sse How to get s
Tiv¥on page 3, ar -
Hota. H tha account Is in mone than one name, sa6 the Instructions for Ine 1 and the chart on page 4 for Waniification rmbat
= ® 3|6 3|3|5|2|0]|6|8

Cortification

Under penaities ol perjury, | cartify thal:

1. The number shown on this form Is my comrect taxpeyer idantification numbaer for { sm walting for » rRimber to ba lssusd to ma); and

2. | am not subject o withholding beczuse: (s) | am from
's:wnmm:;ﬁmtomw aa

3. 1am a U.5. citizan or other LLS. parson {dsinad below}; and

of a fallure (o report el interest or dividends, or i) the IRS

withholding, or (b | have not besn stotilled by the inlemal Revenue

notified me that | am

4. Tha FATCA codafs) entsrad on this form (f any) indicating that | am axampt from FATCA reparting is comect.

Coertification lastructions. You must cross aut flam 2 abava H you have been notified by the IRS hwt you am cumrently subjact lo backup wititholkding
mmmmmnmamwmw#smmruﬂmhmmednumm.m

Inlerast paid,
y on pege 3.

or sbandonmant of propaty, cancaiiation of debl, conkributions to an indiviciual retimen! armangement and
paymanta other than intarest snd dividends, you ams not required o sign tha ceriification, but you mest provids your comect TIN, See the

Sign Signaturs of

Dato >

s(ot 19

Seciion refsrences sre to sy otherwits noled.

Putsire dovelapments, information sbout ciacting FormW-8

o8 lnpisintion enscied after wa refeass I s al wuw i gonfd, et

Purpose of Form

An inadiicgl {Form W& requastar) who Is required to lle an information

m%ﬁ:mnu& mwm‘&mm

mmmnﬂ acrxber Wﬁqumn
mm:w on an informalion retum the emount peid o

you, or other gmount reporiable on an iormation

information relum. Exemples of
reduma inchuds, baA sre not Bmiled o, the lellewing: :
*» Form 1098-INT frlerest semed or pekd

* Foum 1099-01V {dividenls, includling thass from stocks or mutual funds)

= Fenm 1088 fhome morigage interest, 1008-§ (stuctent loan inferesi), 1008-T

« Form 1099-C jcancaied debl

» Form 1089-A jacquisition ar abendonmant of sscured propery)
mmm-ﬂlrunu&m%am&imm
[provice your pomect

¥ you cle nol relum Form V-3 10 the requesiar with & T, rou miph! be subject
uﬁpmumhmmm:’pz

By sigring U Kled-out farm, yous

1 8 thatihe TH I comact e for & ramber
h*f-'-w you &re giving for you are weiting

4 Carilly that you ars net subject to beckup withhokiing, o ¥

mmwﬁm! e 8 U8, szemp! payes.
applicable, yeu e sleg thet esa h&tmm shoreol
any ] [}

partnecthip Incame krom radeor not subject ta the
* Forrn 1089-MISC bwricus types of lncome, prizes, swests, or groes procesds) withhalcing Lax en fornign perinens' thare of connecied incoma, and
+ Form 1089-8 mutusl und sties and cartain olther transaclions 4. Cantly thel FATCA entarad on this foam ndiceiing that
i » fromm the FATCA B Corac, Bos Wit b ATEA Rpingy
» Form 1099-§ jprocesds from resl estale ansactions) paged for furthar
* Forrs 1098-K fmerchunt card and thind pasty network transections)
Cat. No. 10231X Form W-9 {fev, 122014



McAninch Arts Center at College of DuPage
CONTRACT / AGREEMENT RIDER

This Rider, dated Friday, June 1, 2018, is hereby made a part of the attached contracVagreement beiween College of
DuPage, McAninch Arts Center (hersin known as PURCHASER) and The Second City Touring Company. (herein
known as ARTIST).

Relationshlip / Provisions

1. ltls acknowledged that the ralationship between tha parties is thet of Independent contractors and In na event will the relationship
betwaen the parties herelo be interpreted or construed to be that of employer/employes or of principalagent.

2. The provialons of the contract and riders that incorporale the Constitution, By-laws, Rulas and Regulations of the Amearican
Federation of Musiclana of the United States and Canada and any lacal theraol, Inciuding but not fimited to adjudication of claims,
controversy or diffarences Involving sarvices under this contract shall not be binding on the PURCHASER.

3. If someane signs this contract cther than the ARTIST, the person signing for the ARTIST expressly warrants that he/sha is
authorized by the ARTIST to execute this cantract far the ARTIST for thia engagement at the time and place specified for this contract
4. This rider when attached to the contract/ agreement and agraed to by both partiea becomes a binding addendum to the
performance egresmant.

Se. Conlract confidantiality will be honored to tullest extent of the law possible taking into consideration FOLA rights and reguiations of
povemment institutions.

5b. . In the event ol a confiict of terms, those stipulations stated in this Rider (Contract Rider of the McAninch Arls Centsr at the College
of DuPage) shall take pracadenca over and shall pravail over any printed, typed, or handwritten temms located elsewhers In the
contract. It is understood that this agreemant supersedes any Artist requirement In conflict with Coflegs of DuPaga Policy.

Payment

5. Paymant will be in the form of a Coflege of DuPage check or ACH Payment.

6. Signed contracis and all attached riders must ha retuned to College of DuPaga at lsast three (3) wesks prior to performance date
lo insure issuance of chack by time of paifarmancs.

7. Callege of DuPage will only accept electronic Invoices, which can be in any format. Inveices must reference the COD Purchasa
Order Number. Involces are to be e-malied to Involcing@cod.adu. All payments are processed by check monthly or via ACH transler
on a bl-weekly basis,

Insurance / iIndemnity / Cancsllation / Force Majsure

8. ltls undarstood that ARTIST is self-employed and carries at ARTIST's cost and expense any Insurance coverage, such as,
Workars' Compsnsation, madical, property, llabllity and auto relative 1o tha sarvices being performed. ARTIST will provide
PURCHASER with Certiflcate of Insurance as soon as possible, naming Collage of DuPags as Carilficata Holder, and Including
an Endorsemant Page. The Cartificate of insurance must provide evidencs of llability covarage for CLIENT in amounts not less than
$1,000,000.00 combined singla limit for bodlty Injury and property damage, with a $2,000,000,00 gensml aggregate. ARTIST cannot
perform without this Ceriificate of Insurance (see atiached "Contractor's Liabifity Insurance Addendum”® for mora detalls).

8. The PURCHASER shall not be responatbla for any ems heretofore mentioned when pravented from daing so dus to sickness,
riots, strikss, epidemics, Acts of God, or any other legitimate conditions beyond the control of the PURCHASER. If such acts ar
condltions occur, the PURCHASER s not llabla for any direot or consequential damages that the ARTIST, his/her group or
Reprasantative might suffer. ARTIST and ARTIST'S representative will maka every attampt lo reschedule any cancellad date.

10. If for any reason, excapt duse to an Act of God, this conlract ls cancellsd by the ARTIST bayond tha canceliation clausa containsd
hersin, than the ARTIST agrees to refund any and all deposils less purchased plane ticksts. The ARTIST will make evary affort o
rescheduls the engagamant at original agreed terms and fees.

Cholce of Law and Forum

11. The laws of the State of lilincis shall govem this egreemant. The signatory of PURCHASER, In signing this contract and/or rider(s),
warranis that he/she aigns as a properly authorized representative of the institution and does not assume any personal llablity for
meeting ths tarms of the contract and/or rider{s).

Tech / Hospitality Rider

12. The ARTIST or ARTIST's represantative will provide in writing to the PURCHASER a technical rider mutually agreed upen and
atiached to this contract/ agreement. It will includs all tschnical requirsments (sound, lighting, power, rigging, etc.) Any changes o this
rider aRer signing must be mutually agreed upon and recelved by PURCHASER at leas! four (4) wesks prior lo the engagement,

13. The PURCHASER must receive notification regarding changes to hospiality rider and travel Hinerary and transportation dstalis ona
(1) waek prior to sngagament o ensure PURCHASER can mest the ARTIST's needs.

14. The MAXIMUM sound pressurs lsvel (SPL) at the FOH mix posttion shall be 103 dB, C walghted. THIS IS STRICTLY ENFORCED.
Ticksting
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18. Tha PURCHASER will provide ARTIST with ticket recsipts and access to the box office only In the avent of a negoliated
ARTIST/PURCHASER box office recelpl spilt. In the event of an inclusive fae agreement PURCHASER will not provide any of the
aforementionad manifests or eccess but will provide at thair discretion box office reports when requested by ARTIST.

18, Tickat policy, prices, faas, discounts, and the issuance of complimentary ticksts shall be at the sole discretion of the PURCHASER.
17. The PURCHASER will provide ARTIST with 10 complimentary tickats for public performance in good locations to ba detenmined by
the PURCHASER. ARTIST must confirm or claim compimentary ickets one hour and thirty minutes pror fo performance ime or forfelt
tickats back to PURCHASER for sale.

