College of Dupage

Business 1100 – Introduction to Business

Spring Semester 2008

Instructor - Ms. Fran Ucci


   5 digit course code & Section - 36147 - 090

E-Mail – uccifr@cod.edu
                                   
              Sat. – 9:00 to 11:50 AM   Office Hours – by appt.






     
   Location: IC 2005





 

    

Credit and Contact hours:
3 credit hours (3 lecture hours, 0 lab hours)

Prerequisites Required:

NONE






Textbook (Required):

Business, Ninth Edition, by Pride, Hughes, and Kapoor

COURSE DESCRIPTION: 

Introduction to the environment and functions of business.  Organization and operation of business, the relationship of business to society, and the dominant field and types of business are surveyed.  Functions studied include: marketing, production, management, retailing, wholesaling, advertising, risk, pricing, personnel, and business environment.

COURSE OBJECTIVES

1. To expose the student to major functional areas of business and to demonstrate how these specialized areas of business interrelate

2. To provide a foundation for advanced study including the concepts and vocabulary needed to pursue and understand knowledge in the field of business.

3. To enable students to relate theoretical concepts to their day to day experience in the business environment.

4. To demonstrate how different types and sizes of business organization interact and relate to each other.

5. To assist students in making career choices and developing communication skills necessary to succeed in the business world.

 CLASS ATTENDANCE
Class attendance is essential if you are to receive maximum benefit from this class.  You earn 7.4 points for every day you come to class and stay for its full duration, up to a maximum of 100 points.  Since we meet 16 times, you can miss 2 ½ classes and still earn a perfect attendance grade.  It is your responsibility to e-mail me to see if you have missed anything during an absence.  Absences do not automatically extend due dates for work.
PARTICIPATION 

Participation requires preparation, including completion of readings and other assignments by the due dates. Furthermore, verbal class involvement is essential to the learning process for this course.  Again, you will loose participation points if you are not active in our class discussions.

 DECORUM 

During class lectures and discussions questions may be asked at anytime, but in the interests of maintaining decorum, hands should be raised and only one person speaks at a time. There are to be no side discussions. During class, all cellular phones, audible pagers, wristwatch alarms and personal stereos must be turned off.   
LATE ASSIGNMENTS

For assignments I will accept late (and this is NOT all of them), 10 percent will be deducted for each class period that an assignment is late.

ASSIGNMENTS

Before I describe the assignments, I will state the rules of paperwork for my classes.
1. No handwritten work 

2.  No electronic work – use my mailbox in IC 2070 to drop off early work

There will be a research assignment handed out the day we have library orientation.  Details will be provided in class.

Due periodically will be a 1 full-page, double-spaced case analysis.  One full page in double space equals 21 lines of print, in type size 12, with all four margins set at 1 inch. Yes, I count the lines!!, and do not number or rewrite the questions.  Only your name and name of the case need to be printed across ONE line at the top of the page.  The cases will be specified in class.  It is your responsibility to contact me if you are absent to see if you’ve missed any handouts.  You are to answer the questions assigned.  Case studies will be collected and are designed to aid the class discussion for that case.  They have no value if turned in late so I must receive them before the date they are due if you wish them to be counted but cannot attend.

Each week, one or two students will give an informal 3 to 5 minute report to the class on a business video. You are to type a two-page summary and opinion of what you saw that you will present informally to the class.  A list of the videos available in COD’s library can be found at: http://www.cod.edu/library/libweb/Wagner/Business/GeneralBusiness/businessvideos.htm, but any material you can get from public libraries, other colleges or watch via the internet is acceptable.  It should be at least 30 minutes in length. There will be a sign up sheet for this assignment, so please be prepared on your chosen date.  You will loose 10 points if I must reschedule your day.  You will loose 15 points if you hand in the work but do not present it to the class.

There will be two (2) major assignments due periodically throughout the semester.   The first is to pick five different major advertising media (radio, magazine, billboard, transit card, yellow pages, newspapers, internet, direct mail, TV, etc) and compile the following information concerning what they charge for advertising space. You will not get information for every heading for all ad types, but I should see these headings repeated in your work five times, listing different information for each of your five different media.  Hand in the supporting material for the information you post in the categories (web price sheet, log of phone conversation, etc)

Advertisement type

Company name  

Contact person

Phone number or manner of contact

Overall Cost

Length of time your ad runs (1 week, 1 day, 1 month)

Color or black and white

Physical size of the ad

How often ad runs during the period purchased (twice an hour, once a day, constantly, etc.)

When in the day the ad will run (morning, late night, primetime, rush hour)

Distribution range (how many customers might your ad reach at least once

Be sure you are getting pricing information for renting the space, not making the advertisement itself.  You will not get information for every heading for all ad types, but I should see these headings repeated in your work five times, listing different information for each of your five different media.  Hand in the supporting material for the information you post in the categories (web price sheet, log of phone conversation, etc)

The second involves conducting an interview with a business owner, using the interview questions I will provide. With this information, you will create a double spaced report that is at least two pages long, containing the answers to the questions as well as describing what you have learned about entrepreneurship.  Format counts, so please listen follow instructions given during class for this assignment. 

Crossword packets for each covered chapter will be handed out before each test as a study aide and assignment.  They are due the day of the test.