License / Permite

18. ARTIST agrees (hat all materials (1.8., music, terature, play scripts, postry, lecture, comedy, elc.) to be performed af the Collage of
DuPags are his/ertheir own original work or warks for which he/sheAhey hava received written permisaion from the author to perform.
18. PURCHASER has a license agraement with BMI, ASCAP, and SESAC. ARTIST egrees lo pay any and all other royalties (above
and beyond the BMI, ASCAP, and SESAC blankst coverags of PURCHASER), if required, ta be paid on capyrightad materal,
perfurmance right fees, and/or music rental, i any, to Insure that PURCHASER s held frae from all such Nabilities connected with the
performance(s).

20. PURCHASER confirms that it s the sola responsibls authority for the venue. :

21, ARTIST further agrees to indemnify, defend and hold harmless PURCHASER, Hs lrustees, employses, faculty, students and
agents from and against any and all claims, actions, damages, llabllities and expenses In connaction with any law suit or other legal
action asserting that ARTIST's use of materials In any performance at or sanctioned by the College of DuPage was Improper, flegal or
vidlative of any copyright or tradsmark. This Indemnlty and hold harmless shall include indemnity egalnst all costs, expensas, and
Habilities, Including attomney’s fees, incurred by PURCHASER In connection with any claim or action hersundar,

Tobacco [ Alcahol / Drug Clauge

22. Coliage of DuPage Is a tobacco-fras campus. Uss of tobacco and tobacco-related products is prohibited on all Collage premises.
23, College of DuPage policy prohibits providing alcohal to any ARTIST(s) or ARTIST's staff, and prohibits the poasesaion and
consumption of alcohol, narcotics or drugs by ARTIST(s) or ARTIST's staff on campus.

24. If the ARTIST arrives at the performance site noticeably undar the influence of intoxicating beverages, narcotics or drugs, the
PURCHASER may cance! this contract with no fiabifity on the part of the PURCHASER.

Sponsorship
25. PURCHASER may secure sponsorship for this event. ARTIST sponsorship and racognition of sponsarship is subject to approval
by PURCHASER.

Merchandising / Concessions

26. The ARTIST may have the right to sell recordings, photographs, and other souvenir liems prior to the parformance, during
intermission(e), and after the performance upon approval and arangament of the PURCHASER. The PURCHASER shall receive 20%
of the gross of all souvenir sales as a concession fee, payable in cash, upon the completion of sales. f PURCHASER providas sellar,
the concession fes shall be 30% of the gross sales. Souven!r sales are 1o be located al a sils, within the perlormance hall, at the
discretion of PURCHASER. Souvenir sales cannot Intarfare with ticket eales, other concession sales, or with the normal (or emargency)
traffic pattams of the audience.

26a. All book sales must b conducted in partnership with the Callege of DuPage Bookstore. A representalive from tha Bookalore will
be on sl to sall books for the duration of avenL ARTIST shall recelve no commission for any book ealea.

Marketing / Public Relatlons / Programs
27. ARTIST agrees to fumish PURCHASER with requestsd marketing and public relations materlals upon the exscution of cantract/
agreement, including but not imited o

&, High resolution (300 dpl or higher) electronic pholos

b. Prass kit Including blo, reviaws, pholos

c. No fewer than two (2) sound files for music samples on the PURCHASER's web-sita.
28. Unless otharwise agreed upon, the PURCHASER will provide a program for this event. All matarials for program must ba received
by PURCHASER's Marksling Departmant five (5) weels prior to schedidad parformance date.
29, If amanged for by PURCHASER, ARTIST agrees to make an appearance at a donor’ sponsor recsption immediately following the
concart In a recaption room located adjacant to backstage area.

Performance Radius

D

McAninch Arts Center Performance Agreement Rider Page2 of 3



COLLEGE OF DuPAGE
McAninch Asts Center

ARTIST/ ARTIST'S REPRESENTATIVE

Diana Martinez
Diractor, McAninch Aris Center

Date: @LU'J / L/GZD /P

e Wl

By:

The Second Clty Tou X Company or
Artist Reprasentatlive

/l[ Ll

Brian Caputo, VP Administ
Callege of DuPaga

Gl s

Date:

CFO

McAninch Aris Center

Contact information

Dirsctor - Diana Martinez

Contracts/ Payment — Ellen McGowan
Marketing Coordinator — Roland Raffel
Box Office - Julie Elges

Production Advance - Joe Hopper
Technical Advance - Bob Murr
Education Coordinator — Janey Sarther
Fax

Ticket Office

Wab Site

McAninch Ants Center Performance Agreement Rider

630-842-3007, martingzd50@cod.adu
630-842-3008, megowan@cod.edu
630-842-2263, raffel@cod.edu
630-842-3017, elges|@cod.edu
630-842-2813, hopper@cod.edu
630-842-4215, murmo@cod.edu
B830-942-4525, sarther@cod.edu
830-842-3002

830-842-4000

atthemac.org

Page3 of 3



o
ACORD DATE (MRDDIYYYY)
\ : CERTIFICATE OF LIABILITY INSURANCE

07/08/2018

THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS
CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES
BELOW. THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER(S), AUTHORIZED
REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER.

IMPORTANT: I the certificate hoider is an ADDITIONAL IHSURﬁJ, the policy(ies) must have ADDITIONAL INSURED provisions or be endorsed.
If SUBROGATION IS WAIVED, subject to the terms and conditions of the policy, certaln policies may require an endorsement. A statement on
this cerilficats does not confer rights to the cerilficats holder In lieu of such endorsement(s).

PRODUCER CORTATT Tom Schwariz
ALPER SERVICES LLC PHONE g (312) 6421000 | 1%, ney._(312) 944-7000
410 Norih Michigan Avenue EMAlL .o, tschwarz@alperservices com
12th Floor (NSURER(S) AFFORDING COVERAGE NAIC ¢
Chicago IL 60611 wsurera - Hartford Fire Insurance Comp 19682
INSURED msureng. -ibery Insurance Corporation 42404
The Second Cily. Inc. wsupsrc: Trumbull Insurance Company 27120
1616 Narih Wells Street wsurerp: Lloyds of Landon
INSURERE :
Chicago IL 60814 WISURERF :
COVERAGES CERTIFICATE NUMBER:  GLAulo Umb WC Lig Lia REVISION NUMBER:

THIS IS TO CERTIFY THAT THE POLICIES OF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOD
INDICATED. NOTWITHSTANDING ANY REQUIREMENT. TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT WITH RESPECT TO WHICH THIS
CERTIFICATE MAY BE ISSUED OR MAY PERTAIN THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN IS SUBJECT TO ALL THE TERMS,
EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAIMS

TSR ETOLSUEA] FOLICY EFF
LiR TYPE OF INSURANCE WSD | wWyD POLICY NUMBER (MMDOTYYY] MMI LIMITS
3¢| COMMERCIAL GENERAL LIABILITY EACH OCCURRENCE s 1,000,000
l CLAIMS-MADE !E OCCUR | PREMISES [Es oco encal 5 300,000
| <] Contractual Liablity | MED EXP (Any 000 persan) ¢ 10,000
AL 83 UUN LNA159 07/01/2018 | 07/01/2019 [ epconar aaoviwoumy | s 1.000.000
| GENLAGGREGATE LIMIT APPLIES PER GENERAL AGGREGATE ¢ 2,000,000
|| Poucy feer Loc PRODUCTS - cOMPIOPAGG_| 5 2000000
OTHER Employee Benefils s 1,000,000
COMBINED SINGLE LI
| AUTOMOBILE LIABILITY it £ s 1,000,000
ANY AUTO ECOILY INJURY (Per person} H
| OWNED SCHEDULED ;
Al | SNSSony Ay 83 UUN LN4159 07/01/2018 | 07/01/2018 | BODILY INJURY (Por sccidant) | §
S| HIRED NON-OWNED | PROPERTY DAWAGE s
| # M AUTOS ONLY AUTOS ONLY {Per sccicent}
$
E UMBRELLA LIAB 5 OCCUR | EACH OCCURRENCE ¢ 25,000,000
8 EXCESS LIAB CLAIMS-MADE TH7-641-444787-018 07/01/2018 | 07/01/2019 | ,cerecate s 25,000,000
pep_| XX revenmion s 10.000 _ s
WORKERS COMPENSATION FER ain-
AND EMPLOYERS' LIABILITY YiN STATUTE ER ST
C |OrHEERMEPER EXCiupEDr HiA B3WECE3850 07/01/2018 | 070172019 |ELEACHACCIDENT Bls b
{Mandatory In NH) E L DISEASE - EA EMPLOYEE | § 1,000,000
if yes, dasenibe under L GSEASE . POLIEY LT 18 1,000,000
DESCRIPTION OF OPERATIONS breiow EL DISEASE -POUICYLIMIT |5 'VHY
Liquor Liabili .
D . ¥ LIQ217638 04 07/01/2018 | 07/01/2019 | Combined Single Limit. $1,000, 000
DESCRIPTION OF OPERATIONS | LOCATIONS / VEHICLES {ACORD 101, Additicnal may be hed if more spaca Is required)

RE 2/16/2019 Performance
“All Cperalions of the Insured”

Requestor Joe Rufiner

CERTIFICATE HOLDER CANCELLATION

SHOULD ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE
THE EXPIRATION DATE THEREQF, NOTICE WILL BE DELIVERED IN
McAninch Arls Center at College of DuPage ACCORDANCE WITH THE POLICY PROVISIONS.

425 Fawell Blvd

AUTHORIZED REPRESENTATIVE

Glen Eliyn IL 60137-6508 e

4 ST

© 1988-2015 ACORD CORPORATION. All rights resarved.
ACORD 25 (2016103} The ACORD name and lego are ragistered marks of ACORD



Information:

Drawer: Accounts Payable - Invoices
Vendor Number: 1082165

Vendor Name: East Coast Entertainment Inc.
Invoice Number: B0359571A

Invoice Date: 08/17/18

PO Number: B0359571

Check Number: E0068633

Check Amount: $ 12,500.00

Check Date: 08/08/2018

Department ID: 11601

Reviewer Name:

Voucher Number: V0522609

Redaction Type: Other

Document Type: AP Invoice-3 Way/Pre-Approved

Document Below



From: junokasm(@cod.edu

Sent: Tue Aug 07 09:57:04 CDT 2018

To: junokasm(@cod.edu,invoicing(@cod.edu

oe:

Subject: Scanned from a Xerox Multifunction Device

Please open the attached document. It was scanned and sent to you using a Xerox Multifunction Device.
Attachment File Type: pdf, Multi-Page Multifunction Printer Location: AR201WC7835 Device Name:
PRN303

[attachment: Scanned from a Xerox Multifunction Printer.pdf]



PAYABLES BLANKET ORDER REQUEST FOR PAYMENT

8/6/2018 17:50

E-MAILED AUG O 72018

Payment Date 8/17/2018 ACH

Blanket Order #  —

Line # Line 1 Only

Payment Amount $ 6,250.00

Vendor # 1082165

Vendor Name East Coast Entertainment, Inc.

Documents Attached Contract

Account # 05-60-11601-5309001

MAC Code (for MAC use only) 60 Artist Fee TRl'g_ZCTYNON DE be/rjr}ﬁ- I
7 3

AP VERIFIED
08/07/18 - MARIA ZERRUDO

[~
Authorized Signature C,{,{,g,\___ \7()4_) ﬂ(w Or—r

Date g) { Le [ lg







bec{)/m-—k*f Sken )

Do Not Staple )

E C E 366188
PO. Bax 73210
North Chestarfield » EastCoast Entertainment Office: RIC
VA 23235

Agent. TSC-TONI CLINE

This contract (*Contract”} for the personal services of entertainers on the engagement described below, made on QECEMBER B 2077
between the undersigned Purchaser of Entertainment {herein called “Prasenter™) and

{harain called “Antist(s} * which term is to include the named individual, the named individual's group, the named group as well
as the named group's individual membars): and for talent booking services and contracts hotwaaon Artist{s)s, the Artist(s)’ leacer
managar, or rapresentative | the "Artist(s)’ Reprosentative®), and EastCoast Ententainment, Inc, {"ECE” or "EastCoast”). The
Artisifs) are engaged Jointly and severally (as a group ond mdividual’y} on the terms and conditions set forth harain. The Artist{s)'
Representative represants that the Artisi(s) has/have agreed to be bound by the terms and conditions set forth hersin. The
Artist(s) as an individual, as a group or as an individual membar of the group may enforce this Contract. The Artist(s) individually
and together agree to be bound by the terms of this Contract and to render services under the undersigned Artlsts(s)’
Representativa. The ridar(s} that follow are hereby incorporated into this Contract. The Perfarmance Location, Date & Tme of
Pedormance below are collectively referred to as the "Services.”

BDate & Time of Perfermance

MCANINCH ARTS CENTER SAT DECSIABER Q9 2018
A2FAVFLY BOJGEYARG S & £M AND 9 PLY SHOV/TIME
\ GLEHELLYH BLINOIS Type: NDYHER
Gross Price Agreed Upon: $ 12.500 00 Includes total monies that Presenter
DEPOSIT DUE: § 6,250.00 DEPOSIT TO: EastCoast Entertainment, Inc. on=tt
FEDIOI-54-1024423  pes Budgert approw
BALANCE TO: payap
k 14 CITR TG-S Gad g HES
Other Termis and Conditions
Fan Incfudes one workahop
PRESENTER AGREES THAT THE TERMS OF THE ATTACHED ARTIST RIDER ARE
INCORPORATED INTO THIS AGREEMENT AND ARE HEREBY PART OF TH.S CONTRACT.
Presenier sgrees o provide lsck requiremenis and a hot maal for tha cast
Aslisls will perform tvo holday shews  Each show (s lwo-45 mintte scis whh 8 15 mik
“The Ciiy's Nom-Beneminnbensh-Chrsimas-Shaw”
Cap820, Thsaz346  OYSFUNCRION AL NOoLipAY AEVUE
k . —— )
Fufther terms and conditions appear on the lollowing page(s} and are inca intbuhis @nirder'by relarence - VERY IMPORTANT - READ!

R 7 5 3 ™
C OF DUPAGE | T G APANY
xw % 728 || e f { ;
Title: o A0UAISTRANON £ LD P+ muekgé;gg!.;’&_ st
X — X.
FParson sgning above hat suthority to 4ign on behalf of the gartan and/er Peraon ngning sbove it Sgning & hisher cwn behalf
organizabon namod ba’ow I not, indwidua! agrees to be prrsonally kable Aris) and Anistis) Raprgsentatide are joiatly and sevarally table
AN HA R EE Mﬁﬂ CRAUTD Sen further terms in Parn )
- MCANINCH ARTS CENTER \-
MCANINGH ARTS CENTER AT CRLLREE 0URARE
COLLEGE OF DUPAGE D'ANA MARTINEZ
425 FAWELL BOULEVARD (639)-942-2007 st
GLEN ELLYN IL 80137-B598 { OF 0=
\_ maniner eSS cad ey

Procentar to sign and mtum 3l copies of Contract - FAXED AND EMAILED CORIES OF THIS DOCUMENT [AND E-SIGNATURES) ARE BINDING 3E6188

g reating /ﬁf/mjrﬂr: hte ¢ vperirnees
EastCoastEntertainment.com
B55-ECE-4FUN (323-4388)

Ashevile, NC | Atanta, GA | Augusta, GA | Birmingham, AL | Charleston, SC { Charlotts, NC | Charlottesville, VA
Columbia, SC  Hilton Head, SC | New York, NY | Phlladalphia, PA | Raleigh, NC | Richmond, VA | Washinglon, DC



ECE

EastCoast Entertainment

Enclosed please find the contract for your upcoming engagement. The following serves as both
the confirmation of and invoice for services provided.

~Artist Information™

ARTIST: THE SECOND CITY TOURING COMPANY _ DEPOSIT DUE DATE: 07/01/2018 ___
PERFORMANCE DATE: SAT, DECEMBER 08, 2018 DEPOSIT DUE:$ 6,250.00

CONTRACT NUMBER:_35618R CONTRACT DUE DATE: 07/01/2018

INSTRUCTIONS

1. Please sign where indicated in the Presenter signature box and initial ALL other pages.
2. Make your deposit check payable to EastCoast Entertainment, Inc.
Please see contract for balance payment instructions.
3. Wrrite your contract number on your deposit check.
4. Return a copy of the SIGNED contract and riders, along with your deposit check to:

EastCoast Entertainment 0"22;?2;3’2?:;:’;’::?::;?” ta:

QTJNB: ;o?;!a% Processing ATTN. Contract Processing
s 703 Southlake Boulevard

North Chestefﬁe‘d, VA 23235 North Chesterfield, VA 23236

(Please retain a copy for your records.)
(We will send you a completed contract ance it has been signed by the Artist.)

The enclosed contract is a confirmation of the agreement that you have made to engage the
performance of the named Anrtist for the date, time, amount and other terms shown on the
contract. Failure to return the executed contract does not cancel your agreement to engage the
Artist(s) for the stated performance date(s) for the full amount set forth.

If you have any questions regarding this contract, please don't hesitate to call.
THANK YOU FOR DOING BUSINESS WITH EASTCOAST ENTERTAINMENT, INC.

PLEASE DO NOT STAPLE

’ '_61: et r:’ny _?@Fa rj;c'(fn £ é,l.‘/u'tf't’ﬁﬁe.l
EastCoastEntertainment.com
B855-ECE-4FUN (323-4386)

Asheville, NC | Atlanta, GA | Augusta, GA | Birmingham, AL | Charlestan, SC | Charlotie, NC | Charlattesville, VA
Columbia, SC 1t Hilton Head, SC | New York, NY | Philadelphia, PA | Raleigh, NC | Richmond, VA { Washington, DC




~ Contract Number: -

;“: ECE 366188

Do Not Staple

P.O. Box 73210
North Chesterfield
VA 23235

’\_/“ EastCoast Entertainment Office: RIC
Agent: TSC-TONI CLINE

~\

| The Preventer and thy persan ngrung [ar the Pissenter ade incvidually 2 Al W lurmtﬁmuﬁn The Arustial and the Arnatis) A preent, incheidudly ancd liatin for
parfarmance undes thﬂr‘::u nl:r?:ﬂgmnt Il the :.nhl:'n] wv;la Jl:ﬁnl e s Cr.m:pm: = ﬁ i u";'-nm-: o:v.ﬂ'u-n b dual, the
Fenon waning for the Antisy) agrees to ba | Hy, joinily and I-aﬂ- Yor tle term nFlhu Corzract