Consumer Price Index assignment – Make a list of 25 must have items for your weekly budget. Research the price of each of the items in 2000.  List the prices next to the item and tally the basket. Next, shop for the items in today’s market and list the prices you find next to the 2000 prices.  Then, tally a grand total for the basket again.

TESTS

Tests will be multiple choice and short answer. You will need to bring two #2 pencils for each of the exams. Questions will cover terminology, the textbook, the application assignments, and class lectures. The tests will measure knowledge, comprehension, application, analysis, and evaluation. In order to do so you will be presented with some material that is similar, but not identical to, the material presented in class.  

GRADING

	
	
	
	
	
	
	
	
	A
	B
	C


	Tests
	3
	@
	100
	points
	each
	 =
	300
	270
	240
	210


	Final Exam
	1
	@
	100
	points
	each
	=
	100
	 90
	80 
	70


	Library Assignment
	1
	@
	25
	points
	each
	=
	25
	22
	20
	17


	Major Assignments
	2
	@
	100
	points
	each
	=
	200
	180
	160
	140


	Cases
	4
	@
	25
	points
	each
	=
	100
	90
	80
	70


	Participation & Attendance
	13.5
	@
	7.4
	points
	each
	
	100
	90
	80
	70


	Crossword Packets
	4
	@
	25
	points
	each
	=
	100
	90
	80
	70


	Business Video
	1
	@
	50
	points
	each
	=
	50
	45
	40
	35


	CPI Assignment
	1
	@
	25
	points
	each
	=
	25
	23
	20
	18


	TOTAL
	
	
	
	
	
	
	1000
	900 
	800
	700



EXTRA CREDIT

1) Read a 2-page or longer article from the magazine Business Week and write a one page (21 Lines of print with 1 inch margins in size 12 type) opinion of the article.  Copy the article and hand it in with your write up.  This is worth 20 points.

2) You are a businessman considering expansion into Sub-Saharan Africa.  Go to http://www.doingbusiness.org/EconomyRankings/ 

and research various countries in the region (EXCLUDING South Africa) to help choose the country that offers the best opportunity for you.   Compare data available on dealing with licenses, employing workers, registering property, getting credit, protecting investors, paying taxes, trading across borders, enforcing contracts, and closing a business, then write a one page, double spaced paper on which country you would choose and why. Use the map provided at http://www.doingbusiness.org/map/  

to familiarize yourself with the countries in the region.  This is worth 20 points.
Other extra credit assignments may be announced during class.   It is your responsibility to e-mail me to see if you have missed anything during an absence.

ACADEMIC HONESTY/PLAGERISM PLOICY POLICY

Any violations of College of DuPage policies regarding academic honesty and/or integrity will be referred automatically to the appropriate College authorities for disposition. Any students caught cheating will, at the professor's discretion, receive an "F" for the exam or for the assignment. 
Student rights and responsibilities are outlined in the College of DuPage Catalog. It is each student's obligation to know and understand them.

INCOMPLETE/WITHDRALAL POLICY

Incomplete (I) grades will only be given to students having at least the first 75% of the course completed. Requests for an "I" grade must be given to the instructor in writing, before the end of the semester.

Students need the instructor's written permission to withdraw after mid-semester. (see COD Quarterly for the exact date).  If medical problems cause you to need to withdraw contact the Health Center.

Students wishing to opt for the S/F grade must apply to the instructor, in writing, by the first class meeting of the fourth week of the semester. See the College of DuPage catalog for restrictions relating to the S/F option. Note that other schools may treat the S/F option differently, should you wish to transfer.

CLASS SCHEDULE
Week 


Activities






    Text Chapters
1 - 1/19/08

Exploring the World of Business




1




Being Ethical and Socially responsible



2
2 –1/26/08

Exploring Global Business





3

Navigating the World of E-Business




4

3 – 2/2/08

Choosing a Form of Business Ownership



5 

Library orientation 

4 – 2/9/08
  
Test 1 – Chapters 1 through 5
 

Crosswords Due

Library assignment due

5 –2/16/08

Test Review 

Case #1 discussion 

Small Business, Entrepreneurship, and Franchises


6


6 –2/23/08

Understanding the Management Process



7

Producing Quality Goods and Services



9

7 –3/1/08

Attracting and Retaining the Best Employees


10




Case #2 Discussion and Guest Speaker

8 –3/8/08

Test 2 – Chapters 6, 7 9,10




Crosswords Due

9- 3/15/08

Motivating and Satisfying Employees



11

Enhancing Union-Management Relations



12

10 –3/22/08

Spring Break – No Classes 

11 –3/29/08

Creating and Pricing Products That Satisfy Customers-product
14

Creating and Pricing Products That Satisfy Customers-price

14

Assignment #1 due


12 – 4/5/08

Wholesaling, Retailing and Physical Distribution


15




Case #3 Discussion




CPI Assignment Due

13 – 4/12/08

Test #3 – Chapters 11,12,14,15




Crosswords Due
14 – 4/19/08

Using Accounting Information




18

Understanding Money, Banking and Credit



19

15 – 4/26/08

Mastering Financial Management




20

Assignment #2 due




Guest Speaker

16 – 5/3/08

Case#4 Discussion & Video


Understanding Securities Markets and Investments


21

17 – 5/10/08

Final Exam – Chapters 18,19,20,21