2 The Prove=ter thall at 4l times have reascrable wpenision, droztion, and control svar the senvces of Anish) on this angsgement. If any Arsully have et been chaian upssn sgning af tnis
Centan, the Arustisl’ Pcpﬂtnmm. #3 agent for the Prosanior snd under his Insucions, hice sich parsgns and any meptagemants 2 ane requirech Tha ersemzal idennty of 1he ARsd) 433 weit
thall aat ba sherwd by Tiner changes i percanal or in the nama of the entertainent unit

3 The Adirisd andicr i undenigned Arusrla)’ Represaniasve feclvidualy and on | bo‘ull' u! r.u mr.w}. 2greas that the Depost i lo be paid 1o EantCoant. This deposit i due md yable on thr

Ecnl dam spazilied above The Aruat agiews that tn‘tom may reta nils previou EarrCoat Fan”) out ef the Depavi. The Presentarix I.ah!rfor the Depas it
12 EasrCoan and awu-pa-damwlq!mpoum: ied whthin frvw (5) days of the d-cdmuh um“u latn ¢ r!spm:umpermmumﬂpud Pluarea e attan ma&:—u‘-oll
an any oihat eclecton feet and cons ngured for on. [n the event e Dapott it paid (o the Loyt faduw of Atitlsh 1o pay the EanCosst Fag when due gives E33tCoast anummediate
caute ol aciion againit the Amivi{y) for the amount of tha EaitCoast Fee, plus raasonsbls anonay’s fees caurt coly, inlevent sl thi rate of 1.5 persant par month fiom the dua date wntl pad,
wall s 3oy ethwt col'acion faei and costs incured.

4 |lhqlnut|ud;nnlmnchduwpﬁmmnmulqhurdﬂullh“ Ler haa not perh d hally 10 its obligation under any ather Contmct with sy othar pany for anather engageman

o¢ that the faanc.al credt cf Presentar has Ewan impaired, the Ainfals may cansel ﬂud—ma In the event that the Presenter d:uu not perform {.lly alt ol it obkgavcny harein, the Arum

I vsll have the opton o perorm or rekae 1o pesicrm hersundar, 3d in miher avent the Presanter ac n‘pnmun sigring lef the Ptmmer, iahng ihj balisble to the Artrfa)
the Grots Prrce sat farth hersin, pus cemonalide ancemeys fres, coun cor, sndinteret at the maie of 1 5 percant per manth (Llc wntd p3i .41 \ul a1 any athar collecuen

‘!!l snd cevid incurred The Arrisly are buwd a3 2 unit and any shanges 1o the ueit whick sgnficety aflect ﬂ\e Armit(i)'s -lba'l-.‘y tn-nul ﬂbe Preswnsar'y sha%

Al defacds and forleitur of any payment under the Levm of tha Agntermant [* Aninial Delnult’) In the svent of Aistla) Dabalr the Presenter ;MIJ »low E33tCoait ta prrdde 2 ricnatle

|u~ta-n=m§ Amsd:‘l‘ifr E;Sm: undicr the M terms snd canditcng of this Cantract ["Subsuiuted Services”] and Presantar shal’ be fiable 1 pay for the Subttiuted Senices wader tha e

& condiLons o 0l [if t=

5 Arusiof Ropresnniatve thall enforcs discipbnaey masusres forjust cau wnd manner of pedormance On behalf of the Piesenier, the Arortfsf!
Rz woll ol — thir armount : :um i m;u Illl Ms\b}, lr I« piaar d‘mﬂn‘ pm-wdn & 3eparatc memorsndum 1o the Preienter st ar bafors the commarcemaent of the
Hei propr dith A1 waeh indirickiat Ariy

8. Nedher the Presentar nor the Aniitls) shall have the nghit ta cantal 13 obligadons md'l the Cﬂnm'! xsupt 3t otherwite previded mn thas Contrast, of unless otherwise agrewd 13 bn » witing
tigned by the Presenter. Arsnll, and EnlCmt. In the Ctuston shte thens is an wvant which 1 unforresabls. uma-oidsbin and estecnal such that If ruln eieaman ol the nﬂlglbul whdet
this Cenmact impossble, il":rqal or e-nmﬂ, wadautle. \Inu !uaiwu sthall npp!y -\« Twanl f‘Evmr"}n':xh isunfc and | must ba In the mu- of in 321 of God
(suzh a1, but mat Ermw.i to. [wey, explosions, eanthguales. d 't waves and fload ), war, hostlities, rebelion, mholuton, civl war, net acs cf ol
rausonanon lati-tiel ef proven tenoas dness of tha Artady) m{h an Event ecsun, the Presenter, Aninls), ar EanCoast may Inizaty caneellanan of this Contracs pm.um.m s p.r.gu;m by
praviding mirien notee witha reasonable tne to exch of the ﬁ- ater. Anistla), and EanrConst. a3 sppicable |f canca’lation i iitlised undar thit parsgragh, and the Frewaster, Arsatls] ana Eapt
Cum F ) a;u that ll‘n}n!: ;u:ph lgpsm rien the D.;r:dt. and il paic, the Balanca shall be rrfunced to Fresenter Ascept L l.‘r\at whare the Arigds) wag rudr md able 1o parform. and the
shall burse Lrastsi for mr.h'.llmol' - pociat 1aval at tha locaty ine pe new.

1N h &, for outdoor shows, unfess Preaenter has an sliernative indoor lecation scoepuable to i‘u Artistls), Prasanier ansumes ail weather-related mk and
M_my d'\rkfmtofﬂuGunﬁwxmd-mthuFﬂfmmlnuMeddmtnhdumluammmlr tmean tvart may be h &
hareiniy Jlln wvather related risk would cnse @ slmdar indoor event to be canceled

8 Orce vignad by both panler. this Convac: commtutes the 100 c-n-pk:n and bind ng Zontract bataeen Lie Al and the Pasentar ExnCoant acts only as agant o comdtant snd ssiumes
no periard retponubaity of Habdity 31 betwren tha Presantar and Arund

3\‘1-‘:”!' n'o;:;l: reipensile lor fiing WS Form 1637 if appticadle. gaa” payments made 10 the Anisiy) under the Coniracy, mgardless ol whether 1ach pay e rade 3 Ealoa, prin
o Ayt civecy

10, Tha Presentar thall be yhie for Dﬂy and all acdkdiuonal couts of ex, 1 [othar thin the parmcntul i'c::hml 04 1GLg ircama tnes whch may be oaed by At er EanCeand

anacisiad with or 1slatad to tis Contract of o1 tha perfcimance of obirgatians under thes Conl not bmiied 1o §) aes, fwes or other P 7 B0Y G

of -:&Jltmy sutharlly, father vhan the payment of fedenl of stale income tiera which muy be md A-n:?(qu EastCountl, Fl 01, ausastmants or pther charges of requirements fenue-
tad 1:ggng, aucha-vigual costs, wectnes! corty, andlor sdditiona! conts cawsed by wuon-venve by tha venue, f idwrance quirements snd related

pfmu.ml recrited by the perlonnance venve, M ) fees, m1sesuments or ethar dwgn oF M led with the p of hisd works

. The P +hall be e dor a0, which ncowt to the Amindy) during the il taled damage Is caused by elther mtﬂmlainrinrptmﬂﬂmﬂdng
th- aNgageman: wither 118 Suest of membli Representsilves of EmtCosn are asiueed fras 4nd urvasticled 2cxens 1o the [acation of the Comt ntg parfermance dunng ad gerformance

12.In Jon £f the serases nendh 1'2« EanCouan, in u:umj this booking ard athar good and vihuabin considuratizn, receipt of which is scknowledged by the Amnisl and the 2rinly
Azprasentative, the Amj:l and the Arugtefs) tpnunum joemly, indivicdual'y and severally. sgmea 10 bosk al bookings from tha 1bo.w Presanter for & pened starung cn the date sisted o the
maadu::arﬁpn! thas Centract and ending twenty four I?-ifnunﬁu akes the perfoimancy date 121 out sove, %h Eart:un ["Future B;ohntl'] Tt iy Turther ageed that the At stly)
" Representative will pay a placarment fes equal to 20% of the gron price », wpan, los Futucw Bockings and wi Bt F los the F 1o EanrCoan
t i Fyrker a at any Fuses Bockings bocking secured for the Artistls) ar Aiaflsl’ Aepresentative, whether by ofah o weinen Conu:c from eaid I‘remuzr for which ExatCosst bncl: the
Arusty), th will give EantCasst an excluive right ta represent Artistlsh in that account cf for thet Fresenier for 8 paricd of twenty. hnt {24) months from the pllhmm:n clate wat out
abovs EJ-ICnMI thall s wntited Lo an injunctian w enlorca ita rights hereunder snd to reatran sy of the ak A 5 pating with EanCoan

13. Acditionafy, it iv Eanbar agwed that neither tha Astinls), o the Antinis) Representative, will not sither indhiduaily, y, a¢ 1everally, nar vough M g of manager atamat 1 book

cther Arsists of wmeriaoment of any typa to sad Prasenter far a period of twenty-four menthy aker the pnthtmaml l.l ! this Cantract. If 33 Arustis), or the Adigtls) Representative breachrs

thes Contrasy, they !-‘I.Iﬂ ke Imﬂy and toveraly Table for Dgpacated damages ecual t520% of the grans l"rwnl.rl Setwiy). or enterainment of any kind. who is bocked or parfarmed for
gal i -muﬂ mfared o the eailection tharecl

PG

"-s-

» Presentarin breach of tha cvananis contained in this Canttact phin reasonabie artorney's fees, coun cantand

14, Anistlsls 3w ergaged by P a1 an ndependant Cor with a4t 13 e Sen-ces herin
15 Ariatls} underiands end sg-ees that they se kable to Presenter for Aniiptlads awn asts of wilkd micsnduct or
gro negligence.

14, This Conwact Is anecutad and debvaredin the arcd thall be d and wnforced In d -h“\“\!l.ﬂdﬂxhl‘)ﬂm“ﬂﬂl"g&dluﬂudﬁtl
Praasons thenin, lhpmumm 10 veruw in wther the Fedeea! - - and wach p

el e ok o140y s STATE oF ILURIAS, s&Mc RIDER 21/
17 The panies l’!\ay --r:n‘t Hut Cnnl-m tn an-. mmner AN, Ary counterEart or compasive of eountemahs eescutod by one or more paries shal be acmaitle in mgetm “
?'mu:" ;) ng a1 legal prool of the o1 and intent 1 be lagaily deml'r“m. snd deliver 3 countepant of thiy Coatract to -nol‘\ur.rmy w3 Blezronie

I-l-:lnu‘udﬂ{llu*;ﬁw li- e tcmu‘i, scanned Lgtanae in in the «f nn:mme!dw&nmﬂ o (] an errail or o seium Hesienis conmmwn
ludymde i scepnance acd intent to Le legally bound The transmining partys Electrenic Signaturg shall hive Ine tame ke and eHect a3 27 eriginal physical wigrature on a phy
eaunigmpan delivered fo the ot er pany

18 Each i J\atnqw this Contract warranis ancd reprysents thae he or she is suthotined 10 sign on behall of and 15 bind the panty of parties on whose behall he w sha thgns, and that hely
& menoe and bas legal capacity 1o contract
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CONTRACT RIDER

For /2 ~08—20/&
(date)

This rider regarding The Sacond City (hereafter referred to as Artist) is herein made a part of the attached
contract, Plaase read carefully prior to signing contract or rider.

= Presenter agrees to provide the following items and/or services In the manner specified.

e Please distribute a copy of this rider to all staff involved in sald technlcal set up.

REHEARSAL
The performance space must ba technically prepared and available exclusively to Artist for a technical

check and dress rehearsal for a length of two hours, beginning at least three hours prior to the time of the
contracted performance.

All technlcal set-up must be completed before Artist arrives on site. Sufficlent personnel shall be present to assist In
the technical check and, If needed, make adjustments. Sald personne! must ramaln present on the premises untll the
technical rehearsal has been completed.

HOSPITALITY

Dressing Rooms: In addition to the backstage area Presenter shall provide a greenroom and two (2) safe, clean,
lockable dressing rooms with bathroom facllities. Presenter agrees to be solely responsible for the securlty of all ltems
In the dressing room area and shall keep all unauthorized personnel from entering the area. Dressing rooms need to
be In Immediate vicinity of the stage. If drassing rooms are not lockable, Presenter must provide a staff
member to secure the room(s) whenaver Artists ara not in tham.

An Iron and/or steamer shall be available to the Artists in the dressing room area.

Refreshments: Upon Astist arrival Presenter shall have avallable in quantity sufficlent for eight (8):
Minimum 24 bottles of water !
Assorted soft drinks (Sprite, Coke, Diet Coke, etc)
Assorted julces (l.e.: orange, cranberry, apple, etc)
Assorted energy drinks (Red Bull, Monster, etc)
Fresh fruit, vegetables
Fresh coifee with creamer, sweetener, sugar

Presentar to provide a hot meal for elght including vegetarian, vegan and/or gluten-free cholce (when requested).
Advance this datall with Company Manager.

Lodging: Housling Is subject to Artist approval, If applicable, Presenter to provide lodging to Incude 8 single reoms In
a clean, nonsmoking, safe, first-class hotel (NOT motel), deally within walking distance ar 8 15-minute drive from the
venue, If housing must be remote, pleasa contact Artist Company Manager to determine best location In order to
facllitate routing. Per unlon restrictions, housing shall have doors leading to an Inside hallway, rather than directly to
the outdoors, unless housing Is in a condominlum or resort. Advance details with Artist Company Manager. (Hotels
that rate 3 stars or better on Hotels.com, TripAdvisor.com, or with triple-AAA are preferred, and we recommend
researching your hotel at begbugregistry.com) An additlonal hotel buyout should be negotiated If Artist approval is not
granted within two weeks of travel.

TICKETS |

Presenter agrees to make ten (10) complimentary tickets avallable per show to Artist or Its Agency. Our stage
manager will provide a list of how the tickets are to be assigned no less than 2 hours prior to the performance. The
unused portion may be placed on sale following recelpt of that list,

Presenter agrees to glve out no more than 2% of the house In complimentary tickets without prior written consent
from Artist or Agency.

Presenter will not change ticket prices without prior consent of Agency.
Eront of House
Unless otherwise indicated on the face of the contract, the performance consists of two (2) acts, each approximately

45 minutes long, with an Intermission. For late seating, please consuit cur stage manager at the end of tech to
determine the best policy.



Content Advisory: Please note that the Secand City Is known for nearly 60 years of political and social

satire, soma of It relating to Issues and situations more appropriate for an audlence aged 17 and older. We would
recommend that your marketing of this show Include a notification along the lines of "may contain Adult or
Mature Content,” even If you've requested a profanity-free petrformance,

Audience Advisory: As our show Is audlence interactive, you may want to Include fanguage in your program and/or
venue signage 1) to keep the aisles clear for actor traffic, 2) to encourage audlence participation when It Is requested
by the cast, and 3) to ask that audience suggestions be In line with your house rules.

MISCELLANEOUS

Travel: If providing traveling accommodatlons, contact Company Manager to confirm detalls,

Percantage dates: If applicable, Presenter agrees to have on hand at the end of engagement ticket manifest,
unsald tickets and recelpts for expenses for verification by Artist representativa. In percentage situations when
seating is more that 500 per night or over run of show, Presenter will supply to representative a datalled list of
expenses, coples of recelpts for expenses, and a copy of the ticket manlifest within one weak of the completion of
engagement.

Merchandige: Our company does not travel with or sell merchandise.

CODE OF CONDUCT

Harassment of any kind, Including sexual harassment, is prohibited and will not be tolerated. The Second City will not
tolerate harassment of any kind by anyone, Including client employees, vendars, co-workars, visitors or guests of the
Second City.

TECH

Stage

A stage of at least elghtaen feet (18’) In width, by sixteen feat (16°) in depth by two faet (2') high. Steps/stalrs stage
right & stage left are required to enter and exit stage from backstage left and right. Steps/stairs must alsoc ba
provided from the stage to the housae In order to ensure ease of traval for audlance members to tha stage
as neaded.

Piang

A piano, downstage left, tuned to A-440 pitch and miked. If the plano Is raised for transport, an adjustable bench
should be provided. Plano may be moved slightly during rehearsal. May substitute with an BB-key weighted keyboard
with a sustain pedal, (If keyboard, see Note d. under “Sound” below regarding Direct Input.)

Sound

A professional quality sound amplification system that Is adequate for a theatrical performance for the size of your
space, Sound equipment should be prepared and available before rehearsals commence. We will defer to your sound
technician’s opinlon on which of the amplification options wlll result in our show best belng heard by your audlence.

a. Entlre stage should be amplified, We request one of the following:

I. Floor microphones that do not impede the audienca view. Microphones on straight stands are not
accaptable. We recommend hypercardold floor mounted microphones (example: Crown PCC160) OR
pressure zone microphones (example: Shure MX393/0 Microflex Boundary Microphone). If avallable,
hanging microphones will wark well.

il. SIX (6) wireless lavaller body microphones (example: Sennhelser EW112-G@ -or- Shure PGX14/93)
OR over-the-ear mics (example: Countryman Isomax E6) to avold inadequate sound coverage.
(Please see note in b. regarding handhelds If this option Is used.)

b. TWO (2) microphones on straight stands placed backstage left and right with enough cable to mave the
stands downstage centar plus an additional six feet. When possible, wireless handheld microphones are
preferred (example: Shure SLX24/SM58). If the cast wlil ba wearing wireless mics, two wireless
handhelds will be requirad for audlence particlpation needs. ‘

¢. A single microphone to amplify the plano.

d. ONE (1) Stereo Diract Input-Box (or TWO (2) single-channel DI boxes) by the plano for our mixer to be
patched directly into the house system (All of the plano player's equipment and the show's saund cues will run
thru our mixer), NOTE: An additional DI Input will be required for your keyboard, If belng usad.

e. A standard power strip by the plano. (Additionally, a small table Is required for the Musical Director’s
equipment, large enough to fit a laptop & mixer—unless these can be safely placed atop the plano.)



f. A monitor must be provided on stage left and stage right to enable actors to hear each other during the
performance. Another monitor must be provided onstage for the Music Director located downstage left and
preferably on a separate mix.

g. In the event that the venue does not have an adequate house speaker system that can provide loud and
clear amplification, alternate speakers must be provided in order to ensure that the entire audlence Is capable
of hearing the performance well.

Lighting
Unless the Presenter Is in an JATSE house, the Artist's Stage Manager will run the light board for the duration of the
show. All lighting should be focused as downstage as possible. Six (6) submasters should be programmed exactly as
follows and prepared and avallable before rehearsals commence:

a. A full neutral, or no color front wash of the entire stage (white or light amber R03 or R33)

b. A full blue wash of the entira stage - moderate to low density (R81 for example)

c. A full red wash of the entire stage - moderate to low density (R26 for example)

d. A stage right area® - neutral or non color

e. A stage canter area* - neutral or non color

f. A stage left area® - neutral or non color

g. When avallable; a stage left, center, and stage right, sharply focused, no color tight front spedial.
*The areas should be front light - down light may be used to supplement the areas. Down or back light for the no
color areas and wash Is not acceptable. The instruments used for the three areas can be cross-patched to supplement
the full neutral wash, If Instrument inventory Is fow. The systeam must allow at least the followling:

a. The abllity to ifluminate the entire stage

b. The ability to darken the house (seating area) to full black

c. The abliity to produce slow fades and rapid blackouts

In venues that utilize lighting trees, trusses, or rigging systems; in order to provide adequate coverage thase systems
must shoot from no mare than a 45 degree angle.

Booth: House lights, stage lights, and sound should all be controlled from ona location, by Artist Stage Manager on
site. If this is not possible adequate personnel and communications must be provided (i.e.: clear-com). This location
must have a direct sight line to the stage as well as the ability to hear the sound mix. We reguire a “god” mic located
by the lighting console for aur staga manager to communicate with the cast during the tachnical rehearsal.

Crossover: Actors must be able to quickly cross fram stage left to stage right without belng seen by the audience. The
width of the crossover should be at least five feat (5°) and run the length of the stage. Ample running light must be
provided through out the backstage crossover, and wing area.

Wing Area: Facilities that do not have a standard theatrical setting are required to provide curtains offstage left and
right In arder for the actors to enter and exit the stage without being visible to the audience. Wing areas should be
large enough for six actors to make costume changes and store props.

Backstage: The backstage area should provide the followlng: two six foot (6) tables for prop storags (placed In the
wings with adequate lighting), one coat rack with hangers, twa full length mirrors, (placed backstage right and
backstage left) and adequate running lights for the actors to move safely backstage during blackouts. Any obstacles
and potential dangers should be removed from the backstage and wing areas prior to our technical rehearsal. Any
cable runs should be carpeted ovar and taped down.

Chalrs: Six (6) identical, lightwelght chairs without arms in good condition, preferably Bantwood or some other
lightwelght construction, for use on-stage. Folding chalrs are not acceptable. These chalrs should be placed onstage at
time of set rehearsal.

Presenter agrees to contact Agency regarding any difficulties in meeating contract or rider requirements.

Presenter AEA» H- M Date ¢ / ‘Zé/ 18
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SELLING THE SECOND CITY

HELPFUL HINTS . TO PROMOTE THE SHOW

Over the last six decades, The Second City has learned invaluable marketing
lessons regarding ways to most effectively promote our performances.

POSTERS, FLYERS & PROGRAMS
The Second City will pravide you with assets that you can use to create posters, flyers, advertisements
and programs.

»  Add show information for your specific venue to customize

= We encourage you to print posters and flyers to provide to your local businesses
(coffee shops, bookstores, restaurants, bars, etc.) to post in their lobby or windows

= Second City will also provide you with a template for the program, head shots & bios a
month prior to your show (as we may not lock which cast is doing which show until then)

« If you have other shows in your venue, be sure to stuff programs with our materials

PRESS RELEASE

You will be provided with a template for a basic press release which includes a description of the show and a
brief summary of The Second City's history. We recommend you distribute the press release twice:

= 4-6 weeks in advance of the performance date
« 1-2 weeks prior to the show

RADIO & PRINT INTERVIEWS

We highly recommend taking advantage of this type of advance publicity and offer the following resources.
Call your Second City producer to arrange for these items:

» The Second City cast, directors and producers are always available to do phone interviews
as far in advance of the performance date as you wish.

» Radio commercial audio and/or copy
= Official Second City merchandise that can be used for radio giveaways

TL,SmIﬁE" | 01



GET SOCIAL
Start promoting the show on your social media feeds at least one month prior to the performance date.
Second City's official social media channels to connect with are:

FACEBOOGK: facebook.com/thesecaondcity
TWITTER & INSTAGRAM: @TheSecondCity

In addition, sharable digital video content is available here:

* Download the sizzle reel for your show at secondcity.com as part of your media kit
* Use any of our "behind-the-scenes” cast interviews!

« Check out hundreds of videos from our ariginal and archival library at
https://www.secondcity.com/network/

* Please note, the YouTube videos may contain content that can only be used on your company’'s
website, Facebook & Twitter pages. They cannot be used for paid commercial advertising.
See below for access ta ready-for-TV assets.

+  Advertising an Facebook has proven to be an effective tool for our shows. Using our assets,
you can build and post an ad easily tailored to your budget.

« If you have additional social media needs, email your requests to touringcompany@secondcity.com
and we can connect you with our social media team.

TV & RADIO COMMERCIALS

If you'd like to run commercials on local cable or network television or on local radio stations, The Second City
can provide you with 15 & 30-second taggable TV & Radio spots, accessible in the marketing kit for each show,
as well as generic Second City spots. Your team is welcome to record your own audio as well, just email us for
copy approval before you record!

SECOND CITY PHOTOS

The Second City has one of the most impressive phatographic libraries around. Local newspapers are
usually very interested in running pictures of the current company as well as some of our more famous
alumni. The Second City can provide you with photos upon request, just let us know if you have a favorite
alumnus or type of photo when you reach out.

GROUP SALES
Contact groups that might in interested in buying a block of tickets:

= Student associations and clubs
» Social clubs

+  Alumni associations

»  Corporate groups, etc.

Note that discounted ticket offers can also aid sales.

TS Ciliy | o2



SECOND CITY QUOTES

"Second City does the comedy of shared experience
more quirkily and savvier than most."
—CHICAGO TRIBUNE

"A temple of Satire.."
—TIME MAGAZINE

“The entire recent tradition of American satire can
be summed up in three words: The Second City.”
—NEW YORK TIMES

“The troupe that gave us SCTV and inspired Saturday
Night Live and Whose Line is it Anyway?!"
—CHICAGO TRIBUNE

“Legendary”
~THE NEW YORK TIMES

AND FROM THE AUDIENCES OF THE BEST
OF THE SECOND CITY IN CHICAGO:

“I've never laughed so much in one evening.
It was definitely the highlight of my first trip to Chicago!”

“l couldn't stop laughing (not that | wanted to).”

“I haven't laughed this much in the last few months, | needed it.”

“So funny, | was crying from laughing! The Best
of Second City cast was utterly hilarious.”

"l knew that The Second City experience would be excellent before
I went to the show. | brought friends who usually don't see shows -
all of us were laughing so hard we were falling out of our seats.”

Feel free to contact your Second City producer with any questions, or for additional materials, ideas
or support to make your event a sold-out success!
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SAMPLE MARKETING PLAN

FOR THE SECOND CITY TOURING COMPANY

6 WEEKS IN ADVANCE OF SHOW DATE

Send out your press release!

Pitch local radio stations for interviews. Phoners can be done as far in advance as necessary.
We can also provide you with merchandise that stations can use as giveaways for radio contests
to promote the show.

Pitch local feature writers. Qur cast, directors and producers are available for phone interviews
whenever you need them. Just contact your Second City producer to coordinate. When appropriate,
we can let you know if a notable Second City alumni lived in your area or attended a college in the
area. This is sometimes a great hook to get writers interested: “You know, Tina Fey graduated from
the University of Virginia. She toured with Second City in the ‘90s. The touring company is where
everyone gets their start..”

Contact groups that might be interested in attending the show. We have great luck with student
associations, alumni groups, soclal organizations and corporate groups. It's also a great way to
celebrate birthdays, anniversaries, a girls' night out, etc.

Don't forget about your lacal college or university! If you haven't booked a Second City improv
workshop, consider checking them out, as it's a great way to build an audience, and the participants
might just end up performing with the cast someday--or even in the improvised third act!

4 WEEKS IN ADVANCE OF SHOW DATE

Begin running weekly ads according to your typical marketing plan.

Hang show posters at businesses in your neighborhood and two other popular zip codes in your
database to promote the show.

Begin posting Second City video links to your website, and social media accounts from
www.secondcity.com/network. Create a Facebook event!

Include show information in your weekly email list

2 WEEKS IN ADVANCE OF SHOW DATE

Post an album of Second City alumni photos on your Facebook page

Begin playing The Second City's Trivia Slideshow in your lobby during your current show and before
the show begins in the theater to promote the performance

increase your ad size in the local mainstream and alternative newspapers
Advertise on your local cable station during appropriate programming
Begin radio contests with ticket and merchandise giveaways

Send reminder to your weekly email list

TWEEK IN ADVANCE OF SHOW DATE

-

Send press release to assignment desks for local TV news stations
Engage Second City's social media account (and we'li reply!)

Twitter;: @TheSecondCity
Facebook: facebook.com/TheSecondCity
Instagram: @ TheSecondCityComedy
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1616 North Wells Street
Chicago, IL 60614

() 312 664 4032
(312 664 9837

www.secondcity.com

Primary Contact

Creative & Content Questions

Workshops & Outreach

Technical & Production Logistics
Joseph Ruffner, Producer
jruffner@secondcity.com
312.799.2682

Scheduling a Talent Interview

Approval of Travel, Hotel & Hospitality

Promotional & Program Material Requests
Email touringcompany@secondcity.com

Exclusive Agency
ECE Touring, a division of East Coast Entertainment
Kris Kaminski, Managing Partner
kkaminski@ecetouring.com
800.277.6874
804.353.3407 FAX
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PERFORMANCE INFORMATION SHEET
Piease complele and relum wilh the signed contract

CLIENT INFORMATION

company M1 Al SR (EMTER, LoILEE OFLafggoracs DIV MMARTINEZ

Address 425 FAL/El BLYD phone 30— ~3007
Clty/Staterzip (/8N ﬂﬁg 2 BOL3T Email_Mar" ﬁhazaﬂﬁ'?@cmf . edu.
VENUE INFORMATION (Nota® It is the Prasenter’s responsibllity to provide the Technical Requirsments outlined in our Contract Rider. Pleaso

gwa a copy of this rider lo your Audio/Visual contact as soon os possible (ESPECIALLY FOR HOTELS) to ensura you get a timely estimate and are
nol surprised by hiddan costs.)

Venue Name, ﬁ%%%ﬁ' AJV Confact J ﬂg ﬁlf)lo Iogfe—

Address_%26 Fau/c/l BLl/p Direct Phona_4.30 = 74l = A 9/(7
City/State/Zip (GLEN ELLYN, /L email_Aggpes () Cod eau

Websils (to be linked at www.secondcily.com) atthe MAC . f'-//i:;'

IF WEB-BASED MAPS OR GPS ARE UNRELIABLE IN YOUR AREA, PLEASE PROVIDE DIRECTIONS TO THE
VENUE FROM MAJOR HIGHWAYS AND ENCLOSE A MAP OF THE AREA:

PERFORMANCE INFORMATION:

Day ol Show Contact -JDF b‘aﬂpgﬂ Direct /Call 630"?4{2 “9'??/3
Dale(s) of Performance(s) /-;1/ /4 g /’ £
Show Time(s) éﬂ £z 'ﬂ

Time of set-up Deors Open al
{We need exclusive access lo tha venue for a langlh of up 10 2 hours immediately precoding the lima doors are opened lor soaling. This tima perlod
Is for a technical check and rchearsal, durlng which wo will need access lo the appropriate lechalcal personnel.)

Please provide an ltinerary of events for the evening:




General make-up and mindset of the audlenca:

SEASON Z1CKET & SINGLE 7ICkE] BuYERS

VG AGE = 4$-¢o

MAJORIY, FRoW WESTERN SugulBS

WHERTON, GLEN ELLYN, NRPERVILE

FOR PERFORMANGCES OUTSIDE THE CHICAGOLAND AREA:

Iftodgling Is a required part of the Contracl, please list:
1. The name, address, phone number and conlact lor the hatel,
2. Confirmation numbers.
3. Directions from major highways & a map.

Is there anything else we should know?

The Second Clty

The Second City Touring Company
1616 N. Wells Streest

Chicago, IL 60614

if you have any problems or questions, please call Producer Joe Ruffner:
312.664.4032 or emall: Jrufiner@secondcity.com
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McAninch Arts Canter at College of DuPage
CONTRACT / AGREEMENT RIDER

This Rider, dated Friday, June 1, 2018, is hereby made a part of the attached contracagreement betwaen College of
DuPage, McAninch Arts Canter (herein known as PURCHASER) and The Second City Touring Company. (herein
known as ARTIST).

Relationship / Provisions

1. liis acknowledged that the relationship betwsen the parties [s that of Independant contractors and n no evant wiil the relationship
between the parties hereto be Inlerpreted or construed to be that of employer/employes or of principal/agent.

2. The provisions of the contract and riders that incorporate the Constitution, By-laws, Rules and Regulations of the American
Fedaration of Musicians of the United States and Canada and any local theraol, including but not limited to edjudication of claims,
controvarey or differancas Involving servicea undar this contract shall not be binding on the PURCHASER.

3. | somseone eigns this coniract other than the ARTIST, the person signing for the ARTIST expressly wamants that he/she ls
authorized by the ARTIST 1o executa this contract for the ARTIST for this engagement at the time and place speciffed for this contract.
4. This rider when atlached to the contract/ agresmant and agreed to by both parties bacomes a binding addandum to the
performance agrasment.

§e. Conlract confidentiafity will be honored to fullest extent of the law possibls taldng Into considaration FOIA rights and regulations of
govemment institutions.

6b. In the event of a canflict of terms, those stipulations stated in this Ridar (Contract Rider of the McAninch Ara Canter at tha Collage
of DuPage) shall take pracedence aver and shall prevall over any printed, typed, or handwritten tanns locatad elsswhare in the
contrect. [i s understood that this agreement supersedes any Artist requirement Iin conflict with College of DuPage Policy.

Payment

8. Paymant will be in the form of & Collega of DuPage check or ACH Payment.

8. Signed contracls and all attached riders must be retumead to College of DuPage at least thres {3) wesks prior to pefformance date
1o insure issuance of chack by lime of performanca.

7. College of DuPaga will only accept electronic invoices, which can be in any format. Invoices must refarence tha COD Purchase
Order Numbar. Involces are to be e-malled to Involcing@cod.edu. All payments are processed by chack monthly or via ACH transfer
on a bl-waskly basis,

Insurance / Indemnity / Cancellation / Force Majeure

8. Itis undersiood that ARTIST is sali-amployed and carmies at ARTIST s cost and expense any insurance coverage, such as,
Workers' Compensation, madical, property, lability and sulo relative to the services being parformed. ARTIST will pravide
PURCHASER with Certificate of Insurancs as soon as possible, naming Collags of DuPage as Certificate Halder, and including
an Endarsamant Page. The Certificele of Insurance must provide evidance of labifity coverage for CLIENT In amounts not fess than
$1,000,000.00 combined single limit for bodily injury and proparty damags, with a $2,000,000.00 general aggregate. ARTIST cannot
parform without this Certificate of Insuranca (ses attached "Contractor’s Liability Insurance Addandum® ar mors datails).

8. The PURCHAEER shall not be responsible for any Hams heratofora mentioned when prevented from doing o due lo sickness,
riots, stiikes, epldamics, Acts of God, or any other legitimate conditions beyond the contro! of the PURCHASER. I auch scts or
conditions accur, the PURCHABER is not liable for any direct or consequential damages that the ARTIST, his/her group or
Reprasentative might suffer. ARTIST and ARTIST'S reprasaniative will make every attampt to reschedule any cancelled dats.

10. If for any reason, except due 1o an Aci of God, this contract Is cancelled by the ARTIST beyond the cancefiation clause contalned
herein, then the ARTIST agrees to refund any and all deposits less purchased plane tickets. The ARTIST will maka svaty effort to
raschedule tha engagement at original agreed terms and {aes.

Cholce of Law and Forum

11. The laws of the Stale of Ilincls shall govem this agreement. The signatory of PURCHASER, In signing thia contract and/ar rider(s),
warrants that he/she signs as a propary authorized representative of the inslitulion and does not assume any parsonal Habifity for
masting the terms of the contract and/or ridar{s).

Tech / Hospltality Rider

12. The ARTIBT or ARTIST's reprasentative will provida in wriling to the PURCHASER a tachnical rider mutually agreed upon and
attached to this contract/ agresment. It will include all technice! requirements (sound, lighting, power, rigging, etc.) Any changes to this
rider after signing must be mutually agreed upon and recsived by PURCHASER at least lour (4) weeks prior lo the engagement.

13. Tha PURCHASER must receive notification regarding changea to hospitality rider and travel itinerary and transportation datails one
(1) weak prior to engagement to ensure PURCHASER can maet the ARTIST's needs.

14. The MAXIMUM sound pressure lsve! (SPL) at the FOH mix position shalt be 108 dB, C welghted. THIS IS STRICTLY ENFORCED,
Ticketing
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18, The PURCHASER will provide ARTIST with ticket recalpts and access to the box offica only In the svent of a negotiated
ARTIST/PURCHASER box office recelpl spiit. In the svent of an Inclusive fae egresmeant PURCHASER will not provide any of the
aforementionad manifesta or access but will provide at thelr discretion box office reports when raquestad by ARTIST.

16. Ticket policy, prices, fees, discounts, and the Issuance of complimantary tickets shall be at the sole discration of the PURCHASER.
17. The PURCHASER will provide ARTIST with 10 complimentary tickets for public performance In good locations io ba determinad by
the PURCHASER. ARTIST must confirm or claim complimentary tickets one hour and thirty minutes prior to parformanca time or forfah
ticksts back to PURCHASER for sale.

License / Permits

18. ARTIST agrees that all materials (I.e., music, fterature, play soripts, poetry, leciure, comady, alc.) to be performed at the College of
DuPage are his/herAhelr own original work or works for which he/shefthey have recaived writtan penmission from the author to perform.
18. PURCHASER has & license agreamant with BMI, ASCAP, and SESAC. ARTIST agrees to pay any and all othar royalties (abova
and beyond the BMI, ASCAP, and SESAG blanket coveraga of PURCHASER), i required, to ba pald on copyrightad matarial,
performance right lees, and/or music rental, if any, to Insure that PURCHASER Is he!d free from all such Habliites connected with the
performance(s),

20. PURCHASER confirms that it Is the sole responsible authority for the venue.

21. ARTIST further agrees to indemnily, defend and hold harmiess PURCHASER, its trustees, smployeas, faculty, students and
agents from and against any and all clalms, actions, damages, llabflities and expenses In connection with any law sult or other legal
actlon assarting that ARTIST's use of materials in any performance at or sanctioned by the College of DuPage was Improper, Hlegal or
violative of any copyright or trademark. This Indemnity and hold harmiess shall includa Indemnity against all costs, expenses, and
liabliitles, including atiomay’s fees, incurred by PURCHASER In connection with any clalm or action hareundsr.

Tobacco / Alcahol / Drug Clause

22, College of DuPage Is a tobacco-free campus. Use of lobacco and tobacco-related products is prohibited on all College pramisea.
23. Collage of DuPage palicy prohibits providing alcoho! fo any ARTIST(s) or ARTIST's ataff, and prohibits the posssssion and
consumption of alcohol, narcotics or drugs by ARTIST(s) or ARTIST's staff on campus.

24. If the ARTIST arrives at the performanca sfie noticeably under the Influence of Intoxicating beverages, narcotics or drugs, the
PURCHASER may cancal this contract with no liabifity on the part of the PURCHASER.

Sponsorship
25. PURCHASER may secure sponsorship for this evanl. ARTIST spansorship and racognition of spansarship Is subjact to approval
by PURCHASER,

Marchandising / Concessions

26. The ARTIST may hava tha right lo sall recordings, photographs, and ather souvenlr ems prior to tha parformancs, during
intsrmisslon(s), and after the performance upon approval and arrangement of the PURCHASER. The PURCHASER shall receive 20%
of the gross of all souvenir sales as & concession fes, payable in cash, upon the completion of sales. if PURCHASER provides saller,
the concassion fea shall be 30% of the gross sales. Souvenir sales are to be localed at a elie, within the perfarmance hall, at the
discretion of PURCHASER. Souvenir salas cannot inlerfere with licke! sales, other concesslan sales, or with the normal (or emergency)
trafiic patiems of the audlencs.

26a. All book salas must be conducted In partriership with the Colisga of DuPage Bookstora. A represantative from the Bookstora will
ba an aits to esll books for the duration of event. ARTIST shall recelve no commission for any book salas.

Marketing / Publlc Relations / Programs
27. ARTIST agrees to fumnish PURCHASER with requasted markating and public relations materials upon the exacution of contracy/
agreement, Including but not imited to

a. High resolution (300 dpl or higher) electronic pholes

b. Press kit Including blo, reviaws, photos

c. No fewer than two (2) sound files for music sampias on tha PURCHASER's web-she.
28. Unless otherwisa agreed upon, the PURCHASER will provide a program for this event. All matesals for program must be received
by PURCHASER's Marketing Depariment five (5) weaks prior to schedulad performancs date.
29, If aanged for by PURCHASER, ARTIST agrees to make an appsarance al a donoy sponsor reception immediatsly foflowing the
concert in a receplion room located adiacent to backstage area.

Performance Radius
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COLLEGE OF DuPAGE ARTIST/ ARTIST'S REPRESENTATIVE
McAninch Arts Center

ssﬂM@
Diana Martinez acond City urfng Company or
. Directar, McAninch Arts Center Artist Reprasen

Date: Qw‘e /-5- 12008 Date:
/
Bﬁan Caputo, VP Admiﬁﬂbagﬂ)_

College of DuPage

¢/ac/)8

Date:

McAninch Arts Center

Contact Information

Director - Dlana Martinez 630-842-3007, martinezd68 @cod.edu
Conlracts/ Payment — Ellen McGowan  630-842-3008, mcgowan@cod.edu
Marketing Coordinator — Roland Raffel  630-842-2263, mffel@cod.edu

Box Office - Julle Eiges 630-842-3017, elges|@cod.edu
Production Advance - Joe Hopper 630-842-2813, hopper@cod.edu
Technlcal Advance - Bob Murr B630-842-4215, murmmo@cod.edu

Education Coordinator — Janey Sarther 630-842-4526, sarther@cod.edu

Fax 630-942-3002
Ticket Ofiice ©630-842-4000
Web Site atthemac.org
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ACORD

CERTIFICATE OF LIABILITY INSURANCE

DATE (MMDDNYYYY)
07/0812018

THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS
CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES
BELOW. THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER(S), AUTHORIZED
REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER.

IMPORTANT: If the certificata holder Is an ADDITIONAL INSURED, the policy{les) must have ADDITIONAL INSURED provisions or be endorsad,
I SUBROGATION IS WAIVED, subject to the terms and conditlans of the policy, certain pollcles may requira an endorsement. A statement on
this certificate does not confer rights to the certificate holder in lisu of such endorsemant(s).

PRODUCER ﬁ%“ Tim Schwartz
ALPER SERVICES LLC PHONE _ (312) 642-1000 | fi‘é. noj.(312) 9447000
410 North Michigan Avenue SoOREss; lschwarz@alpersarvices com
12th Floor INSURER(S5) AFFORDING COVERAGE NAIC ¥
Chicago IL 60611 wsurer a; Hartford Fire Insurance Comp. 19682
INSURED wsuner B - Liberty Insurance Corporation 42404
The Second City, Inc. msurerc: 1rumbull Insurance Company 27120
1618 North Wells Street wsurer p: Lloyds of Londan
INSURER E :
Chicago 1L 60614 INSURERF :
COVERAGES CERTIFICATE NUMBER:  GLAuto Umb WG Lig Lia REVISION NUMBER:
THIS IS TO CERTIFY THAT THE POLICIES OF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOD
INDICATED NOTWITHSTANDING ANY REQUIREMENT, TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT WITH RESPECT TO WHICH THIS
CERTIFICATE MAY BE ISSUED OR MAY PERTAIN, THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN IS SUBJECT TO ALL THE TERMS,
EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAIMS,
'fmgt TYPE OF INSURANCE [wvp POLICY NUMBER (!___Iu:.-ui mf!l (MDOAYYY) LIMITS
<] COMNERCIAL GENERAL LIABILITY EACH OCCURRENCE s 1.000,000
["DAMAGE TO RENTED
I CLAIMS-MADE E OCCUR | PREMISES (Es ocourrence) 5 0000
<] Contractual Liabiity MED EXP iAry o parsoc) | 5 10000
A 83 UUN LN4158 07/01/2018 | 07/01/2019 { persornc sapv maury | 5 1-000,000
| GENAGGREGATE LIMIT APPLIES PER: GEHERALAGGREGATE s 2.000.000
|| roucey e Loc | PRODUCTS - coMProPaGs | s 2.000,000
OTHER: Employee Benefils s 1,000,000
AUTOMOBILE LIABILITY COMBINED SINGLE LRAT s 1,000,000
ANY AUTD BOOILY INJURY (Per perscn) | 8
[~ | OWNED SCHEDULED
A || AUTos ony AGS 83 UUN LN415% 07/01/2018 | O7/01/2018 | BOOILY INJURY (Per accident) | &
S| HIRED NON-OWNED F FROPERTY DAMAGI s
| 7N AUTOS ONLY AUTOS ONLY | (Per pcpident)
3
E UMBRELLA UAB 5 occUR EACH OCCURRENCE s 25000,000
B EXCESS LIAB CLAINS- MADE TH7-641-444707-018 07/01/2018 | 0T/01/2019 | ycenecate s 25.000,000
oeo | >4] revenmon s 10.000 s
WORKERS COMPENSATION & g\ ] l o
AND EMPLOYERS' LIABILITY T
[l PR L e i i NIA B83WECE3850 07/01/2018 | 07/01/2018 | EL EACHACCIDENT bl
{Mandatory in NH) EL DISEASE - EAEMPLOYEE | § '-%%
W yes, describa under ~inmr |< 1,000,000
DESCRIPTION OF DPERATIONS betow EL DISEASE . poucy Ly |s '-FUW
Liquor Liability .
D L1IQ217628 04 07/01/2018 | 0770172019 |Combined Single Limit: $1,000, 000
DESCRIFTION OF OPERATIONS f LOCATIONS | VEHICLES {ACORD 101, Addi Remarh may be #f more space is ragulced)
Re 12/8/2018 Performance
“All Qperations of the Insured”
Requestor Joseph Ruffner
CERTIFICATE HOLDER CANCELLATION

McAninch Arts Center at College of DuPage

SHOWL.D ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE
THE EXPIRATION DATE THEREOF, NOTICE WILL BE DELIVEREDIN
ACCORDANCE WITH THE POLICY PROVISIONS.

425 Fawell Bivd
AUTHORIZED REPRESENTATIVE
| Glen Eliyn iL B80137-6589 #;%w”_
® 1958-20156 ACORD CORPORATION. All rights reserved.
ACORD 25 (2016/03) The ACORD name and logo are registered marks of ACORD
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